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ANNOTATION 
 

This degree is devoted to the development of a social marketing strategy for a 

non-profit organization on the example of the KROO Krasnoyarsk Golf Federation . 

The object of the research is the Krasnoyarsk regional public association 

"Krasnoyarsk Golf Federation". 

The subject of the research is the social marketing strategy of a non-profit 

organization. 

The purpose of this course work is to identify the factors affecting the demand 

for golf services in the Russian and foreign markets, as well as to identify ways to 

improve the system to attract a new audience in Krasnoyarsk, taking into account the 

experience of other countries. 

To successfully achieve this goal, the following tasks must be completed: 

- get acquainted with the global trends in the development of the golf industry, 

determine the factors affecting demand in the world and in the Russian Federation; 

- analyze the available literature, statistical data in recent years, electronic 

resources on golf in Krasnoyarsk; 

- to formulate recommendations for improving the promotion strategy of the 

Krasnoyarsk Golf Federation. 

Thesis consists of three chapters. 

The first chapter examines the theoretical aspects of the development of the 

golf and related products market in the Russian and foreign markets. 

In the second chapter, general information and characteristics of the activities 

of the Krasnoyarsk Golf Federation are studied. 

The third chapter describes the social marketing strategies of golf associations 

based in other countries. 

In conclusion, the main conclusions of the dissertation and the author's 

suggestions for improving social marketing are presented. 

The diploma project contains 67 pages, 7 tables, 15 illustrations and 3 

appendices. 
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