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SUMMARY 

Master's thesis on the theme "Development of e-commerce management 
mechanisms" contains 96 pages of a text document, 10 tables, 14 figures and 103 
sources used. 

E-COMMERCE, MECHANISMS OF MANAGEMENT ELECTRONIC 
COMMERCE, MOBILE COMMERCE. 

The object of research is e-commerce. 
The purpose of the thesis is to develop mechanisms for managing e-commerce. 
To achieve this goal, you must perform the following tasks: 
- to define the essence and role of e-commerce in the sphere of trade; 
- to identify the prerequisites and driving forces for the development of e-

commerce in the context of transition to an information economy; 
- Conduct a comparative analysis of the state and global trends in the 

development of the e-commerce market in Russia and abroad; 
- analyze the features of legal regulation in Russia and abroad; 
- analyze the processes that make up the mechanisms for managing e-commerce 

in Russia; 
- development of proposals for proposals on improving e-commerce 

management mechanisms; 
- to assess the effectiveness of improving the management of e-commerce. 
The main sectoral research, representing its scientific novelty and reflecting the 

author's contribution to the solution of the set tasks, are as follows: 
- on the basis of an analysis of the state of the electronic commerce sector, and 

also on the basis of analysis of the legislation of the Russian Federation. 
- a problem was identified that hinders the development of e-commerce in 

Russia; 
- The economic substantiation of proposals for improving the management of e-

commerce is provided. 
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3)       
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5)       
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      1960 .,  

 «American Airlines»  «IBM»     

      – «SABRE» 

(Semi-Automatic Business Research Environment) [21]. «SABRE» -  

    .  

SABRE         

  ё      ,  

     ,    .  

ё    ё      

  .      

 ,     

  ё      ё    .  

1964 .        26 . . 

 «American Airlines»,   «SABRE»   

,       [9]. 

  60-  .        
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   ,     
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 ё        ,  
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   - ё  . 
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 «Intel» –    

.   ,   -    

 ,     

   [3]. 

 1968 .      

        

«BACS» (  . Bankers Automated Clearing Services).  
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  : «Bank of America»  «Interbank Cards 

Association»       , 

        [3].  

 1971 .       «NASDAQ» 

(      

   ).   «NASDAQ»   

   . 

 1972 .         

    [3].  

ё   , 1972 .       

,     [2]. 

 1973 .    ,    

       

  . 
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      .  
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  TCP/IP.       

 . 
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.  «Toshiba»     T1100   
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. .         1985 .  

     ,    
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 1988 . «SABRE»   «GDS» (Global Distribution System – 

  ),    

  ,     
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   1989 .  -  (Tim Berners-Lee),   

     (CERN)    

 «World Wide Web» (WWW) –   . 
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   .  -   
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 1998 .       -  

«   »,  . 
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    –    42,5%   [17]. 
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 .   ё    ,  – . 

       9 ,    2. 

 

 2 –     ё   , . 

., 2016 . 
№  ё ,  

. . 
 , % 

   
 

1  562,66 16 16 68 
2  349,06 13 15 72 
3  93,89 12,1 16,5 71,4 
4  79,33 6 46 48 
5  74,46 11,5 16,2 72,3 
6  42,62 8,1 11,1 80,8 
7   36,76 1 50 49 
8  28,82 7,5 8,7 83,8 
9  20,30 12 8 80 
10  18,80 4 8 88 
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 3 -         2015 . 
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( ) 

 
( ) %   

1  5 210 966 5 044 737 96.81 

2  5 669 081 5 461 026 96.33 
… … … … … 

4  308 910 293 465 95,00 

5  126 573 481 118 131 030 93.33 

6  16 924 929 15 757 109 93.10 

7  5 503 457 5 098 953 92.65 

8  64 715 809 59 538 545 92.00 

9  9 156 962 8 354 813 91.24 
… … … … … 

12   50 293 439 45 213 802 89.90 
… … … … … 

16  80 688 545 70 675 097 87.59 
… … … … … 

20  64 395 345 54 536 418 84.69 

21  23 968 973 20 268 164 84.56 
… … … … … 

34  46 121 699 36 293 165 78.69 
… … … … … 

37  321 773 631 239 882 242 74.55 
… … … … … 

40  143 456 918 105 311 724 73.41 
… … … … … 

56  59 797 684 39 209 342 65.57 
… … … … … 

79  1 376 048 942 692 152 618 50.30 

 

 ё      ё  

«International Telecommunication Union»  2015  [17].  ,  
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,              
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 ,     - , 
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SUMMARY 

Master's thesis on the theme "Development of e-commerce management 
mechanisms" contains 96 pages of a text document, 10 tables, 14 figures and 103 
sources used. 

E-COMMERCE, MECHANISMS OF MANAGEMENT ELECTRONIC 
COMMERCE, MOBILE COMMERCE. 

The object of research is e-commerce. 
The purpose of the thesis is to develop mechanisms for managing e-commerce. 
To achieve this goal, you must perform the following tasks: 
- to define the essence and role of e-commerce in the sphere of trade; 
- to identify the prerequisites and driving forces for the development of e-

commerce in the context of transition to an information economy; 
- Conduct a comparative analysis of the state and global trends in the 

development of the e-commerce market in Russia and abroad; 
- analyze the features of legal regulation in Russia and abroad; 
- analyze the processes that make up the mechanisms for managing e-commerce 

in Russia; 
- development of proposals for proposals on improving e-commerce 

management mechanisms; 
- to assess the effectiveness of improving the management of e-commerce. 
The main sectoral research, representing its scientific novelty and reflecting the 

author's contribution to the solution of the set tasks, are as follows: 
- on the basis of an analysis of the state of the electronic commerce sector, and 

also on the basis of analysis of the legislation of the Russian Federation. 
- a problem was identified that hinders the development of e-commerce in 

Russia; 
- The economic substantiation of proposals for improving the management of e-

commerce is provided. 
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-  (Internet banking) –   ( ) 

     [19]. 
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       (Personal 

Digital Assistant)      (Wireless 

Application Protocol) [19]. 
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 ( - )    (  

) [19]. 
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  (  4) [52]: 

 

 

 4 –        

 

-   («buyer-driven»). 

1 
•   (buyer-driven); 

2 
•   (supplier-driven  seller-driven); 

3 
•    (third-party-driven). 
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  .  ,    

,           

ё  - .  

 ,        

          

. 

       

- .      

  :  ,  ,  

   . . 

      [46]: 

-        ; 

-   ; 

-    ; 

-   . 

      

  : 



29 

 

-      ,   

  ; 

-           

; 

-     -   ; 

-          ;      

-             

    . 

    .  

      .   

 [65]:  

1)  ; 

2)  ; 

3)     ,   

  ; 

4)          

    .  

 -  ,    ё . 

        

  ,   ё    

.  

      12  2010 ,  

 ,   «. »    .   

 « . »  « . ».     

  800   ,   .  

 ,       

    .  2017  

      

  «        

2017−2030 ».  ё ,    



30 

 

     «   

-     »,   «  

    ,  

       

».  

 ,       

  ,     

   .     

     , - ,  

- ,  ,    

. 

  ,      

      .    

       .  , 

     -  

         

. 

     ,    

    ,     

       

 . 

 

 

1.3        

     

 

                

  .               

   [102]:  



31 

 

1)        

  .  

              

        ,          

  ,            

.             ,  

  ,      ; 

2)   ,          

  .      :   

-       ,              

  -             ;   

-                     

 (   ); 

3)            

.   

            ,        

      ,        

,      ; 

4)         

      . 

    ,            

          ,          ,  

    ,    ; 

5)   .   

    ,              

       [79]: 

-        –       

.   

              

                ; 



32 

 

-         -

.   

    ,            

  - ,      .  -   

            

            ; 

-     .   

            

    ,              .  

            

              

            

  .   

             

        ,          

  ,            

  ,      ,        ,  

  .        

            

  .  

    ,        ,  

                

    .            ,  

      «J’son  &  Partners  Consulting»     

          29%.     

                

  10-15  %  .          ,  

                

 [13]. 



33 

 

              

       [11]: 

1)               

; 

2)           

        :   

-   online- ;   

-             

  ;   

-             - ; 

3)            – 

        ; 

4)             

  ;  

5)         ,  

    ;  

6)       

     . 

       

    ,   .  

    - .  «3D» 

        .   

      . 

    ,   

 , 3D ,     .  

 , ,  «Interactive Picture Corporation» 

  «IPIX».      

.  

 ,      

 : 



34 

 

     ; 

     ; 

   -  (3D- ). 

-  –   ,    

          

        

.           

    . ,     

,     ,  

       .  

        

 -      . 

    ё      

      . 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



35 

 

 2.      

     

2.1       

    

 

        ,  

    .    ,  

      .    

   –   

  - / .    

,  ,       

.  

         

  [8]: 

1) c . 

    ,      

       

,      

 .    ,  

  ,    

       

,         

   [8]; 

2) .  

 ,  -     

       , 

      [8]; 

3) .  

     

   .  -



36 

 

        

   ,     

 .      

«   ,     

   » [8]. ,    

        .  

-       

    , ,    

       

  .  

 ,      ,  

   (    12.12.1993 

.),      ,   

,   .  8    «  

 ,   ,   

 ,  ,   

»   [97]. 

       

,         

30.11.1994 . №51- .     

,       . 

     

  ,      

    26.01.1996 . №14- ,   

 ,      

. 

. .   . .     

 : «        

      ,    

 » [98]. 



37 

 

   ,      

 ,      , 

   ,      

.       06.04.2011 . №63-  

«   ». 

    ,      

,    (   

   19.08.1994 . № 1-7/  - 587 «   

,     -  ») 

[102]. 

   27.07.2006 . №149-  «  , 

    »    

, , ,    ;  

  ;     

[113]. 

     27.07.2006 . №152-  «  

 »       

         

,    ,     

   [94]. 

   27.06.2011 . №161-  «    

»     ,  

   ,    

,     ,   

       , 

     [91]. 

   28.12.2009 . №381-  «   

      

»  ,    

 ,     



38 

 

       

[26]. 

      -

 -  ,      

22.05.2003 .№54-  «   -    

    /     

 »       

 -     ,  

   . 

    ,  ,  

    ,     

   .    

        

(    .   24.04.2012 . №17-26/037701) [38]. 

  ,     -   

      ,  

          

 .      09.06.2009 . №03-01-

15/6-293 ,       

  ,      

   -  ,     

    ,      [68]. 

      07.02.1992 . №2300-1 «    

»,       

, , ,    

 (  ,  ),   

    ( , )   

 ,      

,        [89]. 



39 

 

 2004 .       26.1 «  

  ». . .  ,     «   

    ,      

   - »,   

 [100]. 

   ,     ,   , 

-     ,  , 

  ,     

  05.04.2013 . №44-  «       

, ,       

». 

       , 

      .  

 ,   [25]: 

1)     27.09.2007 . №612 «  

     »; 

2)     19.01.1998 . №55 «  

     ,   

 ,      

         

  ,     

 ,        

  , , , ,   »; 

3)     24.12.2004 . №266-  «   

    ,     

»; 

4)   52292 – 2004 «  .  

 .   »  ». 



40 

 

  ,     

  ,    

 -  . 

,     . .  ,    

«   ,      

« »    ,    » 

[49]. 

         

. . . , . .   . .  ,  

«        

 » [74]. 

  . . , «       

     ( )  1994 .,  

       

 ».       

 .      

 -      

          

. 

 51/162      

        

     .   

     -     

 . 

. .        

     .    

       .   

 2015 . 

       

       (  



41 

 

 «  ,       

     »),     

     .   

,       

,       

     .   

       4 [22]. 

 

 4 –      

№   
  

  

   

1       
     
  .   
     
  ( ,   

)    
,    ; 

2       
      

 «      
     
 ».   

    
  ,    

      ё 
   ; 

3      
     

       
     

.      
     , 

     
  .  

   ,     
    

   : 
      

    . 



42 

 

 ,      ,  

     

,        .  

      ,     

  ,        

      ,      

      

  ,       

,       ,  

     . 

       

.        

  –   . 

 ,      

   ,     –    

   .      

      

     ,   .  

 ,   ,   

         

[49]: 

-    ( : ); 

-    (  ,    

. .). 

      

 ,      

  : «  »  

«   », «  », «  ». 

      

 .       



43 

 

   ,     

  .  

       

          

,        

     .  

          

:       

         

         

 .       

        -  

 (  ,   ),  

 —         

 (  , -  ).  

        

  ,       

   ,     

 ё       . 

       

     

 ,     

    ,    

 ,        

  . 

 2016          

   IT- ,    

  ,  ,      .  

        .   

,      



44 

 

 ,    .     

,       , 

    ,      

  ,       

 . 

,  ,         

 ,      

 ,        

.      

       

      ( )  29  2014 . N 785 

.  «        

      

" "      ». 

        

. ,     

       200    

 .      

         

   ,   .  

         ,  

          

,   . 

. .  ,     , 

     ,  

,         

 ,        . 

    -  ,   

  ,       

  , ,   ,  . 



45 

 

      

,       

 ,      

 . 

 

 

2.2         

        

 

 -    ё     

      ё  .   

    –    42,5%   [17]. 

   2016 ,     

 .   ё    ,  – . 

       9 ,    2. 

 

 2 –     ё   , . 

., 2016 . 
№  ё ,  

. . 
 , % 

   
 

1  562,66 16 16 68 
2  349,06 13 15 72 
3  93,89 12,1 16,5 71,4 
4  79,33 6 46 48 
5  74,46 11,5 16,2 72,3 
6  42,62 8,1 11,1 80,8 
7   36,76 1 50 49 
8  28,82 7,5 8,7 83,8 
9  20,30 12 8 80 
10  18,80 4 8 88 

 

 ё     ,   

   ,    ,  

  ,  –   .       
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     ,  

 .      

    . 

 ,      

,      -  

 e-commerce,      (  

    ).  

       

 ,         

   - .   -   

     5. 

 

 

 5 –  -        

, % 

 

     -   [1]: 

-    - ; 

-    ; 

-   - . 

      ,   , 

   ё  - ,   

       .   

   3 [17]. 

6,5 
7,2 

7,9 
8,6 

9,3 

2012 2013 2014 2015 2016 

 -    
, % 
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 3 -         2015 . 

№ 
 

 
( ) 

 
( ) %   

1  5 210 966 5 044 737 96.81 

2  5 669 081 5 461 026 96.33 
… … … … … 

4  308 910 293 465 95,00 

5  126 573 481 118 131 030 93.33 

6  16 924 929 15 757 109 93.10 

7  5 503 457 5 098 953 92.65 

8  64 715 809 59 538 545 92.00 

9  9 156 962 8 354 813 91.24 
… … … … … 

12   50 293 439 45 213 802 89.90 
… … … … … 

16  80 688 545 70 675 097 87.59 
… … … … … 

20  64 395 345 54 536 418 84.69 

21  23 968 973 20 268 164 84.56 
… … … … … 

34  46 121 699 36 293 165 78.69 
… … … … … 

37  321 773 631 239 882 242 74.55 
… … … … … 

40  143 456 918 105 311 724 73.41 
… … … … … 

56  59 797 684 39 209 342 65.57 
… … … … … 

79  1 376 048 942 692 152 618 50.30 

 

 ё      ё  

«International Telecommunication Union»  2015  [17].  ,  

 ,  ,     79 

,              

ё    .      

 ,     - , 

   . 

https://ru.wikipedia.org/wiki/%D0%9D%D0%BE%D1%80%D0%B2%D0%B5%D0%B3%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%94%D0%B0%D0%BD%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%98%D1%81%D0%BB%D0%B0%D0%BD%D0%B4%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%AF%D0%BF%D0%BE%D0%BD%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%9D%D0%B8%D0%B4%D0%B5%D1%80%D0%BB%D0%B0%D0%BD%D0%B4%D1%8B
https://ru.wikipedia.org/wiki/%D0%A4%D0%B8%D0%BD%D0%BB%D1%8F%D0%BD%D0%B4%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%92%D0%B5%D0%BB%D0%B8%D0%BA%D0%BE%D0%B1%D1%80%D0%B8%D1%82%D0%B0%D0%BD%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%9E%D0%B1%D1%8A%D0%B5%D0%B4%D0%B8%D0%BD%D1%91%D0%BD%D0%BD%D1%8B%D0%B5_%D0%90%D1%80%D0%B0%D0%B1%D1%81%D0%BA%D0%B8%D0%B5_%D0%AD%D0%BC%D0%B8%D1%80%D0%B0%D1%82%D1%8B
https://ru.wikipedia.org/wiki/%D0%A0%D0%B5%D1%81%D0%BF%D1%83%D0%B1%D0%BB%D0%B8%D0%BA%D0%B0_%D0%9A%D0%BE%D1%80%D0%B5%D1%8F
https://ru.wikipedia.org/wiki/%D0%93%D0%B5%D1%80%D0%BC%D0%B0%D0%BD%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%A4%D1%80%D0%B0%D0%BD%D1%86%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%90%D0%B2%D1%81%D1%82%D1%80%D0%B0%D0%BB%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%98%D1%81%D0%BF%D0%B0%D0%BD%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%A1%D0%BE%D0%B5%D0%B4%D0%B8%D0%BD%D1%91%D0%BD%D0%BD%D1%8B%D0%B5_%D0%A8%D1%82%D0%B0%D1%82%D1%8B_%D0%90%D0%BC%D0%B5%D1%80%D0%B8%D0%BA%D0%B8
https://ru.wikipedia.org/wiki/%D0%A0%D0%BE%D1%81%D1%81%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%98%D1%82%D0%B0%D0%BB%D0%B8%D1%8F
https://ru.wikipedia.org/wiki/%D0%9A%D0%B8%D1%82%D0%B0%D0%B9%D1%81%D0%BA%D0%B0%D1%8F_%D0%9D%D0%B0%D1%80%D0%BE%D0%B4%D0%BD%D0%B0%D1%8F_%D0%A0%D0%B5%D1%81%D0%BF%D1%83%D0%B1%D0%BB%D0%B8%D0%BA%D0%B0
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«We Are Social»  2015 ,        
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 4 -         (% 

,       3 ) 
 
 

     
 

 

 

      

 83% 84% 53% 96% 60% 71% 

 
 

46% 65% 41% 83% 41% 62% 

 
 

56% 65% 53% 65% 34% 43% 

  
 

87% 85% 66% 97% 47% 64% 

  
  
 

56% 53% 36% 78% 35% 51% 

 50% 56% 48% 85% 41% 53% 
 26% 60% 68% 90% 38% 31% 

  
 

48% 53% 32% 75% 69% 44% 

 74% 69% 46% 71% 64% 51% 
  
 

74% 75% 43% 69% 64% 43% 

 82% 82% 65% 89% 64% 52% 
 80% 76% 63% 87% 79% 63% 
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       - 50-70%      ; 

       -  50%      . 



52 

 

    -  :  

  , ,   ,  

  ,     .  

,   ,        

     ,    

  . 

 ,       

      ,    

.  ,      

    ,  -  

.        , 

    , ,   ,    

ё      . 

 -        

.           

    75%.    

  ,     .  

    ,       

.        

. 

 –   -     

 . ,       

,      .   

      .  

      ,   

  - . 

         

 .  ,      

    .      , 



53 

 

    .       

    . 

   :      

« »  « »,   – «  », 

« »,   «   ».     

      .    

         -  

 ,    (   

, ),      

 -   ,      

( ,        

).  

       ,  

         . 

        

     ,   

  .  

 ,   « . », « », « », 

« »      - , ё   

 -   ,  - .  , 

-        

- . ,     , ,  

,   ,     

- ,        

 [17]. 

 ,       . 

     ,   

            

.        

   ,   « . », « », 



54 

 

KupiVIP, « », « », « », « », « ». 

          

   9 [17]. 

 

 

 9 –      , 

2015  

 

  , ё   

  «Data Insight»,  2015    -

    .    –  

 ,   - .   -  

   -    (  ё  

- ),   ,    -

  .  ,   ,  

   -       – 

  - .      

40% 

15% 

11% 

10% 

8% 

7% 

4% 

2% 

2% 
1% 

А      

о к  

ФО 

кт- ете у  

ФО 

ЦФО е  о к  

ФО 

 

ФО е  кт- ете у  

ФО 

КФО 



55 

 

   ё  ё   ,   

  - . 

      ,   

    ,     

 ,     .  

,       -    

   2012-2013 .    - , 

    «eMarketer»,    

     .    2012  2015  

 -     1,5  (  6,5%  8,6%) [17]. 

 

 

 10 –   -   , % 

 

      -  (  10),  

    ,      

     ,        

.      , 

      . 

 

 

22 

18 

21 

17 

16 

2012 2013 2014 2015 2016 

  -   , % 

е п  о т  те ет-то о л   е, % 



56 

 

2.3      

 

 

       ,  

   ,  -   .  

  «Twenga»    

  ,     ё   

  , ,    ,   
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 11 –     , 2015 , % 

 

, ё   «Twenga»  ,  

       

46 44 

30 

59 

25 

54 56 

70 

41 

75 

Ф  е  ел ко т  олл д  п  

    , 2015 . 
л ет о л  теле о  



57 

 

 (70%).       

  .  ,   ,  

   .     

  –    ,   , 

     -  [17]. 
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http://www.i2r.ru/static/218/paysys_rus_paycash.html
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http://www.i2r.ru/static/218/paysys_rus_cashew.html
http://www.i2r.ru/static/218/paysys_rus_elit.html
http://www.i2r.ru/static/218/paysys_rus_intecom.html
http://www.i2r.ru/static/218/paysys_rus_assist.html
http://www.i2r.ru/static/218/paysys_rus_eaccess.html
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