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 .7 –   



  

 

 

 .1 –    «  » 2014 - 2018  . 

  2014 2015 2016 2017 2018 

 
 

2015   
2014 , % 

 
 

2016   
2015 , % 

 
 

2017   
2016 , % 

 
 

2018   
2017 , % 

 

 ,  5846722,39 5489258,63 6641847,6 8360165,93 6877281,2 -6,11 21,00 25,87 -17,74 

 ,  1181649,94 1137761,63 1323056,6 1843611,93 1824160,5 -3,71 16,29 39,34 -1,06 

,  4665072,45 4351497 5318791 6516554 5053120,7 -6,72 22,23 22,52 -22,46 

,  3088485,59 2793759,5 3383755,9 4197633,15 3372547,5 -9,54 21,12 24,05 -19,66 

,  1576586,86 1557737,5 1935035,1 2318920,85 1680573,2 -1,20 24,22 19,84 -27,53 

 

 ,  3520115 3492993,8 8511630,2 7812528,85 7434472,5 -0,77 143,68 -8,21 -4,84 

 ,  906589,28 759289,8 1890716,2 2066160,85 2132699,4 -16,25 149,01 9,28 3,22 

,  2613525,72 2733704 6620914 5746368 5301773,1 4,60 142,20 -13,21 -7,74 

,  1800962,76 1780917,86 4348232,7 3880728,66 3666574,3 -1,11 144,16 -10,75 -5,52 

,  812562,96 952786,14 2272681,3 1865639,34 1635198,9 17,26 138,53 -17,91 -12,35 
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  .1 

  2014 2015 2016 2017 2018 

 
 

2015   
2014 , % 

 
 

2016   
2015 , % 

 
 

2017   
2016 , % 

 

 2018  
 2017 , 

% 

 

 ,  3866051 3637522,35 6511982,3 5199839,49 5763613,8 -5,91 79,02 -20,15 10,84 

 ,  1084497,89 605812,35 1506068,3 1369858,49 1711655,4 -44,14 148,60 -9,04 24,95 

,  2781553,11 3031710 5005914 3829981 4051958,4 8,99 65,12 -23,49 5,80 

,  1987347,52 1826915,48 3316425,5 2561392,68 2871312 -8,07 81,53 -22,77 12,10 

,  794205,59 1204794,52 1689488,5 1268588,32 1180646,4 51,70 40,23 -24,91 -6,93 

 

 ,  1004718,55 3172431,3 2801302,3 2783536,58 - 215,75 -11,70 -0,63 - 

 ,  233820,74 558406,3 702788,26 732372,58 - 138,82 25,86 4,21 - 

,  770897,81 2614025 2098514 2051164 - 239,09 -19,72 -2,26 - 

,  524217,18 1686299,51 1434055,5 1390837,65 - 221,68 -14,96 -3,01 - 

,  246680,63 927725,49 664458,52 660326,35 - 276,08 -28,38 -0,62 - 

 

 ,  1009903,6 2930635,78 2656545,6 2119705,25 - 190,19 -9,35 -20,21 - 

 ,  214685,94 550606,78 599726,55 459706,25 - 156,47 8,92 -23,35 - 

,  795217,66 2380029 2056819 1659999 - 199,29 -13,58 -19,29 - 

,  556653,04 1544865,4 1424234,4 1100935,72 - 177,53 -7,81 -22,70 - 
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  .1 

  2014 2015 2016 2017 2018 

 
 

2015   
2014 , % 

 
 

2016   
2015 , % 

 
 

2017   
2016 , % 

 

 2018  
 2017 , 

% 

 
,  238564,62 835163,6 632584,61 559063,28 - 250,08 -24,26 -11,62 - 

 

 ,  1384349,5 2909967,48 3283392,3 3018184,76 - 110,20 12,83 -8,08 - 

 ,  251659,5 555935,48 603744,28 669045,76 - 120,91 8,60 10,82 - 

,  1132690 2354032 2679648 2349139 - 107,83 13,83 -12,33 - 

,  718586,27 1497242,39 1750925,8 1571322,26 - 108,36 16,94 -10,26 - 

,  414103,73 856789,61 928722,23 777816,74 - 106,90 8,40 -16,25 - 

 

 ,  1992201,35 2940922,15 3248748,1 3750230,79 - 47,62 10,47 15,44 - 

 ,  570975,35 531696,15 738005,05 1035057,79 - -6,88 38,80 40,25 - 

,  1421226 2409226 2510743 2715173 - 69,52 4,21 8,14 - 

,  1055780,79 1548633,42 1736943,8 1962358,49 - 46,68 12,16 12,98 - 

,  365445,21 860592,58 773799,2 752814,51 - 135,49 -10,09 -2,71 - 

 

 ,  1355504,87 3369732,64 4081914,1 3160586,54 - 148,60 21,13 -22,57 - 

 ,  430194,87 711871,64 1131395,1 900440,54 - 65,48 58,93 -20,41 - 

,  925310 2657861 2950519 2260146 - 187,24 11,01 -23,40 - 

,  725327,23 1722165,43 2135224,7 1573299,7 - 137,43 23,98 -26,32 - 
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  .1 

  2014 2015 2016 2017 2018 

 
 

2015   
2014 , % 

 
 

2016   
2015 , % 

 
 

2017   
2016 , % 

 

 2018  
 2017 , 

% 

 
,  199982,77 935695,57 815294,31 686846,3 - 367,89 -12,87 -15,75 - 

 

 ,  1314285,25 2891886,6 3647609,5 4498666,7 - 120,03 26,13 23,33 - 

 ,  395523,25 524889,6 972381,53 1377266,7 - 32,71 85,25 41,64 - 

,  918762 2366997 2675228 3121400 - 157,63 13,02 16,68 - 

,  678066,79 1509104,35 1876758,4 2276084,57 - 122,56 24,36 21,28 - 

,  240695,21 857892,65 798469,65 845315,43 - 256,42 -6,93 5,87 - 

 

 ,  2236593,78 5206923,11 7759021,2 5119492,74 - 132,81 49,01 -34,02 - 

 ,  578685,78 900774,11 1987834,2 1399788,41 - 55,66 120,68 -29,58 - 

,  1657908 4306149 5771187 3719704,33 - 159,73 34,02 -35,55 - 

,  1173901,14 2719840,11 3947615,8 2643095,33 - 131,69 45,14 -33,05 - 

,  484006,86 1586308,89 1823571,2 1076609 - 227,75 14,96 -40,96 - 

 

 ,  5178837,66 7494214,53 9961525,1 7718012,65 - 44,71 32,92 -22,52 - 

 ,  1370207,66 1276020,53 2063009,1 1953268,65 - -6,87 61,68 -5,32 - 

,  3808630 6218194 7898516 5764744 - 63,27 27,02 -27,01 - 

,  2690456,19 3960674,91 4992670,6 3808528,02 - 47,21 26,06 -23,72 - 
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  .1 

  2014 2015 2016 2017 2018 

 
 

2015   
2014 , % 

 
 

2016   
2015 , % 

 
 

2017   
2016 , % 

 

 2018  
 2017 , 

% 

 
,  1118173,81 2257519,09 2905845,4 1956215,98 - 101,89 28,72 -32,68 - 

 

 ,  7778884,91 9449996,66 9303560,8 11820732,3 - 21,48 -1,55 27,06 - 

 ,  1735889,91 1678796,66 1822501,8 2830617,53 - -3,29 8,56 55,31 - 

,  6042995 7771200 7481059 8990114,78 - 28,60 -3,73 20,17 - 

,  3985636,36 4928425,68 4634068,7 5846261,64 - 23,65 -5,97 26,16 - 

,  2057358,64 2842774,32 2846990,3 3143853,14 - 38,18 0,15 10,43 - 



  

 

 

 .1–    «  » 

№ 
 
 

   

1 

  

  

Leki, Salomon, Swix, Atomic, Elan, Fischer, 
Head, Komperdell, Rossignol, Scott, Tyrolia 

2 
 

 

3 
 

 

4 
 

 
5 

 

 

Deeluxe, KESSLER, Nidecker, OES, 
Salomon, Black Fire, Burton, DC SHOES, F2, 
Flow, FTWO, Head, Jones, NOW, Rossignol, 
SigiGrabner 

6 
  

 

7 
  

 

8 
  

 

9 

  

  
Salomon, Atomic, Dynamic, Fischer, 
Madshus, Motor 

10 
 

 
Swix 

11   
Motor track, Spine, Salomon, Atomic, 
Dynamic, Fischer, Madshus 

12 
 

 
Salomon, Atomic, Fischer, Motor 

13   Atomic, Fischer, Spine, STC, Swix, Trek 
14  

 

  Tempish 
15   Tempish, Fischer 
16   Tempish, Fischer, Botas, Larsen 

17 

  
 

, 
 

 

- DSport, CMD, Cober 

18 

, , 
 

  
 

 

Shred, Vola, Salomon, Atomic, Bolle, Fischer, 
Head, Poc, Rossignol, Scott, Swans, Uwex 

19  
Soy optic, Salomon, Atomic, Fischer, Head, 
Poc, Rossignol, Scott, Swans, Uwex 

20 
 

 
Blizzard, Dirty Dog, Fischer, Atomic, Vola,  
Shred 

  

https://diana-sport.com/categories/begovye-lyzhi_1
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  .1 

№ 
 
 

   

21   
Biont, Demon, Los Raketos, Mountain Spirit, 
Shred, Tempish, Vola, Salomon, Swix, 
Atomic, Black Fire. EnergiaPura, Fischer,  

23   
Salomon, Salewa, Swix, Atomic, Dakine, 
Deuter, EnergiaPura, Fischer, Head, Icepeak, 
Medshus, Rossignol, Scott 

24 

, 
 

 
 

Salomon, Black Fire, Dakine 

25 
 

 
Holmenkol, Senior, Snoli, Scott, Toko, Vola, 
Salomon, Swix, Atomic, Black Fire 

26 
,  

 
Holmenkol, Toko, Vola, Swix 

27 
,  

 
Holmenkol, Vola, Swix, Atomic, Fischer, 
Madshus, Trek 

28 
  

, 
 

Therm-Ic 

29   Welt, Focus, Larsen 
30  

, 
, 

, 
, 

 
 

 Mindless, Tempish 
31   Fila, Tempish, Head, Larsen 
32  Tempish, Larsen 
33  Weekend, Larsen 

34  Fischer 

35 

  
 

,  
Btrace, Bask, Easy Camp, Greenell, KSL, 
Nova Tour, Outdoor Project 

36  
Btrace, Alexika, Deuter, Easy Camp, 
Greenell, greenwood, KSL, Nova Tour, 
Outwell 

37 
 

 
Zagorod, Easy Camp, Greenell, Larsen, 
Outdoor Project, Outwell 

38 
39 

 
Salomon, Deuter, Icepeak, Jack Wolfskin, 
Nova Tour 

40  
Btrace, Easy Camp, Greenell, Larsen, 
Outwell 

41 ,  Sun & Sea, Outwell 

42  
Ace Camp, Btrace, Fire Maple, Grifon, 
Zagorod, Salomon, Easy Camp, Outwell, 

 
43  Nova tour, Outwell 
44  Camelion, Era, , Silva 
45  Goal Zero 
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  .1 

№ 
 
 

   

46 

, , 
 

, , 
 

Luhta, Poivre Blanc, Regatta, Phenix, Descente, 
Salomon, Salewa, Swix, Atomic, Azimuth 

47   Phenix, Jack Wolfskin, Buff 

48 
 

( , 
) 

Phenix, EnergiaPura, Fischer 

49  Phenix, Rukka, Icepeak, ROXY, WHS 

50  
Baseg, Luhta, Poivre Blanc, Regatta, Rukka, 
Phenix, Descente, Salomon, Salewa, Swix 

51   
Viking, Buff, Dakine, EnergiaPura, Fisher, 
Kama, Loffler, Reusch, Rossignol, Scott 

52  
Accapi, Lidakis, Mico, Thorlo, X-Bionic, 
Salomon, Salewa, BBB, Dakine, Deuter 

53  
ON, Regatta, Salomon, Dolomite, Jack 
Wolfskin, Nova Tour, Scott 

54  
Rukka, Viking, Phenix, Descente, Salomon, 
Swix, Bjorn Daehlie, Dakine, EnergiaPura, 
Fischer 

55  Salomon, Jack Wolfskin 

56 
, 
 

Adidas, Iceberg, Luhta, Moncler, Regatta, 
Salomon, Salewa, Atomic, Icepeak, Jack 
Wolfskin 

57 
, 

,  

Baseg, Eisbar, Regatta, Salomon, Swix, Atomic, 
Icepeak, Jack Wolfskin, Loffler, Poc, Snow 
Wear 

58  
Icebreaker, Mico, Regatta, Rukka, Viking, X-
Bionic, Brubek, Dakine, Loffler, Marmot 

59  Gear Air, Grangers, Holmenkol, McNETT, Toko 

60 
 

 
 

, 
, , 

 
Double Fish, START LINE 
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 ABC-  

 

 .1–        «  

». 
 

 ,    

 

 

 2 635 782,00 20% 20% 

 

 1 926 483,00 15% 35% 

 1 813 215,00 14% 49% 

 1 290 581,00 10% 59% 

 1 056 767,00 8% 67% 

  669 850,00 5% 72% 

 517 178,00 4% 76% 

 391 356,00 3% 79% 

  354 628,00 3% 81% 

B 

 302 758,00 2% 84% 

 293 733,00 2% 86% 

 266 915,00 2% 88% 

 221 676,00 2% 90% 

 201 262,00 2% 91% 

  152 364,00 1% 92% 

  150 005,00 1% 93% 

  145 217,00 1% 95% 

 111 285,00 1% 95% 

,  110 343,00 1% 96% 

C 

 97 026,00 1% 97% 

  89 439,00 1% 98% 

  85 922,00 1% 98% 

 80 967,00 1% 99% 
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  .1 

 

 ,    

 

 

 49 798,00 0% 99%  

  35 269,00 0% 100% 

  34 017,00 0% 100% 

 12 692,00 0% 100% 

 13 096 528,00 
  

 

 

 .2–        

«  ». 
 

 ,   
 

 
 

 11 341 102,80 34% 34% 

A 

 4 665 111,11 14% 48% 

 

 
3 223 873,00 10% 58% 

 1 767 346,00 5% 63% 

 1 631 984,20 5% 68% 

 1 549 224,00 5% 73% 

 

 
1 355 992,00 4% 77% 

 1 308 816,00 4% 81% 

B 

  1 046 602,00 3% 84% 

 

 
851 055,00 3% 86% 

 744 912,00 2% 89% 
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  .2 

 

 ,   
 

 
 

,  657 768,00 2% 91% 

 

 

 
566 184,00 2% 92% 

 

 
543 553,00 2% 94% 

 492 255,00 1% 96% 

C 
 431 754,00 1% 97% 

 

 
418 259,00 1% 98% 

 198 601,00 1% 99% 

 

 136 701,00 0% 99% 

 94 466,00 0% 99% 

 63 560,00 0% 100% 

 62 458,00 0% 100% 

 28 708,00 0% 100% 

 

 
26 083,00 0% 100% 

 12 700,00 0% 100% 

 8 874,00 0% 100% 

 5 128,00 0% 100% 

 33 233 070,11 
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 .1–     «  » 

 2013 2014 2015 2016 2017 

 84481 67463 67969 66851 61933 

 104776 74229 80150 72966 71080 

  20295 6766 12181 6115 9147 

  20284 6360 11402 1892 3612 

  15973 4707 10008 612 2606 

  

 
60442 55316,5 60088,5 72196 85677 

 57254 53379 66798 77594 93760 

  639 1932 1288 677 1595 

   

  
13686 12400 14690 14349 23861 

  71579 67711 82776 92620 119216 

  28561 34435 41029 41998 47302 

 . . 73723 74143 67711 82776 92620 

 . . 74143 67711 82776 92620 119216 

 -  

 
73933 70927 75243,5 87698 105918 

 

 . . 
46745 45515 24431 41680 50622 

 

 . . 
45515 24431 41680 50622 71914 

  46130 34973 33055,5 46151 61268 

  (  

) 
19,4 9,1 15,2 8,4 12,9 

  (  

) 
19,4 8,6 14,2 2,6 5,1 
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  .1 

 2013 2014 2015 2016 2017 

  (  

) 
15,2 6,3 12,5 0,8 3,7 

  (  

) 
24,0 9,4 16,8 2,8 5,8 

  1,4 1,2 1,1 0,9 0,7 

  

 (  ) 
22,3 7,0 12,1 0,7 2,2 

 

  

   

 

 .1 –        «  

» 2015 – 2017 . 

 

2015  2016  2017  

, 

. 
 

, 

. 
 

 

 

2016   

2015 , % 

, 

 
 

 

 

2016   

2015 , % 

 9464601 23,10% 16062257 31,5% 70% 13976885 30,2% -13% 

 5694767 13,9% 6126165 12,0% 8% 5721878 12,3% -7% 

 

 
3177840 7,8% 3816695 7,5% 

20% 
3893723 8,4% 2% 

 2644675 6,5% 2392664 4,7% -10% 2066402 4,5% -14% 
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  .1 

 

2015  2016  2017  

, 

. 
 

, 

. 
 

 

 

2016   

2015 , % 

, 

 
 

 

 

2016   

2015 , % 

 2572160 6,3% 4284912 8,4% 67% 3445199 7,4% -20% 

 

 
2216774 5,4% 1509748 3,0% 

-32% 
1505997 3,3% 0% 

 1821685 4,4% 1714090 3,4% -6% 1510078 3,3% -12% 

 1705908 4,2% 1993052 3,9% 17% 1989022 4,3% 0% 

 1597873 3,9% 1880607 3,7% 18% 2020949 4,4% 7% 

 1250731 3,1% 591761 1,2% -53% 589957 1,3% 0% 

 

 
1105187 2,7% 1170389 2,3% 

6% 
936977 2,0% -20% 

 1037449 2,5% 826087 1,6% -20% 1427282 3,1% 73% 

 

 
924175 2,3% 991334 1,9% 

7% 
711401 1,5% -28% 

  785491 1,9% 1650814 3,2% 110% 1136041 2,5% -31% 

 763898 1,9% 754954 1,5% -1% 512721 1,1% -32% 

,  673731 1,6% 682288 1,3% 1% 768111 1,7% 13% 

 660251 1,6% 983910 1,9% 49% 856197 1,8% -13% 

 

 
627589 1,5% 626868 1,2% 

0% 
578822 1,2% -8% 

 555497 1,4% 738507 1,4% 33% 795013 1,7% 8% 
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  .1 

 
2015  2016  2017  

, 

. 
 

, 

. 
 

, 

. 
 

, 

. 
 

 

 
510758 1,2% 768608 1,5% 

50% 
570623 1,2% -26% 

 

 
391525 1,0% 507663 1,0% 

30% 
380711 0,8% -25% 

 281025 0,7% 267838 0,5% -5% 356191 0,8% 33% 

 277310 0,7% 275696 0,5% -1% 338050 0,7% 23% 

 221086 0,5% 142949 0,3% -35% 125734 0,3% -12% 

 5378 0,013% 25550 0,1% 375% 39145 0,1% 53% 

 5049 0,012% 52188 0,1% 934% 58672 0,1% 12% 

 

  

 « » 
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7.         
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)  
)   
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)    
)   ,      
    

)   ,  ( ,   .) 
)    
)     
)  (  ) 
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)  FM 
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)   
) EuropaPlus 
) Energy 
)  
)   
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) 
_______________________________________________________ 
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)  
)  1 
)  
) -  
)  
)   
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)  
)  

_________________________________________________________  
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11.         
  ,      ? 
) ,  
) ,  
)  

 
12. ,  ,    
   ? 

) kgs.ru 
) newslab.ru 
) ngs24.ru 
) dela.ru 
) Flamp.ru 
) 24rus.ru 
) redom.ru 

) krsk.sibnovosti.ru 
) pikabu.ru 
) 24catalog.ru 
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