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ANNOTATION 
 

This degree is devoted to assessing the effectiveness of the introduction of 

innovative technologies in the company engaged in grocery retail. The subject of the 

investigation is the economic relations (project development) in the field of 

introduction of innovative technologies in the implementation of activities in grocery 

retail trade. 

The main purpose of this diploma project is to assess the effectiveness of the 

introduction of innovative technologies in the company engaged in grocery retail. 

Successful achieving this goal requires fulfillment the following tasks: 

consider the concept of "Innovation" and present their classification; 

  consider grocery retail models using innovative technologies; 

  to provide a description of the enterprise LLC "KraB"; 

  to study the impact of the project on the performance of the enterprise; 

  taking into account international experience, develop your own model, 

adapted to the Russian market; 

  perform an assessment of the economic efficiency of the project for the 

introduction of innovative technology in the activities of LLC «KraB»; 

  assess the risks from the project. 

The degree work consists of three chapters. 

In the first chapter, the concept of “Innovations” is considered and their 

classification is given, the most successful models of grocery retail with the use of 

innovative technologies in Russia and abroad are considered, innovations are shown 

as a component of the success of an enterprise’s commercial activity. 

The second chapter gives a general description of the economic activity of the 

enterprise “KraB”, analyzed the financial activities, estimated financial stability, 

business activity, analyzed the solvency and creditworthiness of the enterprise, gave a 

factor analysis, as well as an analysis of financial results and profitability 

The third chapter describes the process of introducing innovative technologies 

into the practice of the Krab LLC enterprise, describes the project, evaluates the 
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project efficiency, identifies equipment requirements for the project, reviews the 

process of selling goods, analyzes planned revenues and expenses, and analyzes cash 

flow indicators, estimated payback period and internal rate of return, possible risks. 

The diploma project contains 69 pages, 23 tables, 7 illustrations and 1 

attachment. 
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