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Although mechanism of metaphoric representations of various conceptual metaphors has been
described by the representatives of cognitive semantics, it is still not clear whether people of different
nationalities use the same or different metaphors to conceive Internet. The objective of this article is to
throw light on what Internet conceptual metaphors are used in English and Russian computer-mediated
communication. Moreover, the main focus of the article is to single out central domains used for Internet
metaphors. The first section of this paper discusses the problem of metaphorisation. The second part
of the article provides the complete description of the mechanism of metaphorical representation of
computer-mediated concepts based on American and Russian corpora. A 1500 sentence analysis of
the examples collected from the electronic databases American Corpus and Russian Corpus allowed
singling out two dominant types of metaphors Internet is conceptualized with.
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Introduction by means of already known reality. This mental

113

The vision of the world, the means of operation, according to V.N. Telia, “.. leaves

cognitive development of the surrounding traces in the metaphorical sense, which in turn

reality and its adequate perception are deeply
anthropocentric: a man can not carry out
perception without mental operations of
comparison, assimilation and finding familiar
features that produce metaphors, which help
“to obtain new knowledge about the world and
add them to verbalization” (Telia 1988: 186). In
other words metaphors function as a mechanism
for cognitive modeling of reality (Ricoeur 1990:
425), the essence of which consists in the fact that
during the development of a new phenomenon,

a man forms the concept of this phenomenon
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is “intertwined” into the picture of the world,
expressed by language” (Telia 1988: 187).
The

representations  of

mechanism of metaphoric

concepts  presents a
long interest to different linguists. But the
most successful results are achieved by the
representatives of cognitive semantics. They
interpret a metaphor as the transfer of cognitive
structure, prototypically associated with a
particular linguistic unit from the content area
in which it arose to another area. When the

process of metaphorisation is taking place, we
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deal with the projection of one concept sphere
onto another. It is a sort of conceptual expansion,
resulting in the capture and exploitation of new
areas.

Although several researches have been
done on conceptual metaphors of the Internet,
it is still not clear, if people of different
nations use the same or different conceptual
metaphors to conceive Internet. So, the main
questions I would like to address in this paper
are: “Which conceptual metaphors are used to
conceptualize English and Russian computer-
mediated communication?”, “Which domains
are used for Internet metaphors?”. By a
conceptual metaphor Lakoff and Johnson mean
not simply a poetic use of words, but actually
thinking and talking about one thing in terms of
another. They stated that our speech, thoughts,
and actions are based upon metaphors that are
entwined in our lives and become invisible.
Our ordinary conceptual system, in terms of
which we both think and act, is fundamentally
metaphorical in nature (Lakoff and Johnson
1980: 3).
(Carter 2005), metaphors help us to understand

Being self-fulfilling prophecies
reality. Therefore, it makes sense to study
the metaphorical process taking place in the
computer-mediated communication.

The following studies inspired the writer
to investigate the topic of conceptual metaphors
in the Internet; Zach Tomaszewski conducted a
study to investigate two dominant conceptual
metaphors of the World Wide Web: social and
2002).

Johnston (2010) examined narratives written in

functional (Tomaszewski, Rebecca
mainstream public forums to find out metaphors
of physical space, physical speed, salvation
and destruction to describe the Internet. Denis
L. Jamet (2010) looked at the most frequently
used Internet metaphorical expressions to
conceptualize the Internet. He noticed the

recurrent use of metaphorical terms related

to the sea, movement and journey and found
out the following conceptual metaphors: The
Internet is a Walk. Carol G. Lombard conducted
a study to explain the occurrence of metaphorical
entailments in the terminology used by computer
networking professionals in the information
technology industry (Carol G Lombard 2005).
Vlad Tanasescu (2007) describes the metaphoric
process, its spatiotemporal aspects and analyses
in the context of the Internet and the spatial
characteristics: distance, shape, size, movement,
orientation and navigation.

My analysis will rest on the theoretical
framework of cognitive linguistics and precisely
on Lakoff and Johnson’s (1980) and Telia’s
(1988) works on metaphor. This article examines
narratives written in the electronic database

“American Corpus” (WwWw.americancorpus.org)

and Russian Corpus (www.ruscorpora.ru). All

examples will be in italics. A 1500 sentence analysis
of examples collected from the aforementioned
websites shows that in both English and Russian
computer-mediated communication two dominant
types of metaphors: spatial and socio-oriented
conceptualize the Internet. Spatial metaphors link
the human environment and the computer within
the time interval of their coexistence. Whereas
socio-oriented metaphors combine computers
and people in social networking. The following
spatial metaphors can be singled out: Infernet
is a Container, Internet is a Place, Internet is
a Surface, Internet is an Ocean, Internet is a

Superhighway.

The Internet is a container

The nature of the first spatial metaphor,
Internet is a Container is clear: a man himself
is a “container”, limited by the body surface and
accordingly, he projects his orientation “inside-
out” to the other physical objects and phenomena
(Lakoff, 1980). As a container the Internet

stores all sorts of information, text, graphics,
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audio-visual which in turn is extracted directly
from it. For example: This could be because the

newspaper contains more job information in

Hong Kong, while the Internet contains more job
information in other countries.

The most commonly used verbs are fo
download, to find, to get something from the
Internet.

The metaphorical model Internet is a
Container is also derived from the pattern using
a spatial preposition “from”. In the following
example the preposition from states the original
motion, with the Internet being the source and
the place whence the action is taking place:

Nowadays, the Internet is very common, and

the information from the Internet is very up to
date. However, the 1500 sentence analysis from
electronic databases “American Corpus” (Www.
americancorpus.org) and Russian Corpus (Www.
ruscorpora.ru) shows that the preposition from
does not state the location of the Internet and
its spatial characteristics, closeness or openness

remain not stated.

The Internet is a place

The second spatial metaphor, Infernet is a
Place compares actions and states in the computer
environment with non-network life; thus, we can
“enter” this space (to enter the Internet), sell
something (to sell smth on the Internet) and do
something (to do business on the Web, to work
on the Internef). These phrases are related to the
Internet in the following way: When you enter the
Internet, which is the first site you access?/ Korna
BbI 3ax01UTe B MIHTEpHET, KaKoil cailT sBJIsieTCs
epBeIM?; If you plan on selling a product online,
one of the main things you'll want to focus on is
learning how fto create a search engine friendly
website so people can find your site / Ecnu BbI
MJIaHUpYyeTe MpojaaTh MPOAYKT B HHTepHeTe,
OllHa U3 IVIaBHBIX BEILIEH, Ha KOTOPOH BBI

3aX0TUTE COCPCAOTOUYUTBHCA — OTO HAYUUTHCH

€03/1aBaTh yI0OHYIO IIOMCKOBYIO CUCTEMY caiiTa,
4TOOBI JIOAA MOTIA HAWTH Baw cat, What laws
govern business on the Internet ? What kind of
lawyer do I need for a legal problem involving
the Internet? / Kakue 3aKOHBI pEryJIUPYIOT
ousnec B MHTepHEeTe? Kakoii FopucT MHE HYKEH
JUTsL yPEryJIUpOBaHMsI FOPUINYECKOM TPOOIIEMBI,
cBsi3aHHOM ¢ IHTepHETOM?

The vastness of the Internet space is
frequently annunciated by the verb fo roam,
which is actualized in the meaning “to wander
in any place / space without a purpose» (MED,
2002:1229): Already our children are roaming
on the Internet, our academicians are discussing
with their colleagues and even teaching students

over a global communications network.

The Internet is a surface

Internet is a Surface conceptualizes the
Internet as a surface, which is vast: The Web is a
by-product of the Internet, created because of the

Internet’s overwhelming size. On this “surface”

W€ can s€c:

— information databases: There is already

full

different services, and many information

e-mail  compatibility — between

databases on the Internet can now be

reached by anyone with a commercial
network address;
— sites: A handy pull-down menu of
bookmarks is great if you visit only a

dozen_sites on the Web. But even the

most nerdy of netizens can find a_couple

hundred intriguing sites that they imagine

they’ll have time to visit again.

— companies, firms; customers, users:
Proprietary on-line services such as
Online
Prodigy will be outnumbered by World

Wide Web users on the Internet by the

CompuServe, America and

year 2000, says Boston-based Forrester

Research;
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— home-pages, blogs, mailboxes, articles,

and much more.

The following phrases confirm the vastness
of the “surface™: there are many good sources
on the Internet; many information databases on
the Internet; multiple sites on the Internet; vast
amount of information on the Internet; lots of
pages on the Internet.

Russian users conceptualize the Internet
as a vast surface without borders writing
about “OeckpaiiHme mpocTopsl MHTepHeTa”
/ the boundless space of the Internet. These
metaphorical phrases are closely connected with
Russian mentality, as the territory Russians live
on is really big. This feeling serves a starting

point for metaphorization:

Ilymewecmays no beckpaiinum npocmopam

HUnumepnema, nonvzosamenu  6vixo0sm  Ha
npocmopul Cemu 051 mo2o 4mobvl paculupums
€601l Kpye 00ueHus;

Kax ecezoa, 3a0oneo 0o nauwana omnycka,

A Hayan 60po30umv OecKkpauHue npocmopbl

B8CEMUPHOU NAYMUHBL C yesvlto Haumu Kax

MOJICHO OONbue Mamepuand, omeeuaue2o
HA 8ONPOCHL «KYOA» U «KaAKy Ayduie noexamov
omovlxame.

One interesting thing is that English-
language computer-mediated communication
is characterized by a more frequent use of the
word Internet with the preposition on, whereas in
Russian computer-mediated communication the
preposition in is more common, as the events are
taking place “in the network”. Here, we should
pay special attention to the following ethnic
peculiarities: in English lingvoculture the Internet
is more often perceived as a plane surface (on
the Internet), whereas in Russian lingvoculture
the Internet is more of a closed space (in the
Internet):
noiv3ogamerneii

— bonvwas yacmo

npuxooum 6 _MnmepHem ¢  yenvio

obwenus;

— Ilpuwen 8 Unmepnem, Ilpuxoou 8 yam,
eouten 8 Unmepnem.

— There are thousands of newsgroups on
the Internet, each offering a specialist
area in which people can discuss common
interests, ask or answer queries and post
Stories or pictures;

— In 2002 there were approximately 25
Australian-created racist websites on the
Internet.

— On one hand, the Internet gives users
access to the information on hundreds
of thousands of servers throughout the
world-the breadth and depth of available
knowledge is incredible. On the other
hand, the documents on the Internet are
“surfable” fromasinglelocation, bringing
a global library to your computer.

Both in English and Russian, the Internet

is represented as a multifunctional surface, a
space for private and business communication,
recreation and e-commerce.

— HHTtepHer — 3T0 HOBas cpeia oOUTaHMS;
OHa

npucnocabnupaercsi AJjis NpeObIBaHUS;

CTPEMUTECIIBHO o0kuBaeTcs |

I/IHTepHeT — 9TO CpEaa KYIIIH-ITPOJAXKH.

The Internet is an ocean

Denis L. Jamet (2010) writes that ‘American
English often uses the source domain of the
sea to structure Internet in relation to the first
colonists who landed in America and discovered
a vast space, an open land before them. The
Anglo-Saxon mentality is genetically associated
with navigation, so the water metaphor is most
common for the English perception of the Net
(to surf the Internet, to navigate the Internet, to
browse the Internet, to explore the Internet). The
often-used verb fo surf is in the center of this
metaphorical model. According to Macmillan
English Dictionary (MEDAL 2002: 1446), the

relevant definitions for ‘surfing’ is to ride on
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waves in the sea on a surf board (to go surfing);
to look at various places one after another on
the Internet (MEDAL 2002: 1446). The verb
“to surf” metaphorically emphasizes the
freedom of movement in the boundless virtual
environment.

The research demonstrates that the realities
describing a man’s social existence in real life,
such as interest in any kind of sport, for example
surfing, serve as a source of metaphorization.
“Surfing” on the Internet is described as a
journey on the waves of the sea, which requires
a certain skill, knowledge, since it can be risky:
“Surfing the Internet” is a misleading metaphor.
It is really more like “Scuba Diving the Internet
“, with all the complexities of equipment,
navigation theory, and understanding the wildlife
and the terrain. The conceptual metaphor that
the Internet is an Ocean is typical of the English-
language computer-mediated communication
whereas in the Russian-speaking community,
Internet users tend to terms referring to the
source domain of the land. Russian users say
“opooumv no Humepnemy / to wander in the
Internety, «eynamo no Uumepunemy, oaysxcoams
no Humepuemy / to walk in the Internety,
underlining the idea of walking without a special
purpose.

It is interesting to note that Russian users
use the phrase “nasims no eonnam Unmepnemay
Zach
Tomaszewski in “Conceptual Metaphors of the
World Wide Web” (2002), points out that when

surfing, a surfer mostly relies on the waves to

/ to swim over the Internet’s waves.

carry him forward, though he does have a choice
in which wave he catches. In the same way, a
Web surfer chooses to follow only one of the
links available on a certain page, rather than
actively seeking a certain destination. Both types
of surfing are passive forms of transportation
involving occasional choices and that rely on

the nature of medium over which the surfer is

travelling. And both must occur in some kind of
space.

The use of the structure “to navigate the
Internet” underlines the idea of a thoughtful
action, movement or displacement for a particular
route, which requires knowledge and skills to
navigate in a given environment. According
to Macmillan English Dictionary and Oxford
Advanced Learner’s Dictionary (MEDAL 2002:
1446; OALD 1995: 775), the relevant definition
for “navigating” is to choose a path so that a
ship, plane or car can go in a particular direction,
especially by using maps or instruments; to sail
along, over or through a sea, river, etc.

The verb “to browse” underlines the idea of
aimless wandering in the virtual environment,
which according to Macmillan English Dictionary
means (computing) to look for information on a
computer, especially on the Internet; to look at
a website on the Internet: an excellent graphical
interface for browsing web pages; to look at things
in a shop without being sure whether you want to
buy anything: customers are welcome to browse;
(+ through) to look at information or pictures in a
book of magazine, without looking for anything
in particular (MEDAL 2002: 173).

Targeted search for objects in the network is
represented metaphorically with two metaphorical
models. The first model “to search the Web”
is used if there is some information about an
object, but a clearer understanding of this object
is required: Whether you're a seasoned Internet
veteran or a newbie learner, you know how slow
it can be to search the Web. The second model
“to explore the Internet” it used to nominate
the process of finding the unknown object and
travelling in order to gain knowledge about the
unknown object: At its simplest level, the system
will allow you to log on to e-mail networks such
as CompuServe or Delphi, and let you explore
the Internet or exchange files with other PCs

using the modem.
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The Internet — is a superhighway

In the election program of 1992, Senator
Albert Gore popularized the term “Information
Superhighway” translating the vision of universal
access to a vast matrix of interconnected
computer systems. The less popular equivalent
“Infobahn”, was soon taken from German, where
“bahn” means “highway” (Flexner, Soukhanov
1997: 69):

— Millions of people are completely ignoring
the information highway. Many years
ago few people knew about the Internet
or even the Information Superhighway
or the Infobahn. Here in Hesperia we
don’t even have universal cable television
and it is the cable industry that will
probably provide the infrastructure for
the Infobahn.

The metaphor of the Internet as a
Superhighway is relevant for the English language
Zach

Tomaszewski (2002) considers a “superhighway”

computer-mediated ~ communication.
to be a social metaphor writing that ‘highways
are constructed to get us to a destination. The
focus is on speed and direct access rather that on
a scenic or enjoyable journey’. The rapid transfer
of information on the Internet is correlated with
the constant movement of cars on a superhighway,
moving in different directions and with different
speed:

— The “Information Superhighway” is an

appropriate name for the Internet, as
the way data travels in networks around
the world is comparable to the way
cars travel: constantly and in different
directions and speeds and with only one
objective — to get to it’s destination.

The idea of the “general availability” of
the Internet is presented in the definition of
the term “highway — a road or way on land or
water that is open to public use “ (AELD 2002:
1069).

Socio-oriented metaphors are based on
the idea of combining computers and people in
social networking. The following socio-oriented
metaphors can be singled out: Internet is a Living
Space, Internet is a Global Village, Internet is a
Klondike.

The Internet is a living place

The Internet seems like a great free nation,
where institutional relations are irrelevant. On
the one hand, there are online resources for
the contemporary world: various websites of
government institutions, companies, social and
cultural institutions, mass media and so on. On
the other hand, the Internet is an “agora”, or an
ancient Greek meeting place, where “inhabitants”
are free to speak about any topic.

The socio-oriented metaphor the Internet is
a Living Place is supported by the existence of
the people who “inhabit” the Net:

— The people on_the Internet are not all as
highly computer literate as one might
thinky; «No matter how strange you are,
there’s someone else just like you among
the millions of people on the Internet. And
as more and more people hook up to the
net, this becomes more and more true.

The special telescopic neologism netizen
appeared and refers to the people located in the
“habitable space” of the Internet in English-
speaking computer-mediated communication.
“Netizen” is a combination of two words: net and
citizen.

The
demographically differentiated by age and

Internet “inhabitants” are
according to gender:

— Different

different

The young like instant messaging and

demographic groups have

interests on the Internet.

downloading music. Older Internet users

are more likely than younger users to get

health information and seek material at
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government Web sites. Women are likely

to seek information on health or religious
topics. Men are more drawn to news,
financial information and sports news.

The Internet also becomes a metaphor for
contact and communication in general thanks to
the following connectors:

1) through: By the way, you could get the
‘update’ jobs information through Internety, «Only
students will be able to apply for Barclaycards
directly through Internet, The Quality Bulletin

is also accessible through the Internet under the

Hospital Authority homepage;

2) across: Ascend is said to be in an excellent
position to extend and integrate its architecture
across the Internet;

3) over; Last month, IBM and Equifax

said they set a strategic alliance to develop

and market services that ensure safe and more
secure transactions over the Internet and private
computer network systems; Comments and
assistance were provided over the Internet and
in personal interviews with academics and others
around the world; Technology workers, health
personnel and people in the arts, media, finance,
accounting, and human resources tend to have
an easier time finding work over the Internet than
others;

4) via; Eve and Simmy met via the Internet
and they fell in love; We can strike up friendships
or re-establish contact, purely according to the
criterion of the things most important to us, via
systems such as the Internet; How hard do you
think it would be for a complete stranger — or the
employee you fired yesterday, or your estranged
ex-lover — to find all of your personal information

via the Internet?.

The Internet is a global village

We can point out that the “global village” is
a metaphorical hyperbole, in which proximity is

interpreted not as a topographical phenomenon,

but rather a social, psychological or spiritual
one.

— With the rise of the World Wide Web,
ordinary people could participate in a
real-life ‘global village’: they could post
messages on message boards, and create
Web pages proclaiming their interests to
the world.

The Internet is a frontier

The historian Franklin D. Turner in 1893
noticed that a frontier, a movable boundary and
“a state of society”, significantly contributed to
the development of the following distinctive
features of U.S. citizens national character:
enterprise, individualism, faith in one’s own
strength, freedom, and focus on success.
Alexandr Voiskunsky in his article “Metaphors
of the Internet”, notes that “electronic frontier”
in the figurative sense means “the recruitment
of the newcomers (newbies) in the number of
supporters of networking technologies, “an
escape” from tiresome everyday life into a
“cyberspace.” This aspect of the Internet was
also pointed out by Tomaszewski (2002) in
his paper on the ‘Conceptual Metaphors of the
World Wide Web’. “Progress is often thought
of as expansion into new regions: across
the continent, off the planet, or into the new
cyberspace. When thinking of the Web as a
frontier, we think of pioneers facing hardships,
preparing the way for those to come. We think
of it as a source for new resources. It holds
the possibility for a better life than where we

currently are.”

The Internet is a klondike

The comparison of the Internet with Klondike
in Russian computer-mediated communication is
worth mentioning. Klondike is an “incredibly
rich field”, a place with unimaginable hidden

wealth. This metaphor gives a positive view of the
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Internet, offering users opportunities to realize
cherished dreams:

— Unmepnem — Knoudaiix 0ns ecex mecmo,
20e cObIBAIOMCS 6Ce MEUmbl, PeUaromcs
npoobnemvl, YO08IeMBOPAIONCA HCENAHUS
/ Internet — is a Klondike for everybody:
a place where all dreams come true,
all problems are solved and desires
satisfied.

In English the Klondike metaphor has yet
appeared in other contexts, as a Patience solitaire
card game and as a brand name for a dessert
generally consisting of a vanilla ice cream square
coated with a thin layer of chocolate-flavored
coating.

The following metaphors should be also
considered as socio-oriented:

The Internet — is a vehicle, denotes the
dynamics of intellectual and communicative
progress.

— After more than 50 years running

international programs, it sees the

Internet as the ideal vehicle for linking

schools, communities or individual
students, and has invested heavily in the
technology; Internet is simply a vehicle
through which millions communicate
freely and openly;

The Internet — is a (re) source underlines the

idea of “information richness” to society.

— For any number of historical reasons,
the Internet has emerged as a huge, rich
source of information accessible only via
a series of interfaces;

— After human teachers, the Internet would
represent the most important educational
resource in the world if every student had
a computer.

We should also pay attention to socio-

oriented metaphors that represent a negative
attitude toward globalization of communication

in general and Internet-based communication,

in particular, as a simulator for real human
relationships. The following negative metaphors
(asnamed by Rebecca Johnson, 2010 as metaphors
of destruction) were singled out in the Russian

computer-mediated communication:

The Internet is a book killer

— B monodocmu Hawa cemvsi cobupana
KHuzu. Mol Oymanu: demu evipacmym u
nepeoaoum 0pazoyenHoe HACIe0CmEO...
Hemu evipocau, noasuiuco 6HyKu, HO
HUKOMY Hauwie 602amcmeo He HYICHO:
KHU2U NbLIAMCA 6 wiKagax, a 6HyKu
yacamu onyxcoarom 6 HumepHneme.

3naio, a3mo npobrema ne moavko Hauleu

cemwu / In my youth, our family gathered
books. We thought, the kids will grow up
and we will share these precious presents
with them. The boys have grown up and
we have become grandparents, but no one
needs our wealth. Our books are gathering
dust in closets, and our grandchildren

spend hours wandering the Internet. I

know this is a problem not only for our

family;

The Internet is a malfunctioning water pipe

— HHmepHem Ha Hawux 2aasax

npeepawjaemcs 6 OYeHb  MOWHbLI
VHUBEPCANbHBLL pecypc, KOMOopblll cmai
docmynen  NpAKMU4ecku  KanicooMmy.
Humepnem »smo 30akuil 6000np0600
Hawezo 8peMeHl, U3 KOMopo2o Xoyeuib
seopamu, Xouewb CMAKaHamu uyepnail
UHDOPMAYUOHHO YMO HCeadaeulb, XOHeulb
POOHUKOBYIO 800Y, a4 Xoueuib OmX00bl
YUSUAUZAYUU UTU ... “supycwvl” / Before
our eyes the Internet has turned into a
very powerful multi-purposeful resource
that has become available to almost
everyone. The Internet is the water pipe

of our time, from which, if you want,
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with buckets or cups you can scoop out The Internet is a nest of terrorism

the information you desire, or like spring — HUnmepnem cman udeanvHbIM MeCmom u
water or the waste of civilizations or ... ... OISl HAYUHAIOWUX Mmeppopucmos. B nem

«virusesy. cyujecmeyem Macca catimos, Ha KOmopulx
The following negative metaphors were 8bLIOJICEHA  OemalbHasi  uHGopmayus
singled out in both the Russian and English 0 MOM, KaK B03MOJCHO U320MOGUMb
computer-mediated communication: opyacue u 83pbleuamKy u3 NOOPYUHbLX

Mamepuanos, Kak ux UCHOAb306AMb
The Internet is a drug

— A smy naymuny uepmogy 3Harw, Yumai 8
eazeme. Onuym 0ns mpyoo8o2o Hapooa!
Omo 6edv kaxk Hapxomanus, Hnmepnem
omom. 3acacvieaem ¢ naymuny... / 1 have
heard about this damn web. It is an opium
for the working people! It’s like a drug
addiction, this Internet. You simply can
suck into a web;

— Is Internet a drug?

The Internet is a disease

— Bul yoce npuobpenu my uau umyio

dopmy Humepnem — 3zasucumocmu —
Oone3HU, KOMOpas sA6AAEmcst UCTHUHHBIM
ouyom  nokonenus  90-x-  2000x.
Ilocemume Humepnem-ncuxonoea u
ecau okaxcemcss umo 601e3Hb 3auild
CIUMKOM — 0ANleKo, MO  803MOICHO
npudemcsi npube2Hymv K aMRymayuu
Modema unu 006pe3aHuio Gvl0eeHHOU
aunuu / You have already got some form
of the Internet — addiction; a disease
that is the real scourge of generations
of 90th — 2000s. Visit our online
psychologist, and if it appears that the
disease has gone too far, you may have
to resort to the amputation of the modem
or a leased line.

Internet addiction is becoming a disease.
Of course it is useful in lot many ways like

for knowledge, but nowadays especially

u mo. B Cemu cywecmgyrom caiimul,
uepe3 KOMOpbvle OMKDbIMO  8e0emcs
pexpymuposanue HOBbIX YneH08
Teppopucmuueckux epynn. Ilonvimku
cneycyach omeaeoums opeaHu3amopos
noO0OOHBIX onepayuti, Kax NpAuIo,
6esycnewnst / The Internet has become
an ideal place for the birth of terrorists.
It contains various sites with detailed
information on how to make a weapon
or a bomb using different materials and
how to use them. Many Internet sites are
used to recruit new members to terrorist
groups. The attempts of special services to
find the organizers of these sites typically
fail.

As Gabriel Weimann, a professor at
Haifa University, demonstrates in this
book, the Internet has become a tool of
vital importance to terrorists around
the world. His eight-year survey of
terrorists’ use of the Internet found
that the 40 organisations designated
as active terrorist groups by America’s
State Department now maintain more
than 4,300 websites;

The attractions of the Internet to
terrorists are obvious; it allows for cheap,
anonymous, international coordination.
More important, it enables terrorists
to bypass the mass media and deliver

propaganda directly.

teenagers are becoming addicted because Whether by comparison to the drug, book

of social networks, youtube etc. killer or a nest of terrorism, these metaphors
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fit into a larger metaphorical model where the

Internet is an Enemy to the humankind.

Conclusion

The electronic database narratives studied
in this analysis offered a glimpse at perspectives
on the Internet in American and Russian
computer-mediated communication. Although
several researches have been done on conceptual
metaphors of the Internet, it is still not clear if
people of different nations use the same or
different conceptual metaphors to conceive
Internet.

An analysis of the examples taken from
the Russia and American databases reveals a
consistency in metaphorical projections from
the Human Being domain onto the Internet
Environment domain. The study shows that in
both English and Russian computer-mediated
communication the Internet is conceptualized
with types

spatial and socio-oriented. The mechanism

two dominant of metaphors:

of metaphorical representation of computer-
mediated concepts presents a shaped projection
of the actual concept sphere to another concept
sphere, artificially created by the technological
environment, in which the computer is the
exhibitor of antroposphere.

In computer-mediated communication the
representation of concepts through the global
image in cyberspace is implemented through
spatial metaphors that connect the human
environment and the computer within the time
interval of their coexistence. The following spatial
metaphors are singled out: Internet is a Container,
Internet is a Place, Internet is a Surface, Internet
is an Ocean, Internet is a Superhighway. The
notion of cyberspace as a habitable environment
is represented by socio-oriented metaphors based
on the idea of combining computers and people
in one living community. The following socio-
oriented metaphors can be singled out: Internet
is a Living Place, Internet is a Global Village,

Internet is a Klondike.
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Konuenryaiabubie meragopsl UHTEpHEeTA

E.H. l'asinukuHa
Acmpaxanckuii 20cy0apcmeenHblli YHUSepcumem
Poccus, 414056, Acmpaxanw, yn. Tamuwesa, 20a

Hecmompsi na mo umo mexanusm mema@opuueckozo MOOeiupo8anus O0eucmeumenrbHoCmu
noCpeocmeom KOHYEeNnMyaibhblx Memagop Ovln onucan npeocmasumensiMy KOSHUMUBHOU
CEMAHMUKU, NO-NPENCHEMY He SCHO, UCHONb3YIOM U A00U PA3HBLIX HAYUOHATbHOCHEN OOHU U
me dice unu paszuvie memagopuvl ons Konyenmyanusayuu Humepnema. Llenv dannou cmamovu —
8bISIGUMb U ONUCAMD KTI0Yesble Memadopvl Unmepnema, Komopbule UCNONb3YIOMCS 8 AHEAUNCKOU
U pyccKou KOMNbIOmMepHoUu KoMMyHuxayuu. B nepeoti yacmu cmamovu obcyscoaemces npoodrema
memadghopusayuu. Bo emopoil uacmu npeodcmasieHo ONUCAHUE MeXAHU3MA Memagopuyeckou
penpezenmayuy  KOHYenmocpepvi KOMNbIOMEPHOU KOMMYHUKayuu na mamepuaie Pycckoeo
HAyuoHanbHo2o Kopnyca u Amepuxanckozo kopnyca. Bceeo npoananusuposano 1500 npumepos.
B pesynomame ananusa 6vi10 6videneno dsa muna memadop, gopmupyiowux xKoHyenmocpepy
cemegoul KOMMYHUKAYUU.

Kurouesvie crosa: KomnvlomepHo-onocpedosanHas KOMMYHUKAYUS, KOHYEnmyajibHvle memagopbl
Hnmepnema.

Hayunaa cneyuanvrnocms: 10.00.00 — ¢hunonocuueckue nayxu.




