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The purpose of the bachelor’s thesis is to develop recommendations for 
improving the marketing policy of the company ―Svyaznoy Network‖. 

To achieve this goal, the following objectives have been identified: to study the 
concept of the marketing policy of the enterprise; to analyze the financial and 
economic activities and price policy of the company ―Svyaznoy Network‖; to give 
recommendations for improving the marketing policy of the company ―Svyaznoy 
Network‖. 

The relevance of the given work «Marketing Policy of  ―Svyaznoy 
Network‖» is assumed by the importance in the activities of the enterprise as a whole, 
and the planning of marketing activities that ensure the commercial success of the 
enterprise. 

The analysis of the internal environment of the ―Svyaznoy Network‖ company 
has revealed a good potential for its further growth. 

The company ―Svyaznoy Network‖ has achieved good results in recent years 
because of effective work; there is the introduction of technical and economic 
indicators that contribute to the further strengthening of the state of the enterprise. 

Recommendations: to consolidate a leading position in the market; to pay 
special attention to personnel training, as well as to conduct various trainings for 
personal growth of employees; to create and to provide a marketing service in the city 
of Novosibirsk; to analyze the means of promoting of the organization.  
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 №1 "  " 
 

 
 

 
31.12.2020 

    
31.12.2019 

    
31.12.2018 

    

1 2 3 4 5 

к ив         

I.   
  1110 768 306 926 095 59 280 

    1120 0 0 0 

   1130 0 0 0 

   1140 0 0 0 

  1150 945 364 1 046 812 644 467 

     1160 0 0 0 

  1170 231 994 16 680 645 5 439 675 

   1180 3 507 669 3 298 174 1 409 683 

   1190 1 925 111 542 377 438 484 

   I 1100 7 378 444 22 494 103 7 991 589 

II.   
 1210 14 359 920 18 296 804 8 997 795 

     
  1220 793 813 1 009 049 204 019 

  1230 27 842 542 28 758 157 8 020 055 

     
 

[?]
 1231 0 0 0 

  (   
 ) 1240 16 709 620 238 775 73 941 

     1250 3 297 906 4 140 039 6 586 875 

   1260 1 036 093 911 499 606 087 

   II 1200 64 039 894 53 354 323 24 488 772 

Л НС 1600 71 418 338 75 848 426 32 480 361 

Па ив         

III.    
  (  , 
 ,  ) 1310 32 143 32 143 8 080 

 ,   
 1320 0 0 0 

   1340 0 0 0 

  (  ) 1350 0 0 0 

  1360 762 762 0 

https://finmozg.ru/finan_demo/forma/index.php
https://finmozg.ru/finan_demo/forma/index.php
https://finmozg.ru/finan_demo/forma/index.php
https://finmozg.ru/finan_demo/forma/index.php
https://finmozg.ru/finan_demo/forma/index.php
https://finmozg.ru/finan_demo/forma/index.php
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   №1 

  (  
) 1370 3 612 998 5 769 478 3 218 334 

   III 1300 3 645 903 5 802 383 3 226 414 

IV. Ч   
  1410 0 8 066 345 0 

   1420 142 951 158 101 55 931 

  1430 0 0 0 

   1450 0 0 0 

   IV 1400 142 951 8 224 446 55 931 

V. Ч   
  1510 17 591 345 9 390 344 8 844 409 

  1520 48 981 006 51 236 424 19 381 944 

   1530 0 0 0 

  ,   
    

   
[?]

 1531 0 0 0 

  1540 1 057 133 1 194 829 971 663 

   1550 0 0 0 

   V 1500 67 629 484 61 821 597 29 198 016 

Л НС 1700 71 418 338 75 848 426 32 480 361 
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