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А А 1. А   

  А     

1.1.      

 

1.1.1.         

 

        

      « »  « », 

        . , 

        

    :  – 

,  – ,  – , 

 – .  ,   

 –       –   .   

,     ,   –  

. «  – ,  ,  , 

      , 

         

   ,    ,    

 » [ , 2000: 40]. 

      , 

     ,   

 ,  . . . «  –  

  ,  , 

    ; ,  

       (  ), 

   , , 

 ,     

 » [ , 1981: 18].     

,  ,        
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 .   ,     

     ,    (   

 ) .  

 ,         

 ,    .  ,   , 

   ,    

 ,     

.        

,   ,     

 ,     

 ,      

 .   ,    

   ,    .  

,       ,    

,    : «…  text may equally be an inscription on a 

tombstone, a form, part of a conversation, or a newspaper article» [Titscher, 2000: 

20].   

   ,       

  .      

 ( )  .  —  

,       

.       

      

     [ , 1981]. 

   –    –  

  .     

 ,       

     .  

 ,     

  .     



12 
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     . 

      ,   

         , 

. . .       . 

 –       ,   

    . «    

      

      » 

[ , 1989: 121–123].  

       

. . .     ,   

    .   

—  ,     .    

 ,       ,   

   . , . .   , 

     ,  

-  .        

         ,             

. .     . /  

        ,                

        

.  ,    ,   

  ,                   

 ,    . 

 « »         

                     

  « »  « ».     

«  »      ,        
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.   « »   «  

   » . . : «  – 

   ,             

 ,  .   : 1)  ;           

2) -   ; 3) ; 4)  , 

    ; 5)     – 

  » [ , 1978: 467]. 

  « »         

 ,      ,    

,         

,    . 

,     , 

 .  :  «…the notion of discourse, in both the popular 

and the philosophical use of the term, integrates a whole palette of different 

meanings that often seem to be contradictory or mutually exclusive» [Titscher; 

. : Vass, 2000: 26]. 

«  ,   ,               

         

,        

».  

 ,      : «language 

as something practiced, spoken language» [  : 26].    

  ,   ,    

      , 

   . 

      

 .   ,    

   ,                

     ,   
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 ,   -   

.      : 

      

          

 .        

   (   

),     -  ,   

  (   ). 

                  

       , 

    [ , 1998].  

  -     

 ,       – . 

. .     «   » ,   –  

  ,     .  

,      .             

  . .    . .   «   

     ,    

,   ,     

    ,   

  (  ) » [ , 2004: 

205]. 

  70-  . 20      

« »  « » . .      : 

«  –     . ,  

     » [ , 

2006: 28].  

  . . , «  –   ,  

.  –      ,   

 –     » [ , 1992: 287].   
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  ,      

   ,    

 ;      

 ,   .    

  ,   ,   ,    

,   ,   : «discourse occur, 

on the one hand, in macro-contexts, in organisations and institutions (“advertising 

discourse”), but one the other hand they occur at a particular time, in a particular 

place, with particular participants, and soon». 

«   ,    - ,                   

  « » (  ),    , 

     ,      

 » [Titscher, 2000: 30]. 

,  « »     

.          

,   ( )  ,     

    -   ;  

      

 ,      

[ , 2003]. 
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  » [ , 1990: 136–137].  

        ,  

     ,       

  –       

    . ,    

  « »,                 

20-21 ,    .  

 « »        

 ё  .   1952     

 ,    

 ,     .   

          

  (  ).   

       

   :     

,         

,   ( . . ),  ,   

,  ,  ( . . ),   
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  [ , 1995]. 

     

 ( . .  , .   .)    

      ,    

     .  

,     «   , 

      , 

     , 

 ,    , 

-    . .» [  , 1998: 35].   

    ,  

 ,    ( . .   , 

. , . .  , . .  , . .  , W.  Chafe, W.  Labov 

 .)            

,  ( ),   

 ,    ,  

 ( . . , . .  , . .    .) 

       

    ,      

  .     

     , - , 

  (     

        

: , ,  ,  

 , , , ,   

. .),  - ,       

   [ , 2002].  

       « »    

   . .        , 
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 « », « », « », « ».    

  ,  «  –   », . .   

         

    – , ,   

.      , . .    

    .     

   ,   

   ( ),   , 

   .       

         

.  

  ,     ,  

         

-  ,  « »     

  ,   

,    .  

. .     « ,   

 »,  «  »  

   ,    

, , , 

 [ , 2000: 5 – 6]. 

      ,    

      

 ,       

«…pragmatic meaning concerns the speaker’s communicative intention, the direct 

(not implied) message the speaker intends to convey in uttering the sentence» 

[Schiffrin, 1991: 250]. 

«       

,         

    ». 
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   ,      
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   /   . 
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. . . ,      

    ( , ,  
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 ё , , , ,   

( )» [ , 1999: 5].     ,   
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  , ) [ , 1976].   

      ( ),  
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  . ,    
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  -    

 «   ,    » 

[ , 2000: 5].         

     ,   

   ,    

      .  

. .     «  

»: 1.  ; 2. ; 3.  

;  4.  « », . . ,  

. 

   -   

 , «     

  »  [ , 2004: 203].   

       ,   

  ,      

  , . .    

     . 

         

  ,  «    

    ,        

    » [ , 2002: 250]. 

    ,   

      

 ,       
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, ,  ,   
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        : 

     .    

  ,    ,    

  .  

   ,     

    ,     : 

 ( - )   

( - ) [ , 2000].     

       ,   

 –       .  

    :    . 

       

 .      

     .  

     

 . . .        

-    ,  

 ё   .    

  ,   : 

 ,   (     , 

 ),     ,  

 ,   ,  

  . [ , 1998]. 

    «    

 -  , . .   

       ,                  

     :    » 

[ , 2004: 245].     . .  , 
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 ,       

, , ,           

.      .  

        

       

,   ,   

  ( ),    ( ). 

       

 ,                    

. . ,     «…  conversation is a 

specific manifestation of discourse, which is governed by larger social frames of 

reference, playing on social variables (class, gender, and so on) and shared belief 

systems» [Danesi; . : , 1981: 152].     

 ,        

 ,     ,    

  ,     . 

   ,  

 ,    ,    ,  

 ,     ,               

. .      «   »,   ,  

«  –    ,   

     

 » [  , 1998: 35].  

          

  ,      

   .     

,        , 

     .   ,  

         

  .  



23 

 

1.2. ,  :    , 

    

1.2.1.      

 

 –        

      

, ,  ,     

.  ,     

     .  

,   (advertisement)    1655    

      . 

      ,  , 

   ,    -

,    ,      

 ( , , , , , 

).  

   « »,     

,     . 

:   –    ,     . .           

           

.    ,   . , 

  ,    

«   ,    

       

» [ , 2007: 429].  

 «  »    «           

 ,           

  ,        

     ,        
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   » [ , 1991: 11]  

      «   

    ,  , 

» [ , 2011: 457].  

       

 ,     : «…advertising is a paid, 

mediated form of communication from an identifiable source, designed to persuade 

the receiver to take some action in the future». «  –  , 

  ,    

        » [Karimova, 2014: 3].  

      ,   

 ,      

 ,                       

    .   

       , 

        

      [Kirby, 2005: 

90]. 

    . . , «  

–  ,   . .                 

    -   -    

 » [  1998: 598]. 

 ,     ,             

        . , 

   ,    

       

  ,  ,   .   , 

,          

,    –  - .    



25 

 

      ,   

  .  

               

   ,    ,   – , 

 ,   ,   

  , , ,     

 ( ),  ,  ,    , 

,   ,                     

    ,     .  

     ,    

 – «     

 ,       

,    » [ , 2002: 10],              

  ,  «  ».                 

    ,                      

  ,      

. 

  ,    ,  

          

 .    ,  ,  

    ,   .  

       

,        

,    ,                 

  :  «the constituents of an advertisement are: 

headlines, subheads, illustrations, slogans, text or body-copy, blurbs, boxes or 

panels, identification marks». 

«     : , 

, , , , ,  

» [Trehan, 2006: 140].         
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       .  

        , 

      ,    , 

   ,                

     : «…  simple phrase or a catchy sentence 

which is easy to remember, sweet, easily pronounceable and pleasing to hear. It 

increases the memory – value of advertisements» [  , 2006]. «  –  

     ,  

 ,      .  

     ».   

    , ,  

,      ,    

 .   , ,   

     ,  ,  

.  ,     ,  

:  

 «        

   »; 

 «    ( ) -  

 ,          

 »; 

 «     , »; 

 «       

   ,    »; 

 «       » 

[ , 2014: 7]. 

 ,  ,    ,   , 

         

  [Romanenko, 2014].      
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 ,       

  [McQuarrie, 2008]. 

    :  

–        , ,  , 

     ; 

–       « »  ,    

 ,     [Verstergaard, 1985].  

       

 ,        .  

, . .   , -

, ,    . 

  ,       , 

, ,   .  

      . .  

  ,      

     .   

      

       

       

.        

 ,      

       ,  

     

     ,  . 

         

 .     «  , -

,        

    ,    » 

[ , 2009: 10].  
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, ,    : «conventional promotional 

approach such as television, radio and print advertising are the most popular media 

which being used by businesses in transmitting ads to consumers» [Naido, 2011: 

56]. 

 ,      

,        

   .    , 

 . . ,      

,        

    .   

       

    « »  . 

       ,  

       .  

         

,    . 

 

1.2.2.         

 

 

 « »       

,         , 

 «       (  

   ),      

  ,    » [ , 

2006: 34].    ,       

    ,   

  .   : , 

, ,  , ? 
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 ( . . - , . .   .),    

      « ». ,  

. .     

[ , 2006]       . 

     ,   

     .  

   . . ,    

         

     . ,    

        

      .  

      

 . .   ,       

: «… dvertising discourse is highly intertextual, since it often alludes to 

cultural themes as well (the Bible, Shakespeare, and so on), and it is interdiscursive 

because it involves various discourses, as is discussed. It thus is part of the broader 

social discourse that people tap into on a daily basis in various ways and to various 

degrees, depending on class, background, and other variables».  

«      ,  

       ,    

  .         

 ,       

  .  ,      

  ,    

         

,     ,     

» [Tavor, 2011: 126]. 

       

  ,    
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,   ,  , 

-  .   

 ,    «   

  ,     

   .    

   , ,  

      

 .      

  «     

    » [ , 2004: 42].  

     

,     :    

   ,      

      (   

)  , ,    ,   

   ,     

   –    , 

       

.   ,    

 ,     ,  –  , 

 -        –  

 ,      , 

,      

 .  

      

 : «   =  +  + 

  +   + 

» [ , 2004: 19]. 

      ,  

  .   
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  (   ),  (  , 

 )  . . «     

  ,  , , 

,    »  [  : 20]. 

   ,     

     .   

   ,   

           

,        , 

  ( )  ( ,     

         

,    ,      

         

 ( -   ),   

   ,  ,  ).  

    ,    

, ,  .  

     –  

.  ,        

,   ,     

 .        

   ,      

  -        

. 

    ,  

       

     .    

 ,      

,      : «  
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  ».       

,      .  

      ,    

     .  

       AIDA (attention − 

interest − desire − action, . .  −  −  − ).  

       1896 . 

      

,       

      . 

   ,      

 ,  ,   ,   

    ,  ,    

.         

        

 ,   ,    

.  

     ,    

       , 

       ,  

,      : «…the 

language (brandname, slogan, tagline, and soon) created to ensconce product 

image into the social mind-set is a de facto metaphorical one. When people buy an 

Armani or a Gucci product, for instance, they feel that they are buying a painting, a 

sculpture, a work of art to be displayed on the body; when they buy Poison, by 

Christian Dior, they sense that they are buying a dangerous, but alluring, love 

potion» [Kirby, 2005: 88]. 

«  ,   , ,    

 ,   ,      

      .  , , 
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      ,  ,  

   ,    .  

  ,     «Poison»,    

 ,   ,  ,     

, ,         

,         ». 

  ,   ,  «    

      » [Kirby, 2005: 90].  

  ,  ,    

     , ,  

         

    . 

           

,   ,       

         

   : «…the discourse style of 

advertisements and commercials matches the meaning and function of a product. 

So, it is informal and colloquial for products such as Budweiser, but elegant and 

refined for high-class products such as a BMW automobile or a Chanel perfume. 

For many cosmetic items it is often sultry and seductive» [Kirby, 2005: 93]. 

«      ,  , 

     .   

     , , ,   

« »,    , ,            

    , ,     

   ,       ». 

      ,  

                 

    , ,  .  

     ,      
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      ,   
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   ,      
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1.2.3.          

 

      -   

   ,      

  ,     

       

  .  «   –   

  ,   , 

    » [ , 2001: 144].  

,    ( , , 

,   . .)    . 

         

    :  , ,    

 - .        

        , 

      ,  

    .  

     :  

–   :    ,  , 

,      

;  , ,    ; 

–    :  ,    

  ( . . - , .  , . . ,       

.    .); 
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– :     

,     ,   

 :  ,     

-  ; 

–     :       

,        

       [ , 2014] .  

–   :       

 . ,       .  

       [  ]. 

      ,  

           

,         

   .  

       

 « »       –   , 

, , .      

     ,   ,  

,     ,  . 

,     , 

,     – ,     

  .      

   ,      

        .  , 

       

,    « »  

   .    

,       

   ,       

,       . 
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   ,     

   –   /  . 

,    : 

–      :   

, ,     . 

«      ,  ,   

        

  ё  .      

    ,  » 

[ , 2014: 22]. 

 –  :  ,     

  ,   ,   

  . «       

    ,    ,    ,  

    » [  : 22]. 

       , 

         . 

«Television is based on action and therefore more appropriate for those products 

requiring physical demonstrations, whereas radio is based on sound and therefore 

offers a different platform with which to communicate to a potential customer».  

«      ,  ,  

    ,    

,        ,   

                    

  » [Assael, 1992: 320].  

    « »   

        ,  

     .      

   : «However, these days, consumers are 

exposed with tremendous numbers of advertisements and information in an 



37 

 

environment. A website for instance, it is packed not only with information but it is 

also loaded with so many advertisements. That gives a bad deal for advertisements 

to be noticed by consumers». 

«      ,             

          

     .     

 ,  ,       

  ,     ,  

    ,   

       » [  : 

320]. 

  -   ,    

       : «Broadcast media 

are low-involvement and emotionally involving channels, whereas print media are 

generally high-involvement and rationally involving channels» [Tariq, 2011: 5].  

«    ,      

   ,      

,  ,       

   ». 

         

   ,     . 

      : «Print media, in 

contrast, enable the reader to set the pace, and therefore they provide the 

opportunity for making connections and dwelling on points of interest. The result 

is that print media provide, arguably, a more comfortable learning environment 

whereby information can be more easily absorbed and integrated. For instance, 

magazines offer high-quality reproduction and good color, but most importantly, 

they are a self-interest medium for readers».  

«         

 , ,  ,    
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 . ,       
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     [ , 1995].    
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 «        

                       

        , 

, ,    -

 ,        » 

[ , 1998: 11].  

  . .      

   ,    

        

     ,   

  [ , 2008].  

    ,   

                     

  -  ,   

     ,   
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 « ».  

        

   ,    .               

     ,   ,  

   ,      
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 ,    ; 2)   

        ,    
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      , 
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 ,       ,  

  ( ),     

[ , 2008: 341]. 
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131–134]. 
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, , e-mail  . .     

          -
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2.  ( ) –    

  . «   ,      

    ,       

,        

 » [  : 134–135]. 

      

  , , ,  ,  , 

,    .      
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     :  

 :  ( ) – ;   
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 :   ,  
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  :  [ , 2008]. 
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  [ , 2000]. 
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« ». ,    

«    ,     

 ,    (   )   

        » 

[ , 2007: 147].     :  
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 ;       



43 

 

      ( ) . 
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« ». 

      1967   

,     

[ , 1991].     « »  

 « », « » ( . ), 

« », « » ( )  .   ,  

 ,     ,  

        .   , 

 « »  « »  

      . 

  .   . ,   

«    »,   «  

         

   » [ , 1981: 69].  

      , 

    . ,       

–  «   «  »,   ,                  

         ,   

        

».       

«         

   ,   ,      

   » [ ; . :   ., 2001: 25]. 

      ,    

   ,        

 .      , 

      ,     



44 

 

      (     

,   ,    ). 

       ,     

?   -        

 ,   ?      

     ,  ,          
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      –      

  ,         

» [ , 1989: 418]. 

                   

   ,   ,   

         . 

        , 

 (  . . ). ,               
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,  ,     

   ,             

     ,     
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  «   »,     

 ё     .   
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  . . ,    :  

  ,    – ,           

    – , , 

 [ ; . : , 2003: 228].  
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 » [ , . : Metzler 1993: 279].   
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   » [ , 2012: 4]. 

.        

     : «the term “precedent cultural 

sign” reflecting the semiotics nature of a precedence phenomenon of precedence 

reflecting, correlation to national and cultural background knowledge and active 

inclusion in modern communicative process as the symbols traditionally 

recognized in this society, help to realize the pragmatical potential of the 
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[Moshcheva, 2012: 23]. 

                    

     ,     

       

,      -  

.          



50 

 

  , . .   . .  

,   ,   : 

« , , -              

 - » [ , , 2002: 16]. 

  . . ,                    

    ,   «   

 ,      

,     ,  

    « -  » 

 » [ , 2002: 24].   

   (  ),     

  .  

 ,  ,   ,  

 « ,     ,  

         

       , 

   ,                 

  (   ) ,   . .» 

[ , 2013: 65]. 

        ,  

 ,        

  .     

  ,     

  , ,   ,  

   –   .  

 ,          

     .  

 ,      

    ,     

      .   



51 

 

,         

       ,              

   : «Obviously, the use of precedent phenomena in 

printing and oral advertisement enhances pragmatic potential of advertising, 

making it more vivid and memorable. However, one should take into account the 

fact that the appeal to this phenomenon in an advertising text suggests the common 

background knowledge of a sender and a recipient of the communicative act». 

« ,                   

      ,   
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, ,          
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   » [Moshcheva, 2012: 23] . 
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, . 

2. . 

3.    . 
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 , ,    . . 

[ , , 2009: 296]. 
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,    ,    . . ,    
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      [ , 2013].  
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          1.3.3.        

 

        

,        

   : «…sometimes speakers do not know 

where exactly the expression comes from, but they have a feeling that it has a 

source. These expressions may be represented by proper nouns or set phrases. 

They may refer to different historical events or political figures or well-known 

books and films. In Russian linguistics these specific language units are called 

precedent phenomena» [McQuarrie, 2008: 250]. 
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   , . . , 

    « ,              

  ,       , 

   ,      

,         

    » [ , 2003: 8].  
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 ,  . . .: «…precedent element 

(PE), precedent phenomenon (PP) and precedent with a limited phenomenological 

character (PLPC) ». 

«  3 ,    : 

  ( ),   ( ),           

   » [ , 2008: 260].  

        

: «The distinction between PP and PLPC is based on the size of the group of 

precedent phenomena users while PE defines the phenomenon itself revealing the 

mechanism of its functioning». 

«        

       , 

    ,      

    ,    

» [  : 260] . 



58 

 

  . .   .  ,  

  : 1) - ; 2) - 

; 3) - .    

   «  »,   –  

   . 

1. -  – ,   

     , . .    

   : , ,    

(  )    (  ). 

2. -  – ,   

     - -  

      . 

3. -  – ,   

          

  « »   [ , 2002].  

        

,         

 ,      

        

.  

     ,   ,   

ё  .        

        , 

    .      

 ,        

 .  

,  ,   

 ,  ,     

  ,   .  



59 

 

      

   :  

    : , 

  [ ; . :   ., 2003]. 

    :            

[   2003]. 

  :                  

[  , 2003]. 

       [ ; . : , 

2007]. 

  ,      

    [ ; . :   ., 2003]. 

        

       

 . 

,       ,    

        

,  . . ,      

 ,       , 

   ,   .    

,    ,    ,  , 

 . . , . .   .    

        . 

     , 

   .     

        , 

     .  

 

 

 



60 

 

                    1.3.4.       

 

      

               

   .      

     ,   . 

      (   

   ),    (  

      ). «  

       

 ,     

        

    » [ , 2009: 276].  

         

 , ,  ,    

    –             

 ,       

-   [ , 2002]. 

      

  ,       , 

  ,     

     ,    

       . 

,         

 ,   ,  

 ,    

  .      

    ,    

          . 

      



61 

 

                   

    ,     

   .  

    ,              

  ,        

.     ,    

   .  

«   ,  ё              

   ,               

       

» [ , 201: 297]. 

 ,   -    

       

.     ,  

. . , . . , . . , . . ё ,              

. .    .  

    ,  , 

    .    

                  

. .   [ , 2007]. ,               

. .  ,     : 

1.   :    

   . 

2. :  ,  ,                

       

   . 

3. :   ,     ,  

,       . 

4. :      

    ( , , ).  



62 

 

5. :   ,   , 

        ,  

  ,   . 

6. :  ,      

        . 

7.   :  

         .  

   ,    . 

8.   :     

       .   

          

. 

9.  :  ,    , 

   . 

10.  :    

        

, ,    (  ). 

 . .      

    20 , 10      

         

,        

     .    

 ,        

   , ,   ,  

      ,  

       

,        , 

  .      

    ,    

       .  



63 

 

    «    

» . .    ,  

( ),      

» [ , 2000: 92].     

         

    [ ; . : , 1998: 336].  

         

 . . .  

 ( )     

  ё     .  

,  ,  , «   

         » 

[ , 2000: 100].      

         

         

,   .  

       

,   ,    

     , 

   ,  .   

  ,     

, , ,    (    

 ),      . 

        

.         ,    

     ,     . 

«        

   –   » [  : 100].  , 

         

   ,    



64 

 

(   –  ,     ) [  : 

100].  

       

  . «    

     , 

  “ ”  “ ”» [  : 106]. 

 ,     ,   

,        

(  ).  ( )    

       , 

        

    ,   « » 

    . 

  . . ,     «  

     – ,  

      –   

» [ ; . : , 2004: 65].                 

  . . ,   ,   

        

: «           

» [ , 2007]. 

       

. . ,  ,  «  ( ,              

    )   

      »,  

,    [ ; . : 

, 2006: 865]. 

. . ё        

 :    

. «      



65 

 

     ,    

  » [ ; . :  ё , 2011: 56]. 

   . .   , 

        , 

  : «  ( ,   

,   -   ,  ); 

 (        

-   ,    

,      )» 

[ ; . :  1987: 230]. , . .   

    .  

 ,    

   ,      

 ,     

[ ; .  : , 2006; , 2003]. 

 ,    

   ,  « , , 

,    » [ ; . : 

, 2002: 18]. 

,        

.     ,    

        

,      , 

         

    –  : 

    –     

       ; 

   –      

            

 ; 



66 

 

  ( )  –     

   ,       

     ; 

   –    

       , 

,    (  ); 

   –    

      

; 

   –    

      ( , , 

); 

   –       

   ,     

 . 

,         

  2  .      

      ,    

   ,      

       

        

     .    

   ,   

 ,      

      . 

       , 

       .   

,         

  .      

    . 



67 

 

  А  1 

 

1.     « »  « »   

   .      

       

« »      « ». . .             

   :  – . . .   

     «  –     

» [ , 2006].       

   .     , 

 .  

2.          

 ,     . 

    ,    

,         

 .       

 . .  ,      

,    ,    

  (   , , ) [  

, 1998].      ,  

   ,  ,  

 ,   ,    

   .   ,  

      ,  

,       

      (  

)  . ,    

        

:  ( )      

    .  



68 

 

3.    ,  

  ,                     

. . ,       

    ,   

      [ , 1998].        

   , ,    . . , :                  

1)    ; 2)  

   . « »  

          

  . 

4.    . . ,      

 .      : 

, ,   ( )  

  [ , 2004].    ,  

     ,  

           

  ,      

  .  

5.      : 

  ,     - .  

,   ,     

  (   ).    

   .    , 

       

.       , 

        .  

6.   ,        

        

     ,   

  [ , 2008].     , 



69 

 

           

   .  

7.       

       [ , 2007].             

        

    . «   

       

  :    ,   – 

,      – , 

, » [ ; . : , 2003: 228]. 

8.   ,        

 ,                    

. . .       

 .     

     , 

   ;     

,   . 

9.    ,   . . , 

 ,      ,  

          

 .   . .   ., 

     , 

 ,     .  

      1) -

; 2) - ; 3) -

. 

10.        

 ,    ,    

        



70 

 

 : , ,  ( ), 

, , ,  . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



71 

 

А А 2. А   

   А    

А   

2.1.         

 

   ,    1, 

    .   

  -    , 

 ,                      

 .    :  

    «Die Zeit» 

   «Focus» 

   «Der Spiegel» 

    «Mobil» 

    «Zeit zum Entdecken» 

  «Bregenzerwald» 

   «Buckler’s Hard» 

   «National Trust» 

   «National Geographic Traveler» 

   «Wanderlust» 

   «Travel and Leisure» 

    «Cox and Kings» 

   «Leisure Group Travel» 

  «Imagination: Make Britain your own» 

 

«Die Zeit» —    .   

  21  1946 .  – 504 420 ,  

 — 1,66 – 2,34   .     

    ,      



72 

 

 ,      

. 

«Focus» –  -   

.       .  

 «Der Spiegel» –      

,   ,      .  

 «Mobil» –     

.      

 ,    ,   

     . 

«Zeit zum Entdecken»  –     «Die Zeit»,   

        

     .  

«Bregenzerwald» –   ,             

      (     ). 

«Buckler’s Hard» –  ,                

         , 

      .  

«National Trust» –      

    .    

                  

   .  

«National Geographic Traveler» –   , 

 .     

     .  

«Wanderlust» –    ,  

     –  ,  

,  .  
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«Travel and Leisure» –     ,  

  .  ,      

 ,   , , . 

«Cox and Kings» –     

,   1758       , 

    .  

«Leisure Group Travel» –     .              

          

  ,        

 ,   ,    

.  

«Imagination: Make Britain your own» –    

     ,  

 ё       , 

   . 

       

       2009  2018 .                 

      , 

        

     .  

       

    200 ; 47  

       

,       

:  

   (  ) – 15 , 

   (  ) – 18,  

   (  ) – 5,  

   (  ) – 9. 
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.       

     . 

 

2.2.        

     

          2.2.1.        

     

 

       , 

         

         

   .   

      

 . 

         

          

  : «Mohr and more» (Die Zeit. 2017. №13).  

     «Mohr» ( )  

    «more and more» (    

),        «Mohr». 
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   .   

 :   ,   

   ,      

.        

 . ,  15 ,   ,   

 ,     , 

.      ,     

 .        

         

,         

 ,    .   

,          

    .     , 

    ,    ,                

          

. ,   -  «Enjoy»,              

   ,   

  «Sommer, Sonne, Strandfigur» ( , , 

  ) (Die Zeit. 2016. №19).   

       

 «Ab in den Süden» («  »).       

: «Raus aus dem Regen, der Sonne entgegen, und dann Bikinis erleben (…) 

Sommer, Sonne, Sonnenschein» (   ,   , (…) , 

,  ).   «Sonnenschein» (  

)  «Strandfigur» (  )    

 : «       , 

   «Enjoy».    

   .     

     ,  

     ,   
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  .  

       «Die Zeit»             

   ,       ,   

 «La Dolce Vita» (Die Zeit. 2017. № 13),   

 . ,      

 «La Dolce Vita» («  »)    

,            

  .  

 ,   ,                      

                       

       ,   ,   

     . 

        

        «Hermann 

Hesse im Tessin» (    ) (Die Zeit, 2017. № 13),  

           

   —   .     

:  1919                      

 ,             

     .  

       – 

« », «   », «   » –  

  ,    .     

    .             

     ,    

                      

   .      

 ,       , 

       .   
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     . 

 

 

 1. Hermann Hesse im Tessin 

 

       

,  ,      

   . ,    

    . 

 «Something to drink?» («  -  ?») (Imagination. 

2017. № 2) – ,                   

    .                     

                      

   ,       

   «Something to drink?»,                 

       .  

 ,     ,   

 ,        . 

,   ,     

,        

    , ,  ,   
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.  ,      

 .      

     ,  

   . 

 

 2. Something to drink? 

 

  «to fill the bill» (  

)       

         

  : «Mini-Tours fill the bill» (« -  – , 

 ») (Leisure. 2017. № 8).                 

 ,          

  -     .     

  2-   3-     , ,           

   - .     ,   

 . ,    

       

 .  ,      

    -  . 
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    ,    

    . 

«Sing your heart out» («    ») (Imagination. 2017. № 

2) –             

 «  » («Gospel Choir»),      

     ,   

   .        

   . ,   , , 

  ,      

  UMOD (Universal Music On Demand).  

     ,      

  ,        

    ,     , 

 .      

  .     

 ,     ,  

       

 (  )     .  

    ,     «Imagination: 

Make Britain your own»,         

«Notting Hill Carnival», ,  ,    . 

     

 ,      

    1950-  .  

       «Summer 

Solstice» (  ) (Imagination. 2017. № 2): «Be drawn to the 

ancient rituals of the Summer Solstice at Stonehenge along with 30,000 or so other 

people. Listen to samba drums and drink delicious cider, while taking in the 

timeless atmosphere. For an equally unique experience, head to London’s Notting 

Hill Carnival» («  ,      
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 ,  ,    
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2.2.2.                    

    

 

       

         

    .   

        

   ,    .    

       

.  

                    

      «Zwölf Apostel» 

(Zeit zum Entdecken. 2017. № 11).  ,  

     .  

         

 .       , 

                        

   ,       12 

 ,   .  

           

    . ,   

 ,         , 

         

   «Zwölf Apostel», ,   ,  

        

.  , ,     

 ,   . 
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 3. Zwölf Apostel  

                    

         , -

 (der Große Stechlinse),      

 «Der Stechlin» (« ») (Mobil. 2017. № 7).   

 ,     

                   

   : «Über Wasser ergänzen Seeadler und Störche 

die Artenvielfalt des Naturschutzgebiets, das schon Theodor Fontane vor 120 

Jahren zu seinem Roman «Der Stechlin» inspirierte».  

         . 

    ,      

   ,      , 

 , ,         

    - ,     

    ,     , 

      

   .  ,   

          

  . 

                    

    .  
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, «In the footsteps of Harry Potter» («    ») 

(Imagination. 2017. № 2),     -  

       

  ,   ,      

  ,      . 

  ,     ,   

,         

    .                   

  . 

   ,                

       ,     

      - ,    

       ,                

       

     400-   , 

      .   

    –     

.         

  .        

     «The Elephant House»,        

  ,  ,    . 

     ,      

    ,  ,  , 

   : «Discovering George Washington’s 

Ferry Farm» («    ») (Leisure. 2017. № 

8).   ,       «Ferry Farm», 
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     . , 

       . 

 

 4.  Discovering George Washington’s Ferry Farm 

      «The Chelsea Flower Show», 

     ,  

   II,       

    : «The Chelsea Flower 

Show is perhaps the most famous event of its kind in the world, attracting a 

staggering 157,000 visitors to its show gardens – including The Queen» 

(«    , ,     

  .      

  ,    ») (Travel and 

Leisure. 2017. № 3).      

           

  ,                     

    .    ,     

        

«Imagination: Make Britain your own»,     . 

     ,   

       

   :  , 

    ,       

    . 
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2.2.3.        

     

 

 

       

          

 ,       ( )  

 .     

     . 

                     

       «TUI» «Mein Schiff 

wird kommen» («    ») (Focus, 11.02.2009), 

   «Focus»  2009 .     

    ,    

      «Ein Schiff wird kommen».  

         

 «Sonntags nie» («   »),   1960 . 

        :   

   ,         

,    .       

 : «Ein Schiff wird kommen, und das bringt mir den einen, den 

ich so lieb’ wie keinen, und der mich glücklich macht»(«   ,                  

    ,   ,   ,                  

    »).      

 ,   ,     

       

        

,    ,  .  , 
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,  ,        

   .     

 ,      

        .  

   «Villa Spalletti Trivelli» (Zeit zum Entdecken. 2017.           

№ 11)         

  «Die Zeit»,     

    .    

,     ,     

        «Villa 

Spalletti Trivelli».  

      

   ,   

          

 –        

.      

    ,     

,       ,  . 

           

        -   

 (Ben Zucker) «Die Welt wartet auf dich» («   ») (Mobil. 

2017. № 7).    ,  ,   

        , 

       . 

          

.          

    ,     

 ,       

. ,   ,    

   ,    
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      ,   

   ,  ,    

 . 

 

 5. Die Welt wartet auf dich  

 ,     

       «Die Kitzbüheler 

Alpen» (    ),     : 

«Dank Frau Holle doppelt schneesicher» («     

   ») (Bregenzerwald. 2018. № 17).   

      – «Bregenzerwald», 

        .  

        «  

» («Frau Holle»),       .  

  ,  ,   , 

  ,     .      

     ,    

         

 .      
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.  

 

  6. Dank Frau Holle doppelt schneesicher  

     ,    

          

.  

      «National Trust»,  

        , 

      ,     

 ,    «   

»,  .      

 : «A journey with Jane Austen» («    

») (National trust. URL: https://goo.gl/noHL1V).     

       

 .  ,    

  18 ,         .  

 1995      .   -

      .   

«   »    -

 . , - , «  »  -

:   - ,      

 .         

 .  , ,   ,   

 ,    ,     
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.          

«National Trust». 

,        

        , 

      ,   

       .    

      ,   , 

 ,      

,                        

     ,    

   . 

     -   

       (Rudyard Kipling) 

«San Francisco has only one drawback. Tis hard to leave» («  -

    .   ») (National 

Geographic Traveler. 2017. № 7).      , 

        1907 . 

      «  

» («The Jungle Book»)   « » («Kim»).  

      

  , ,   , 

 .   , 

     - ,     

         . 

-       .  

,   , ,     

   ,     

,        ,   

  ,       .  

       , ,     
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,    ,     

.     ,   

    -  . 

 

 7. San Francisco 

    ,   

  ,       

       

       

.       

   ,      

. 

 

2.2.4.         

     

 

  ,   ,                 

  ,    . . 

.      :  

        ,  

,     .   

,       

      .  

   ,              

  ,   «La Strada» (Zeit zum Entdecken. 2017. № 11)               
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     60-                   

  .       , 

   .     

        

  .                 

      «La Strada»    

    . 

    «Mangosteen Resort & Ayurveda Spa», 

     ,   

: «Besuch beim Big Buddha und Relaxen im Mangosteen» 

(«       ») (Zeit zum Entdecken. 

2017. № 11).        

 («Big Buddha»),     ,  

     .  

  ,     

           

,  ,      ,     

,      . 

   «Air Berlin»  

  ,                     

. .  26  1963       : 

«All free men, wherever they may live, are citizens of Berlin, and therefore, as 

a free man, I take pride in the words: Ich bin ein Berliner» («   

,     ,  , , ,    

,     «  –  »») (Focus. 28. 

10. 2010).         

,  . . ,      

 ,       . 

        

     .  
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   ,       

  –  ,     

,  ,     

–   ,     

                      

 . ,   ,     

      

.        

 .          

      .   

 ,     

    . ,    

-  ,       -

     ,                     

     «Air Berlin». 

      

        – «Alle Welt reist» 

(«   ») (Spiegel. 27. 05. 2015).     

    1873 ,      

   . ,    ,  

    «Spiegel»  2015 ,   

  ,          

         

  ,     19 ,    

   .      

        

  .      , 

       

,                       

  . 
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 .  

 «Know your...» («  …»)     

       

.       . 

, «know your name» («   »), «know your rights» («  

 »), «know your onions» («   »), «know your enemy» 

(«   »).     ,  

     «know your…»,   

    ,   ,  

.  

    ,  ,   

         . 

     («Bohinj Valley»)     

– «Cow Ball» («Kravji Bal»).    ,               

      .    

     .    

  ,      

     .  

,         

«Know your Cow Ball» (Wanderlust. 2015. № 9).    

       

   ,    

   . ,    

      ,  , 

       ,   

    . 
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 8.  Know your cow ball  

       «Hard rock», 

   ,   «We take 

summer seriously» («     ») (National Geographic 

Traveler. 2017. № 7).     

 «to take something seriously»   «to believe that someone or 

something is important and that you should pay attention to them» («  

- / -  ») [Cambridge dictionary. URL: 

https://goo.gl/r45Jcd].    6    

 -      .    

     .  

       , 

 . ,   ,    

    ,    

         

.   ,   ,  

  ,                      

      .  , 

      «National Geograpfic 

Traveller»,       : 

      .  
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,  «We take summer seriously»     

     . 

 

 9.  We take summer seriously 

  «Go wild!» («  !») (Wanderlust. 

2015. № 9)          

   -  .      

   «Wanderlust».    

 ,   .    

,         -  

   . ,      

 ,    ,     .  

,   ,     

       , 

          , 

         

 ,   ,       

.  
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 10. Go wild! 

 

,       

 ,     , 

  ,   ,                 

   ,   

.                  

         , 

   ,    

. 

 

2.2.5.                   

    

 

 ( )       

  ,   .  

  – .     

 ,    ,  

   . ,    
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,      , 

        

,         

  .       

    ,  

. ,        

 ,       

  , .     

        

     

     . 

 ,       

        

,   .  

       -

 «Shangri La»   «  » 20-   

 : «Doris Duke war einst das reichste Mädchen der Welt. Auf 

Hawaii steht ihr Palast «Shangri La». Zu Besuch in einem Traum von einem 

Leben» (« -           

.        «Shangri La». , 

,  ») (Zeit zum Entdecken. 2017. № 11). 

       , 

      ,    

     .  

       ,     

 ,       

.        .  

,     ,   

 : .     

,        ,             
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       ,  

 ,   ,      : «Zu Besuch in einem 

Traum von einem Leben».  

                     

    .  

        

       , 

«A matter of taste» («  ») (Imagination. 2017. № 2).   

      .   

     . .  

  .         

 ,  «  »      

,       ,             

       ,   2000 

.       , 

      .  ,  

   ,   ,                    

  .        

 ,   ,   

                         

   .  

        

«Imagination: Make Britain your own»,      

.          

   - ,  

  ,      

,        . 

,   «A matter of taste»   

.    ,   , 

    , ,    
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     «taste» ( ).  –  ,  

  ,    ,   

        

  .  

  «Buckler’s Hard»     

,       : «   

       30 

  .         » [URL: 

https://goo.gl/LXzdJY].     «Buckler’s 

Hard»     – «Sailing off the south coast»                 

(«    ») (Bucker’s Hard. URL: https://goo.gl/QCeLZe).   

  «sail off» («   »)    

   ,     

.                    

   ,   «to travel across water in a boat or 

ship»  «     » [URL: https://goo.gl/vK5ENX],  

       , 

, ,      ,   

 .  ,       

  ,     

  .  

    ,  

 ,      

         

.  
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2.2.6.        

     

 

 

        

     « »  « ». 

       ,   

     

,      ,  «  

  » [ , 1991]. ,     

 ,             

    .   ,    

    .  

     ,   

,     

   .    

          

    .  

,       

      .  

    «Seen und gesehen 

werden» (Mobil. 2017. № 7)     , 

   .     

 «Sehen und gesehen werden»      

 «Seen und gesehen werden»,      

 ,      . ,   

       :  

  ( )   ,     

   .  , 
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    ,     

  . 

 

 

 11. Seen und gesehen werden  

     ,    «Die 

Zeit»   2017 ,     

«Gottes Werk und Hellers Beitrag» (Zeit zum Entdecken. 2017. № 11).  

   «Gottes Werk und Teufels Beitrag»,   

      «  ».  

        

       .  

  ,    «  »               

  .  ,     

   ,      

    .  

         

,       . 

 ,       

  «Gottes Werk und Hellers Beitrag»   

 «Teufel» ( )  «Heller» (  )  

 . 

   «  ! ! !» 
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 .         

   .     

  : «Auf die Insel! Fertig! Los!» (Die Zeit. 2016. № 

4).            

     D.  ,   

      : 

«Die reine, salzhaltige Meeresluft, rund 800 Kilometer Rad- und Wanderwege».  

 ,        

 . ,   «Auf die Plätze, fertig, los!» («  

, , !»)    «Auf die Insel! Fertig! Los!» (  

, , !),   ,     

       . , 

     

,        

       

. 

 

 12. Auf die Insel! Fertig! Los! 

       

   .  «to live» (« »)    

  ,   ё ,   .            

    ,    «to live»               

    ,      

,        
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.    : «live the moment» («  »), 

«live the dream» («   »).     

,   ,       

        . 

,         

   , ,   «Live the 

legend» («   ») (Travel and Leisure. 2018. № 3), 

,   ,  .   

  ,  –     

   .  , 2017      

 .      Caernarfon 

( ),    Hay Festival (  

),       - - ,  

 ,   «        

» («King Arthur and the Knights»),     

      .  , 

    «Live the legend»   

       

    . 

        

  «Let Hawaii happen» («   ») 

(Travel and Leisure. 2018. № 3),     

 «let it happen» («  -  »). «Let it 

happen» –           

,      ,  

  «Tame Impala».  ,    

    «let it happen».    

       

         

 . ,  «it»    «Hawaii». 
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    , 

      

  . 

    ,   

     ,   «A 

moment lasts but a second, but the memory lives forever» («  

,  ,    ,  ») (National Geographic 

Traveler. 2017. № 7).  ,   ,   

       , 

, ,     «How does a moment last forever».  

    ,   ,               

        .  ,  

         . 

          

    ,    , 

    – ,     . 

,  ,        

        

. 

 

 13. Scuba diving  
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     «All 

aboard! 7 luxurious sleeper trains and how to book them» («   ! 7 

      ») (Wanderlust URL: 

https://goo.gl/RLMU6C)         

   ,    

, ,   .   ,  

«all aboard»  : «…used for telling passengers that they need 

to get on a ship, bus, or train, because it will be leaving soon» (  

  ,      

   ,    ). ,  

   ,     

,      

 ,     

  .    

        .  

   ,     

 ,     . 

     ,   

     

    . 

 

2.2.7.         

    

 

       . 

       

     (     

  )      

 ,       
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,        

.  

,    «Djoser» (Mobil. 2017. № 7), 

      ,   

,   III       . 

 -     

 ,   ,   

   ,                    

     ,      

 ,      

. 

   «Deimann» (Mobil. 2017. №7), 

        

:        , 

       .   

      ,     

.    ,  , , 

     ё  ,  

        

    . ,     

        

              

  . 

      

 ,      (   

 Die Zeit)   2017 : «Auch in Paradies muss man was tun, sonst 

wird man verrückt. Adam und Eva gehen schwimmen. Eva ist fasziniert vom 

Türkis des Meers. Adam ist leider farbenblind» («      

-  ,     .     .  

  . ,  ,    ») (Zeit zum 
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Entdecken. 2017. № 11).      

     —    ,  

 .        

   . 

                          

  ,   ,  ,   

  .      , 

         

     ,                  

 ,   ,       ,  

           

,     .  

     , 

  -                  

        ,  

         

 ,         

       . 

 

 14. Adam und Eva  
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 « » («Erding»)       

  «Black Mamba» (Mobil. 2017. №7). ё   –  

       .     

       .   

    ,    «  » 

    « »    . 

  ,      

           

     ,     

          

     . 

     ,  

        ,  

       ,               

       «Anima Garden: 

«Andre Heller, marokkanish gekleidet, mit dem Atlasgebirge im Rücken» 

(« -    ,      

») (Zeit zum Entdecken. 2017. № 11).  

  ,         

 ,    ,      

        

 . ,    

       

      ,  

  ,     ,    

   ,  

  .       ,    

  -  ,  
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.  ,       

.  

       . 

        : «La 

Dolce Vita! 7 trips to enjoy Italy's landscapes, wildlife and lust for life» 

(«    !      7              

  –       

») (Wanderlust URL: https://goo.gl/U6JpkN) «La Dolce Vita» , 

,        . 

  ,        

           

  ,      

 ,      

    . 

   «Cox and kings»   

      .   

       ,  

,        – 

   .   ,  

  ,   «Face to face with Cuba» 

(https://goo.gl/LPftZB).  «Face to face» («   ») 

    .    

  «   ,     » [URL: 

https://goo.gl/NBmyRS].      

      ,   

 ,    ,   

  .    

 ,    .  
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  –      

,      .   

  115 ,  33    .  

       «Eden 

in the ocean» («   ») (National Geographic Traveler. 2017. № 7). 

 ,        

    (The Garden of Eden),     

 ,   .    

  .     ,  

,       

  ,      

.             

: «Paradise, simple as that: the 115 islands of the Seychelles are lush, 

turquoise-lapped, rich in culture, even richer in wildlife. And a trip there doesn’t 

have to cost the earth» («    : 115,    

   ,     , 

,         »). 

  «Eden»,      – 

,    ,    

   . 
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 15. Eden in the ocean 

     , 

  ,       

  ,  ,   

 ,    . 

       

         

 .    

 

2.3.    

 

      200 

  ,  47     

 ,      

   – 5,  – 3 ,  – 13,  – 3,   

    – 10,  – 6,  – 5,  – 2.  

  ,     ,    

    ,   

 –  .     
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,       

 .     

      ,    

 ,    .  

 ,      

 ,       

   ,     

,         

         

  .  

      , 

 ,    ,    

       

 , ,    

 .      

  –     

         

     ,  

    .  

  ,   ,   

          

- ,   -   

         

 .  

      

  :  «Mohr and more» ( ),  «Gottes 

Werk und Hellers Beitrag» (  ),  «Mein Schiff wird kommen» 

(   ),  «Sommer, Sonne, Strandfigur» (   ),  

«Alle Welt reist» (  ),  «Die Welt wartet auf dich» (   
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),  «Ich bin ein Berliner» (   ),  «Andre 

Heller» (  ),  «Doris Duke» (   ). 

      

  :  «La Dolche Vita» (  ), 

 «Hermann Hesse im Tessin» (  ),  «Zwölf Apostel» 

(  ),  «der Stechlin» (   

),  «Villa Spalletti Trivelli» (   ),  

«Besuch beim Big Buddha und Relaxen im Mangosteen» (   

 ),  «Seen und gesehen werden» (  

 ),  «Auf die Insel! Fertig! Los!» (  

),  «Djoser»  «Deimann» (   ), 

 «Adam und Eva» (   ). 

      

-  .       

  -  .  

,  -   :  

«Something to drink» (   ),  «Mini-tours fill the 

bill» (  ),  «Sing your heart out» 

(  ),  «Summer Soltice» (  ),  

«In the footsteps of Harry Potter» (   ),  «Discovering 

George Washington’s Ferry Farm» (   ),  «A journey 

with Jane Austen» (  ),  «Go wild!» (  

),  «Live the legend»  «Let Hawaii happen» (  

),  «A moment last all of a second, but the memory lives on forever» 

(   ),  «All aboard!» (  ),  «La 

Dolche Vita» (  ),  «Face to face with Cuba» ( ), 

 «Eden in the ocean» (  ),  «Know your Cow ball» 

( ),  «We take summer seriously» (  ),  

«A matter of taste» (  ),  «Sailing off the south coast» 

( ).  
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  -     

 ,        

 : «San Francisco has only one drawback. Tis hard to leave».  

   -     

  . 

,        

   -   - ,   

         

  :     

    ,  ,   

 ,  ,  

,  ,       

.  

        

  .    

  1.      

    
 

 
  

  «Mohr and more» 
 «Hermann Hesse» 
 «Sommer, Sonne, Strandfigur»  
 «La Dolche Vita» 

 «Something to drink»  
 «Mini-tours fill the bill»  
 «Sing your heart out»  
 «Summer Soltice» 

  «Zwölf Apostel»  
 «Der Stechlin» 

 

 «Harry Potter» 
 «George Washington» 
 «The Queen» 

  «Mein Schiff wird kommen» 
 «Villa Spalletti Trivelli» 
 «Die Welt wartet auf dich» 
 «Frau Holle» 

 «A journey with Jane 
Austen» 

 «San Francisco has only 
one drawback. Tis hard to 
leave» 

  «La  Strada» 
 «Besuch beim Big Buddha und 

Relaxen im Mangostehn» 
 «Ich bin ein Berliner» 
 «Alle Welt reist» 

 «Know your Cow ball»  
 «We take summer 

seriously» 
 «Go wild!» 

  «Doris Duke»   «A matter of taste»  
 «Sailing off the south 

coast»   
  «Seen und gesehen werden»  

 «Auf die Insel! Fertig! Los!» 
 «Live the legend»   
 «Let Hawaii happen»  
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 «Gottes Werk und Hellers 
Beitrag» 

 «A moment last all of a 
second, but the memory lives 
on forever» 
  «All aboard!» 

  «Djoser»  
 «Deimann»  
 «Adam und Eva»  
 «Black Mamba» 
 «Andre Heller» 

 «La Dolche Vita»  
 «Face to face with Cuba»  
 «Eden in the ocean» 

 

 
 

,        

    ,    

       . 

      

         

       

  .     

 ,      

  ( , , ),     

   .  

        

      

    .     

,       

       

.        

       

.    ,    

        

 . ,      

            

.  
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     . 

 2.     

     
 

  

   
 
  

  ( ) 3 (12,5%) 7 (29%) 
  ( ) 5 (21%) 10 (43%) 

  ( ) 12 (52%) 5 (22%) 
  ( )   3 (12,5%) 2 (9%) 

 

     ,   , 

   ,    ,   

.  ,  ,   

 ,    ,  

    .    , 

         

  ,      

  . 
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  А  2 

 

1.    ,   

  ,    ( ), 

  ( )    ( ). 

      

, ,   .   

   ,     

    ,   

.  ,  ,    

,      .  

 -      .  

     ,  

 , : , , 

,   .  

   . 

2.        

   ,     

     -  .  

       

          

     .   

       

       

   ,  ,  

   .  

      

          

 ,       
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,        

.  

       

 . ,       

        , 

   .  

3.     -

, -   - .  

    ,    

,      

-  ,     

        .  

      

    .      

-  ,     

   .  

4.        

     .  

       

    52% ,   –  

,  43%     .  

5.      

    ,    

,       .   

,   ,     

   ,   .  
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А Ю  

 

         

        

   .   

       

     ,    

      . 

         

,   .      

   .      

     ,     , 

    ,     

   .  

 –      

   ,     

    (    

 )       

.        

,      , –  

           

.        

 (    ,   

     )  , 

         

  .  

           

  ,    

   , , 

 ,     . 
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  . .      

  .      

       

 ,   ,   

  ( )    ( ).  

        

,        

 .  ,   ,  

 . . ,     

« ,        

         

       , 

   » [ , 2013: 65] 

    –    ,    

  ,        

     .    

  .       

 ,  ,    

 .      

     - , 

-   - .  

      

  , ,   ,  , 

  ,    .     

      , 

   .  ,  

           

.             

      

,         
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   .     

   ,     

   , , 

, , .  

     ,  

        

  .  

         

  ,      

,       

 .    ,   

      

    ,   

,   ,   

 ,      

 .   

      

       

 ,       

       52% ,  

 –  ,  43%   

  . 

        

          ,      

   .       

        .  

          

          

            

.  ,       
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