
 
 

   
  

  
«   » 

 
 ,     

     
 
 

                
  

_________  . .  
  
« ____»  ________ 20__ . 

 
 
 
 
 
 

  
 

38.03.02  
38.03.02.05   

 
        

(    «  ») 
 
 
 
 
 
 
 

            _________                  . . ,  . .  
 

                _________                                                        .   
 
 
 
 
 
 

 2021



 
 

       : 
        

(    «  ») 
 

 

                        __________                          . . 



 
 

   
  

  
«   » 

 
 ,     

     
 
 

                
  

_________  . .  
  
« ____»  ________ 20__ . 

 
 
 
 
 
 
 
 

 
    

   



 
 

    
 17-06 -  

 ( ) 38.03.02 « »,   
38.03.02.05   
  

   :     
    (    «  

») 
 

    №________  ______________________ 
 

 : . . ,     
  

 
   :  

―   ,      
«  »; 

―    «  »; 
― -  ,     

 ,      
   . 

 
  :  

 
― 1      
― 2    «  » 
― 3        

  
 

       
 , , : 

― 26 ; 
― 20 ; 
― 3 . 
 

                     _______________                           . . 
                                  ( )                                                  ( , ) 

 
                 _________________________________________ 

                                                                                ( ,    ) 
 

                                                        «____» ______________ 2021 .



 
 

ANNOTATION 
 

This paper is devoted to the rationale for choosing a market for exporting smart 

lighting systems. 

The subject of the research is activities of Solarzhi Group LLC. 

The main purpose of the paper is to choose a market for exporting a smart 

lighting system developed by Solarzhi Group LLC. 

In order to achieve these goals successfully the following tasks have to be 

accomplished: 

- to consider the development trends in the global smart lighting market; 

- to analyze the state of the Russian smart lighting market; 

- to evaluate the current activities of Solarzhi Group LLC; 

- to choose a market for exporting a smart lighting system developed by 

Solarzhi Group LLC. 

The structure of this paper consists of three chapters. 

The first chapter includes the research aimed at evaluating the main tendencies 

and perspectives of the smart lightning market internationally and specifically in 

Russian Federation. 

The second chapter presents the analysis of the economic and financial condition 

of Solarzhi Group LLC by financial statement analysis, defining the main segments, 

reviewing the level of competition, current developments and analysis of target 

consumers.  

The third chapter is dedicated to choosing a market for exporting a smart lighting 

system developed by Solarzhi Group LLC, using a specially developed methodology 

and assessment of strategic positions in promising target markets. 

Finally, the conclusion summarizes the results of the research conducted in terms 

of this diploma paper. 

The paper’s structure consists of 92 pages, 26 tables, 20 illustrations and 3 

appendices.  
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