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The object of the research is OOO “AGAT” (Airline industry). 
The purpose of the thesis is to develop proposals for an advertising campaign 

and a strategy for promoting the services of a general aviation enterprise (OOO 
“AGAT”  ). 

 Objectives: 
1. To review features and structure of the general aviation market; 
2. o analyze trends of the Russian general aviation market; 
3. o distinguish features of marketing activity of the general aviation market; 
4. o analyze financial and economic activity of the enterprise OOO “AGAT” ; 
5. To develop a strategy for promoting the services of OOO “AGAT”; 
6. To evaluate the effectiveness of the suggested promotion strategy. 

The relevance of the research is determined by the following aspects: small 
aircraft is a convenient passenger transport for all segments of the population of the 
Krasnoyarsk Territory; small aircraft services are used not only by individuals, but 
also by organizations, agricultural and scientific associations, flying clubs, as well as 
government agencies; the possibility to fly out of schedule, as well as to carry out a 
direct route to the place of destination, making use of small airfields and organized 
landing sites. 

Research results: the features and a structure of the general aviation market 
have been considered; the analysis of trends of the Russian general aviation market 
have been carried out; the features of marketing activities of general aviation market 
have been considered; the analysis of the financial and economic activity of OOO 
“AGAT”  have been carried out. 

A number of recommendations for the promotion of the services of OOO 
“AGAT”  have been suggested, and the effectiveness of the advertising campaign has 
been calculated.  
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 31 

 
2020 . 

 31 
 

2019 . 

 31 
 

2018 . 
 

                 1150 47 585 49 615 25 764 
,    

  
1110 1 414 1 404 - 

 1210 23 133 35 128 13 670 
     1250 4 675 19 348 2 375 

     1230 217 254 268 487 227 686 
 1600 294 060 373 983 269 494 

 

                 1370 16 195 14 665 36 506 
   1410 12 392 137 (3 025) 

   1450 (9) (9) (9) 
   1510 10 776 11 747 (4 385) 

  1520 254 707 347 444 240 407 
 1700 294 060 373 983 269 494 
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