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А А 2. А   Ч   

  А  

2.1.       

       

 

       2.1.1.   

 

 16  100     

   , . .   ,  

 .  12  16     

  ,   , 

    .  

      Abatons, 

      ,    

  – to compete (to take part in a contest or game [Oxford 

Dictionaries])  to play (to compete against somebody in a game [Oxford 

Dictionaries]) (Abatons are here! With eight different tribes to collect, play and 

compete with your friends! Abatons from Panini. On sale now!).   , 
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  with your friends     

   ,      .  

     Guess Who  

     ,  opponent (a 

person that you are playing or fighting against in a game, competition, argument, 

etc. [Oxford Dictionaries]), head-to-head (involving a direct competition between 

two people or teams [Cambridge Dictionaries Online])  game (a particular 

competition, match, or occasion when people play a game [Cambridge Dictionaries 

Online]),       (It’s Guess 

Who from Hasbro! Kids can play the popular guessing game with more character 

choices! You can keep your board separate from your opponent or snap them 

together and go head-to-head. Choose your character, open all of the doors. And 

take turns asking yes or no questions such as “Does your character wear a hat?” 

to narrow down the possibilities and come closer to discovering your opponent’s 

characters’ identity. Guess the character correctly to win the game.).  

     to play (to compete 

against somebody in a game [Oxford Dictionaries])  to win  

(to be the most successful in a competition, race, battle, etc. [Oxford Dictionaries]). 

      

   Play-Doh     , 

 to sizzle (make a hissing sound when frying or cooking [Oxford Dictionaries]) 

 to heat up (if  a situation heats up, it becomes more extreme [Cambridge 

Dictionaries Online]),      , 

   ,  -     

(New Play-Doh Kitchen Creations! The sounds in the Play-Doh kitchen are 

sizzling! Did you hear this sizzle? As Noodle Makin’ Mania sets in! It’s unreal! 

The competition is heating up! Only one masterpiece will take shape, the others 

get sliced! New Kitchen Creations Collection! Play-Doh! Playsets. Each sold 

separately.).  ,      

 ,  sizzle (a state or quality of great excitement or 
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passion [Oxford Dictionaries])  competition (a situation in which someone is 

trying to win something or be more successful than someone else [Cambridge 

Dictionaries Online]). 

 ,     

    ,   

         

 . 

 

 

 

 

 

      2.1.2.   

  

 4  16     

  ,   ,  

      .  

,       

     Cra-Z-Art the Magic Dough 

Machine     ,   

  – to colour (to make something a particular colour 

[Cambridge Dictionaries Online]), to glitter (to be decorated or enhanced by the 

glamour (of) [TheFreeDictionary.com], to mix ( ombine or put together to form 

one substance or mass [Oxford Dictionaries])  to create (to make something new, 

or invent something [Cambridge Dictionaries Online]) (Hey, you want a crazy 

colour dough? Check this out! The magic dough machine. Introducing the magic 

dough machine. Kid-powered and so easy to use! Just colour it. Glitter it. Mix it 

and create! Magic recreate. Super bright “softee” dough colours. Over one 

hundred crazy colours! Lemon yellow! Orange burst! Rocket red! Passion pink! 

Blazing blue! And more! Create anything you want! Magic dough machine. Magic 
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dough machine!).   ,      

    (magic, crazy),  

    -    

 (Lemon yellow! Orange burst! Rocket red! Passion pink! Blazing blue! 

And more!). 

     Kinetic Sand Build ё  

  ,   ,  

   to build (to create or develop something 

[Oxford Dictionaries]),      to mould (to 

make a soft substance have a particular shape [Cambridge Dictionaries Online]), to 

make (to create or prepare something by combining materials or putting parts 

together [Cambridge Dictionaries Online])  to decorate (to add something to an 

object or place, especially in order to make it more attractive [Cambridge 

Dictionaries Online]) (Kinetic Kinetic Kinetic Sand Build! A whole new way to 

play, the sand that holds its shape. Build! Pick it up, it stays in place. Build! You 

can mould cool cars and make 'em race. Build! Make whatever you wish, or give 

it a squish. Build, build, build! You can mould layered cakes, build! And then 

decorate, build! Holds its shape in your hand, it’s the stackable sand, Kinetic 

Sand. Build! Kinetic Sand Build).  ,  whatever (anything 

or everything [Cambridge Dictionaries Online])    , 

 ё    ё,      

 , , cool cars  layered cakes.  

 ,    ,  

 ,        

 . 

 

2.2.       

       

 

       2.2.1.  ,    
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                 2.2.1.1.       

 

  ,     

       

    (34  100 ).  

     .  

,       

    GELARTI,     

   ,     

  to paint (to make a picture using paints [Cambridge 

Dictionaries Online]), to make (form (something) by putting parts together or 

combining substances [Oxford Dictionaries]), to decorate (to add something to an 

object or place, especially in order to make it more attractive [Cambridge 

Dictionaries Online]), to create (to make something new, or invent something 

[Cambridge Dictionaries Online]), to style (design or make in a particular form 

[Oxford Dictionaries])  to change (to make or become different [Cambridge 

Dictionaries Online]) (G-E-L-A-R-T-I! I wanna paint! I wanna style! I wanna 

show you my own style! I wanna make GELARTI! G-E-L-A-R-T-I! I wanna paint! 

I wanna dream! I wanna make GELARTI! G-E-L-A-R-T-I! Decorate your wall 

with stickers you create yourself. Just paint, pin and keep it real. Change things 

up. Again and again! GELARTI stickers are easy to remove and reuse. G-E-L-A-R-

T-I! Designer Studio and stickers. Each sold separately.).  ,   

        

 show you my own style,    own (used 

with a possessive to emphasize that someone or something belongs or relates to the 

person mentioned [Oxford Dictionaries])   ,    

       . 

   to dream (to imagine something that you would like to 

happen [Cambridge Dictionaries Online])   ,    
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  ё,  ,       

GELARTI - paint, make, decorate, create, style, change.  

    ё     

   My Little Pony   -   

(My Little Pony! Pony with style and creations you design. Whatever comes to 

mind. Break it down. Build it up. Change it up. Switch it up. Break it down. Build 

it up. Recreate and flipper it around! Stick it up. Accessorise it! Build Twilight's 

Kingdom.).      ,  to design (to 

make or draw plans for something [Cambridge Dictionaries Online]), to break 

down (to separate something, into smaller parts [Cambridge Dictionaries Online]), 

to build up (to add more of something so it increases in quantity [Cambridge 

Dictionaries Online]), to change up (to change something, especially in order to 

improve it [Cambridge Dictionaries Online]), to stick up (to put something on 

display, especially by gluing, tacking, or stapling [TheFreeDictionary.com])  to 

accessorise (to add an accessory or accessories to something [Cambridge 

Dictionaries Online])       ,   

     ё (creations),     , 

   .  ,   

         

whatever comes to mind,   ,    ,  

   ,       

  My Little Pony.  

 ,       

   ,     

         

     . 

 

           2.2.1.2.      
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   ,      

,      (12  100 

). 

       Baby Born Wonderland 

Doll       ,    

 (Welcome to Baby Born’s Wonderland, the home of beautiful fairies 

and the magic unicorn with lights and sounds, beautiful hair and decorative 

stickers. Let’s go! Have fun, Baby Born! Baby Born Wonderland Doll, unicorn and 

light-up dress!).        

   ,  magic (with special 

powers [Cambridge Dictionaries Online]),    ,  

wonderland (a land or place full of wonderful things [Oxford Dictionaries])  fairy 

(an imaginary creature with magic powers, usually represented as a very small 

person with wings  [Cambridge Dictionaries Online]).  ,   

        

      .    

  ,        

    Little Tikes,    

    ,    

princess (an important female member of a royal family, especially a daughter or 

granddaughter of a king and queen, or the wife of a prince [Cambridge Dictionaries 

Online]), castle (a magnificent and imposing old mansion [Oxford Dictionaries]), 

highness (used when you are speaking to or about a royal person [Cambridge 

Dictionaries Online])  fairy tale (a traditional story written for children that 

usually involves imaginary creatures and magic [Cambridge Dictionaries Online]), 

   magical (relating to, using, or resembling magic 

[Oxford Dictionaries]) (The Princess Life! Want to be a princess? Okay! You can’t 

show up to the ball on any old thing, right? Every princess needs a magical ride! 

Yeah! That’s I was talking about! Little Tikes Princess Horse and Carriage. 
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Carriage awaits. Wow, I hear a horse! We are here! The castle is perfect! Your 

highness! Thank, dad.  With Little Tikes Princess Horse and Carriage, fairy tales 

do come true! It’s good to be a princess! Bye, off we go! There is princess in every 

little tike, find it with Little Tikes Princess Horse and Carriage! Little Tikes. 

Imaginations in motion!).      

     . 

 ,        fairy tales do come 

true   come true (if  a hope, wish, or dream comes true, it 

happens although it was unlikely that it would [Cambridge Dictionaries Online]), 

     do  ,  

,        

     . 

 ,   ,      

         

 . 

                 2.2.1.3.  

 

  ,  ,   

,   10  100   .  

        

     Baby Born (Baby Born is feeling ill. Do a 

check-up! It’s so easy with the medical laptop! X-ray images will show what’s 

wrong step by step. It guides you to make her healthy again! Thank you, Baby 

Born laptop! New “Baby Born Doctor Doll: medical laptop and doctor bed” from 

ZapfCreation!).       ,    

(feel ill – not feeling well, or suffering from a disease [Cambridge Dictionaries 

Online]),      (do a check-up – to test your state of health 

[Cambridge Dictionaries Online])     

.       

make her healthy again,       
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      ,      

.  

        

 Cupcake Surprise     to 

take care (to protect someone or something and provide the things that that person 

or thing needs [Cambridge Dictionaries Online]),    

    ( omb her hair) (Cupcake Surprise! Find the 

magic inside! They seem sweet yummy treats, then they change into beautiful 

princesses. They come with different delicious scents! Take care of your princess! 

Comb her hair! Flip Cupcake Surprise to reveal a wonderful doll.). 

 ,       

   ,     

       . 

 

 

2.2.2.  ,    

          2.2.2.1.   

 

 18  100     

 ё     ,  

 ,     .  

     -    

 Power Rangers    evil (something that 

is very bad and harmful [Cambridge Dictionaries Online])   to threaten, 

  (state one's intention to take hostile action against 

(someone) in retribution for something done or not done [Oxford Dictionaries]) 

(The Morphin Grid flows through you, Rangers! Now more than ever with an evil 

this great, you must stand together! When evil threatens, rise to protect your 

world! Together we are more! Power Rangers Movie Megazord comes with 5 

Ranger figures. Goldar figure coming soon from BanDai!).     
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 ,  to protect (to keep someone or something safe from 

injury, damage, or loss [Cambridge Dictionaries Online]), to stand together (if a 

group of people stand together on a particular matter, they agree strongly about it 

and take action together about it [Cambridge Dictionaries Online])  to rise (to 

become powerful [Cambridge Dictionaries Online]),    , 

     ,   .  

         

,   ,     

 attack (a violent act intended to hurt or damage someone or 

something [Cambridge Dictionaries Online]),      

   to wipe out (to kill someone 

[TheFreeDictionary.com]) (The power to combine is in your hands with the new 

LEGO Nexo Knights Battlesuits! You can scan your own combo in the Nexo 

Knights App. Use three Nexo powers to wipe out the Stone Monster’s army in one 

single attack! Combine your powers. Rise a hero!).   

    ,       

 –    .   ,   

       

  power (strength [Cambridge Dictionaries 

Online]),        

  – the Stone Monster’s army. 

  ,     

      Hot Wheels,    

   (dragon),    (Dragon has taken 

over the city and captured your friends! Launch your car to attack! Oh, no, now he 

is fuming! Can you defeat the dragon? You did it! The city is safe again! Hot 

Wheels Dragon Blast Playset!).  ,    

  to take over (assume control of something [Oxford 

Dictionaries]), to capture (to take someone as a prisoner, or to take something into 
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your possession, especially by force [Cambridge Dictionaries Online])  to fume 

(feel, show, or express great anger [Oxford Dictionaries]).   , 

    to defeat (to win against someone in a 

fight, war, or competition [Cambridge Dictionaries Online])  to attack (to try to 

hurt or defeat using violence [Cambridge Dictionaries Online]),  

       . 

 ,   ,   

          

,    . 

 

          2.2.2.2.    

 

       (10  

100)    ,    , 

   .  

         

     ,  race 

(a competition in which all the competitors try to be the fastest and to finish first 

[Cambridge Dictionaries Online])  champion (someone or something, especially a 

person or animal, that has beaten all other competitors in a competition 

[Cambridge Dictionaries Online]),     

(champion)   (race). (It’s Lego city rally race day! Who will be the 

champion? The new rally car or 4 x 4 Off Roader? Build a new 4 x 4 Off Roader. 

Start your engines. Race for the finish line and see who wins the race! The new 

great vehicles from Lego City.).    

     ,  to race (to move or 

go fast [Cambridge Dictionaries Online])  to win (to achieve first position and/or 

get a prize in a competition, election, fight, etc. [Cambridge Dictionaries Online]).  

  ,      

    -     
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Pokemon Action Figures   battle (a lengthy 

and difficult conflict or struggle [Oxford Dictionaries])   to win (to 

achieve first position and/or get a prize in a competition, election, fight, etc. 

[Cambridge Dictionaries Online]),       

 (Mysterious challenges await as Pokémon prepare for battle! Relic 

swoops down to Lin, but Lin dodges a surprise attack! Ash-Greninja leaps onto the 

scene as Mega Mawile chomps its jaws! Who will win? You decide! In scale. In 

action. Pokemon Action Figures. Figure sold separately from TOMY.) 

   -  Bakugan     

     ,     

(Bakugan: Gundalien Invaders! The only game to combine Bakugan strategy, skill 

and action! Strategically play your most valuable cards to outsmart your 

opponents! Prove your skill with deadly roles like the quick flick, super spin and 

curve! Then experience the action as you unleash thousands of transformations 

and battle attacks! And win the ultimate battle! No other game has ever combined 

strategy, skill and action! Bakugan!).      

  ,  to outsmart (defeat or get the better of 

(someone) by being clever or cunning [Oxford Dictionaries])  to prove 

(demonstrate one's abilities or courage [Oxford Dictionaries]),   

     (to win – to achieve first 

position and/or get a prize in a competition, election, fight, etc. [Cambridge 

Dictionaries Online]).  ,      

  ,  opponent (someone who competes 

with or opposes another in a contest, game, or argument [Oxford Dictionaries])  

battle (a lengthy and difficult conflict or struggle [Oxford Dictionaries]),  

   ,      

(opponent)   (battle),   (to win). 

 ,       

   ,     
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    to win   

.  

 

2.3.       

       

 

       2.3.1.   

  

   ,   

      

   (8  100).   

      

    ,       

– .  

       Play-Doh 

«  »      

(   ,   [   

  . . ]),    

 (   !  !    ?  

 ,   ! З   Play-Doh 

«  »!).      
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,      
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