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The fact that Krasnoyarsk region is not only an interethnic entity, but also a territory advantegous
for international economic relations, motivates active migration of the representatives of other
ethnic communities and nations to the region. So, it is necessary to find out the conditions that form
socially relevant stereotypes in the mind of the young generation as it is the base of the development
of the region and the future modelling of its development scenario in the framework of polyethnic
environment. The present research presents a thesis on the possible applicability of the phenomenon
of “the other” as a universal identity factor. It analyses the process of forming a sustainable socially
relevant stereotype apparatus that determines the whole group behaviour pattern that exists in
the cultural space. The main method of the application culture studies research is the association
experiment that is a means of identifying the peculiarities of the relationship between a person and
the environment, and the peculiarities of communicative behaviour, mental characteristics of a social
group, the universal characteristics of an ethnos’ language worldview in particular. The objective of
the associative experiment is to research the interaction of the social group with other subjects on the
basis of a traditional model of environment perception.

Keywords: “the other”, sociocultural phenomenon, association experiment, application cultural
research, applied psychology methods.
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Introduction term has been actively researched by Russian

The “the other” is

phenomenon  of
one of the key terms of such liberal arts as
philosophy, sociology, psycholinguistics,
cultural anthropology, culture studies, when
it comes to reconstruction of a subject’s

qualitative characteristics. This sociocultural
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and foreign scholars at the turn of XXI century.
Theoretical studies have been presented in works
by various philosophers of different trends of
postmodernism, like E. Levinas and N. Taleb.
Though, the vagueness of the scientific definition

of the phenomenon, absence of appropriate
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theoretic approach to studying the issue on the
territory of Krasnoyarsk region are the main
problems of the research.

This study applies the method of chain
that

respondent to submit a chain of reaction words

association experiment implies the
for a stimulus words within some limited amount
of time. The main peculiarity of this method
is an ability of the respondent to come up with
associations that are neither related to the stimulus
word nor reaction words that have been already
mentioned by him or her. It is possible when the
associative flow gets into the affective zone of
the respondent. Personally relevant terms possess
great associative power, which means that they
are represented in a peculiar way in the language
worldview (Petrenko, 2007).

N.P. Koptseva in her article opens up the
modern problems of the applied cultural research
methodology and modelling the social reality
(Koptzeva, 2010). In particular, A.l. Nazarov
describes the opportunities of the association
experiment within the context of so-called active
and passive knowledge of an individual (by
analogy with active and passive vocabulary). The
association experiment enables the researcher to
study not only the structure and volume of the
active knowledge in some certain field, but also
the dynamics of its interaction with the passive
knowledge (Nazarov et al., 2007).

In the modern application researches of
sociocultural phenomena carried out both in our
country and abroad, the association experiment has
gainedthe status ofauniversal method of interpreting
the features of the social group’s mentality, which
is topical in the process of continuous migration
(Historiografic Overview.., 2010). It can be
applied, in particular, to gathering data in order to
do the subsequent modelling of human resources
management (Koptzeva et al., 2010).

Within the framework of the problem set,

it was decided to use the stimulus word “the

other” for writing a series of free associations in
15 minutes. The method applied is universal as
it can cover a considerable number of reactions
demonstrated by the respondents due to the
mobility of the research process.

In December 2010 the method described
above was proved on the 1, 2, 3, and 4 year
of both full-time

departments of Siberian Federal University.

students and part-time
The number of participant students counts 300
people. The experiment was carried out in several
stages among the students of natural science and
humanitarian departments. Each stage involved
from 40 to 70 respondents.

“The other” is a sociocultural
phenomenon that determines

the worldview of the individual

The first stage of the research is theoretical
basis for choosing the word “the other” as a
stimulus. It is a description of the phenomena
in domestic and foreign researches carried out
during the XX and XXI centuries.

The Western researches tend to interpret
the term from the point of view of social and
philosophical approach as the fundamental factor
that determines the peculiarity of the individual’s
worldview on the following three Ilevels:
egocentrical, sociocentric and cosmocentric.

Russian scientists, having considered the
foreign theories concerning the phenomenon,
describe the “the other”

phenomenon on the basis of some philological

peculiarities of

methods: the term possesses a spectrum of
some general properties and qualities for the
subject that is actually interacting with the given
phenomenon.

To sum up, the following definition can be
formulated:

The other is a sociocultural phenomenon that
sets the individual’s worldview that determines

the peculiarities of his values system.
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The second stage of the research is the
application research itself, which, in its turn,
consists of some substages.

At first, familiarizing of the respondents
with the poll system. After a brief greeting
and introduction into the main objective of the
research, the respondents were suggested to take
a plain sheet of paper and write their age, sex and
nationality. These data is necessary for pointing
out the dominating age and sex groups, which, in
the subsequent interpretation of the answer sheet,
can clarify the hypothetic model of worldview of a
person and the sociocultural space of Krasnoyarsk
region. On the other hand, the replies submitted by
the representatives of different nationalities widen
the model of the modern communication in the
context of the global transformation of the society.

After that, the respondents were asked to
write the stimulus word “the other” on the sheet
of paper and within 15 minutes write a series of
free associations to it. The researcher checks the
duration of the experiment. After that, the answer

sheets were collected.

The results analysis is the second stage of
the application research. The reaction words were
classified according to the associative field to
which they belong, which means according to the
opportunity to find any links between the words
in the largest scale. Due to the peculiarities of the
research and the small number of respondents, all
the words mentioned more than two times were
considered. It enabled the researchers to study the
quality of the individual’s pattern of behaviour
as a system and to trace the dynamics of its
development from the periphery to the centre.

Due to the subjectiveness of the behaviour
pattern it is relevant to take into account
expressively positive and negative reaction words;
the results will constitute the base for interpreting
the social stereotypes formation.

A group of associations based on the features
of a subject or an object is presented in Table 1.

The diagram presenting the associations
dynamics is presented in Fig. 1.

This association group is an indicator the

features of “the other” phenomenon for the

Table 1
Reaction words Number of associations given

strange 98
Alternative 80
Different (from others) 73
Different (from me) 29
Weird 28
Unusual 28
Belonging to me 22
Belonging to someone else 16
Special 16
Bad 12
Interesting 11
Dumb 11
Not mine

Good 7
Kindred
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100 Ostrange
90 Balternative
80 @ different (from others)
70 Odifferent (from me)
60 | Bweird
Bbelonging to me
>0 1 Bbelonging to someone else, special
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30 - Binteresting; dumb
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Bgood
101 Dkindred
0 !
Fig. 1

subject contacting with it. We can not evaluate
it from the point of view of positiveness or
negativeness of each reaction word, but we
can point out the evident positive and negative
features for comparison: the negative feature
“bad” dominates the negative “not belonging to
me”. Such results signify the ambiguousness,
flexibility, changeability of the “other” in the
sociocultural space.

It is worth noticing that the first three features
dominate in their number, which means that such
reactions as ‘“‘strange”, “alternative”, “different
(from others)” fix the opposition of “the other”
to the subject.

The group of associations connected with the
definition of sociocultural phenomena that have
both direct and indirect bound with the subject, is
shown in the table below.

The diagram presenting the associations
dynamics is presented in Fig. 2.

This group covers the possible contact
objects, it has no reaction words that would have
any negative connotation. Thatis why it is possible
to speak about positive, unbiased (or, vice versa,
stereotypical) attitude of a personality during its

communication with “the other”.

The group of associations connected with
the personal identity is shown in Table 3.

The diagram presenting the associations
dynamics is presented in Fig. 3.

The present group suggests a series of
possible social roles which the subject would
associate “the other” with. Unlike the group
of possible dialogue objects, the group of
social roles suggests two conspicuous negative
reaction words. This fact can be understood as
stereotypical idea of the likeliness to face the
negative features of the interlocutor that have
been ascribed to them by social norms, in the
space of social relations.

Data interpretation is the third stage of
the application research. The selected data
interpretation method is
method.

psycholinguistic

It enables the researcher to point out the
possible predicative constructions that mark the
fact of imaginary communicative situation into
which the respondent is included in the process
of the experiment. In this case the respondent’s
behaviour is more likely to be close to natural.
On the other hand, this method combines

psychological and linguistic points of view, taking
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Table 2
Reaction words Number of associations given
world 44
life 37
Gender 35
Colour (of hair, clothes) 29
World outlook (point of view) 23
Belief 23
City 21
Language 19
Smell (negative) 18
University 11
Day 10
Age 10
Way 9
Character 8
Time 8
Home 7
Country 6
Culture 5
Film 5
Family 3
Car 3
Dream 3
Style 3
Food 2
Rules 2
Betrayal 2
Behaviour 2

the specificity of both methods into account
(Libakova, 2010).

In the consequent process of interpretation,
the reaction words submitted by the respondents
were systematized, the data was put into
certain order. The dominating age group was
the respondents aged 17 years old (99 people),
Russian (252 people), females (189 people).

Data on the respondents is listed below.

111 males, 189 females; 12 sixteen year

olds, 99 seventeen year olds, 50 eighteen year

olds, 48 nineteen year olds, 25 twenty year
olds, 55 twenty one year olds, 14 twenty two
year olds; among the respondents, there are 252
Russians, one American, eight Azerbaijanis,
seven Tatars, one Czech, six Germans, one
Portuguese, one Udmurt, one Estonian, three
Jews, one Lezgin, two Tuvinians, four Yakuts,
two Gypsies, four Evenkis, one Polish, two
Chinese.

The percentage ratio of the age groups is

shown in Fig. 4.
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45 Oworld
Blife
40 1 B gender
Ocolour (of hair, clothes)
35 Bworld outlook (point of view); belief
Ecity
30 1 Blanguage
25 Osmell (negative)
Buniversity
20 Oday; age
BOway
15 - Ocharacter; time
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10 Bcountry
Bculture; film
5 B family; car; dream; style
Bfood; rules; betrayal; behaviour
O A
Fig. 2
Table 3
Reaction words Number of associations given
Human 74
Foreigner 57
Alien 53
Enemy 30
Outcast 11
Kadyrov 8
Zhirinovskiy 5
Moiseev 5
Me 4
Personality 4
Individuality 4
EIf 2

This data, according to the psycholinguistic
method of interpretation, can be systematized
type-wise: direct, indirect, syncretical, indefinite
(Martinovich, 1993). In the context of the present
research all the calculations were conducted taking
the number of reactions into consideration.

Indirect reactions include the association

pairs in which the relation word is not directly

connected to the stimulus word and is connected
to it by means of a third (implicit) member. It can
be schematically presented as follows: stimulus
word — [X] — reaction reply.

In the present research the dominating
example of indirect reaction is the connection
pattern the other — [person] — popular personality
inthe Russian Federation (Kadyrov, Zhirinovskiy,
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Fig. 3

Welf

O 16 years old

Fig. 4

Moiseev) — 6 %. Other indirect reactions: the
other — [characteristic] — individuality — 2 %, the
other — [human] — betrayal — 1 %.

Direct reactions are, on one hand, the
association pairs of words that don’t have any
explicit common features, and on the other hand,
the association pairs of words that have such
features (one member is one of the characteristics
of another, relations with lexico-semantic,
thematic fields and groups).

A dominating example of a direct reaction
is the connection between the other — foreign —
(33 %) that is an association based on contiguity

that does not reflect any dominant features. Other

W 17 years old
O 18 years old
O 19 years old
M 20 years old
@021 years old
W 22 years old

associations based on contiguity are: the other —
weird /unusual— (9 %), the other—special — (5 %),
the other — interesting / dumb / bad — (4 %); the
other — outcast — (4 %), the other — good — (3 %),
the other — kindred — (2 %).

Associations based on similarity connected
to one dominant feature are listed below: the
other — different — (27 %), the other — different
from me — (10 %), the other — different from
others — (8 %), the other — belonging to someone
else — (5 %); the other — not mine — (3 %).

Syncretical type of reactions includes such
pairs where different relations between the

reaction word and the stimulus word (contiguity-
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Fig. 5

similarity, determination-classification, directness-
indirectness) can not be easily drawn.

A dominating example of this type of
relations can be the connection between the
other — human — (25 %). Other examples of
syncretical association pairs are: the other —
foreigner — (19 %); the other — an alien — (18 %),
the other — world — (15 %); the other — life —
(12 %), the other — gender — (12 %): the other —
colour / enemy (10 %), the other — belief / point
of view — (8 %), the other — city — (7 %); the
other — bad smell / language — (6 %); the other —
university / day / way / age — (4 %), the other —
time / character / country / home — (3 %); the
other — film / culture / me / personality (2 %);
the other — style / elf / dream / car / family / food
/ behaviour — (1 %).

Indefinite reactions include, on one hand,
association pairs, the specific meaning of which
can not be revealed outside the context, and, on
the other hand, association pairs that include
indefinite parts of speech.

In the present research the only example of
such reaction type is the connection between the
other and belonging to me (11 %).

So, the most frequent reactions for stimulus
word “the other” are syncretical associations
(54 %).

The percentage ratio of associations is shown

in Fig. 5.

@ syncretical associations
(54%)

M direct associations
(42%)

O indefinite associations
(3%)

O indirect associations
(2%)

In particular, it is possible to point out direct
associations, contiguity based associations —
22 %, similarity based associations — 20 %.

Summarized statistics can be understood,
on one hand, as an index of contiguity (without
universal feature) and similarity relations (that
imply the presence of a universal feature) that
in their turn reflect the main types of relations
between the phenomena of objective reality that
underlie the occurrence and existence of the
majority of word associations in the language
consciousness of the people. On the other hand,
this data demonstrate a high rate of association
pairs the members of which are predicatively
connected and this connection fixes thesereactions
as utterance-texts created for real communication

purposes and possess all its constituent features.

Conclusion

In the end it is possible to make some
conclusions. First, the method of association
experiment is determined by the universal
methodology of specific culture researches in the
field of social behaviour of a personality; some
primary material for consequent work on the
universal theoretical approach to studying social
phenomena has been gathered.

Secondly, the features of “the other” in its
movement from the positive to the negative are

the fundamental; “the other” is a sociocultural
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phenomenon, primarily positive in its attitude to
the subject but consequently acquiring negative
features in accordance with the social reality.
Thirdly, the peculiarity of the functioning of
the phenomenon on the territory of Krasnoyarsk

region has been pointed out. This peculiarity is

expressed in the features of the life-asserting
associations that form the tendency to create the
relations of the subject with a certain object or
a subject. In this case the behaviour pattern is
formed as a positive communication pattern, the

main task of which is cognitive activity.
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DeHOMEH «IPYIroi» B KayecTBe
counoodpasymouiero gaxkropa Kpacnosipckoro kpas
(Ha maTepuaJie acCOMAaTUBHOI0 IKCIIEPUMEHTA
no metoauke A. . Hazaposa)
E.B. ®equna

Cubupckutl ¢hedepanvbhblii yHUSepcumem
Poccus 660041, 2. Kpacnosipck, np. Ceé0600mbi1L, 79

Kpacnosapckuii kpail saensaemcs ne moabKo MedHCIMHUYECKUM KOH2IOMepamom, HO U meppumopuell
Onazonpusmuoll, 05 MeHCOYHAPOOHLIX IKOHOMUYECKUX OMHOUWEH U, YO 00YCIa6aUBAem AKMUGHbLU
npoyecc mucpayuu Ha OAHHYIO MEpPUMoOpul0 npeocmasumencii UHbLX IMHUYECKUX 00wHOCmell
u Hayuu. Heobxooumo eviaeumsv KauecmeeHuvie YCI06US QOPMUPOBAHUA COYUATLHO 3HAYUMBIX
cmepeomunos y npedcmagumelneli Moi00020 NOKOLEeHUs KAK OCHOBbL pa3eumus Kpas 6 6yoywem c
nOCAE0YIOWUM MOOEIUPOBAHUEM CYEHAPUS 8 NOTUIMHULECKOM npocmpancmee. Ompadicen me3uc o
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B03MOICHOU Cneyu@uke penomena «Opy2oily 8 Kauecmee YHUEePCaibH020 (PaKmopa u0eHMuYHOCMU.
Ananuzupyemess npoyecc GopMuposanus YCmMouuugo2o COYUALbHO 3HAYUMO20 CMepeomuntozo
annapama MHeHUil, Komopule onpeoeisiiom YeloCmHylo MOOelb NOBEOCeHUs. 2PYNNbL 8 KYIbIMyPHOM
npocmpancmee. OCHOBHbLIM  MeMOOOM HPUKAAOHO20 KYIbMYPOIOSUYECKO20 UCCAe008AHUS 8blOPAH
accoyuamueHulll IKCHEPUMEHM, HO360JISIIOWUNL 8blOCIUMb CNeYUPUKY OMHOUWEHUN Helo8eKd C
OKPYAHCAIOUWUM MUPOM, 8 YACTIHOCMU, 0COOEHHOCMU KOMMYHUKAMUBHO20 NOBEOCHUS, MEHMAIbHbLX
Xapakmepucmux COYUANbHOU 2PYNNbl, Psi0 YHUBEPCALbHbIX NPUSHAKOS SA3bIKOGOU KAPMUHbLL MUPA
amuoca. AccoyuamusHulil IKCNepUMenm HANPasieH Ha UCCIe)08aAHUE 83AUMOOEUCMBUSL COYUATbHOU
2PYNNbL C UHBIMU CYOBEKMAMU HA OCHO8E NPUHSAMOU MOOCNU 60CNPUSIMUSL COYUOKYILINYPHOU CPeObl.

Kurouesvie cnosa: «Opyzoty, COYUOKYTbMYPHIU (PeHOMeH, acCOYUaAMUBHBII  IKCHEPUMEHM,
NPUKIAOHOe KYIbMmYypHOe UCCled08anue, NPUKIAOHbIE MEMOObl NCUXON02UU.

Paboma evinonnena npu gunancosoii noddepaicke gedepanvholl yenegou npoepammul “‘Hayunvie u
HayuHo-nedazozuyeckue Kaopvl unHogayuonnou Poccuu na 2009-2013 22.”




