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А А 1. А  А А    

А  

 

1.1.     

 

  (    self-presentation) 

     .  ,   

 ,       

  « »  « ».  

    ,    ,  

 (   )       

  .      , 

     ,    

,       .  

.   .    

    ,  « »  

« » [Baumeister, Steinhilber; . : , 

2006: 67]. 

 « »  –     

,   ,     

     . 

 « »      

   ,      «  » 

.  ,   –     

,    ,      

[Baumeister, Steinhilber; . : , 2006: 68]. 

   –     

  ,    – 

  ,    .  
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  ,   

         

        .   

   « » –  

        « ». 

     

      

   .    

        

, ,   . 

     ,  

  . 

       

  . 

,    ,       

,     .  ,    

:    ,  . 

.   .      

   ,       

    [Jones, Pittman, 1982].  

       , 

        . 

1.   (ingraditation).   

     ,   

  . 

2. ,   (self-promotion).  

        

  . 

3.  (intimidation).    

  ,     . 
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4.   (exemplification) –   

,     . 

5.  (supplication) –  ,   

 [Jones, Pittman; . : , 2006: 63]. 

        

,       

    .     , 

,       ,     

  .   .     

 .   – , ,  ,  

   .   

       .    

   –    ,     

 ,       

     ,  

  .  

.  [Arkin, 1981]  A.  [Schutz, 1972]   

    ,  

     .    

      [Arkin, Schutz; 

. : , 2006].    

 ,        

(   ,   .),   

  ,    

 (     ).  ,  

        

   .   –  

.        

 .     

 .     .   
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    :    , 

    (  ).  

 -  ,       

,     .    

  . 

.       

  ,        

  .  ,        

     ,   

  [ , 1959].       

,     .   –  , 

  .    , 

 , ,    , – 

.    , ,  . , 

      . 

   (self-presentation)  

:   (impression management)   

. .   .     

   ,    

     [Tedeschi, Riess, 1981]. 

          

.  ,     

 ,       

  .   –  ,   

 .    , . .  

  -   . 

.   .  [Schlenker, Weigold, 1992],   .   

.  [Leary, Kowalski, 1990] ,   –  

 -    .  
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.   . ,   .   .  

       

,     [  ].   

   ,    

,  –  .   

,     

 –  . 

.  ,   –    

       .  

        

  –    (objective 

self-awareness) [Wicklund; . : , 2006].     

   . .    

  :  ,    

,    .    

  ,       .  

       

 . ё    ,  

     – .  

, . .     .  

     

  .  [ , 1996].    «  

»     ,  

   ,     

,    , . .   

   – .    

 ,    , 

 ,    ,  

. 
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,  .  [Heider, 1958]  .  

[ , 2000], –    .  

 ,    ,  

 – .      

       

        ,  

    . 

.  ,      

  .   ,      

  :    –  

        – 

  ,       

   [Baron, 2003]. 

.       

.  ,   –     

  ,      

 [ , 2010]. 

. .      

   .   

     .   , 

    ,  

         

,       

[ , 1997]. 

  . .     

      

        ,  

, ,      

[ , 2006]. 
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. .     :   . 

      .  

       

.      . : 1)  

 ; 2)    

; 3)  . . .  ,   

      : 1)   

  ; 2)   

    [ , 1988]. 

 ,       

,         

 ,        

  ,   , 

    . 

      

,    ,     

        

   :  

1)       

 ,   ,   .  

     .   .   

.         

,    . . ,     

      (    ) 

ё    : , ,   . 

       , 

      ё   

 .       . ,  

     -    , 

  ,     ; 
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2)      

  ё  ё    .   

    . . , .   

.,        

  ё   ,       

.         

 , ,    .   

 ,       

 ,     ,  

 –          

      -

       

      . 

  –       

   ,   

  ,      

         . 

 

1.2.       

 

        

  « ».       

. . ,  ,    «    

   – , 

,   . » [ , 

1990: 136].        

      .  

. .      

:  
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–   –      ,  

, ,   «   », 

     ;  

–   «   »;  

–    «   », 

  «       ,  

 , , ,   ,  

 ,    

 »;  

–   «    » 

[ , 2002: 198].  

 ,    ,  

     ,  

    – , ,   

,        . 

     :  

– ,    «   , 

        

»;  

– ;  

–   ,    -  – « , 

  »,    :  

–  ;  

–    ;  

–    ,     ;  

–   [ , 2008]. 

,        

   ,     .  

,      ,  

    .  
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     ,  , 

        .   

   ,      , 

 « ,    ,  

»,      

       , 

 « ,   » [ , 2008: 203]. 

 ,         

          

,           

  [McQuarrie, Mick, 1996].  ,    

     ,  

:       ,  

   ,      

      ,   .  

  ,      ,  

        . 

. .     ,  

  ,     

: 

– «   » [ , 2004: 240];  

– , ,   ,   

     ,  

«   ,     ,     

».     « -

»      ;  

–        

;  

–    ;  

–  ;  



16 
 

–    ,   , «  

   » [  ]. ,   

. .  :   -  –   

,    [ , 2008],    

,       «   

»      (  ) 

 [ , 2004]. 

 ,        

 ,    ,    

   .      

. . . 

    –   

.      :  

   - , ,   , 

    (   ,  

 –  ,       

  ).     

    . , , 

,  ё       

, ,  ,     (  

)      ,   

 ( ,  ).     

      ,    

,        ё.  

   –   .  
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      ,    

 .     , 

 ё      

( ).  
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   , ,     , 

          

 [ , 2007].  

      ,   

 :      

      ,  

  (      – 

  ).   

     ,    

   ,   (  

   ё        

    ,     

  , , ,  ).  

 

1.3.       
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      , 
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   . 

   ,     

  . 

  –   ,   

    .      
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,    .     

    ,     

,      :  

ё  ,   .  ,   

       (  

  ).  ,  ,   

 –  .      

 ,       , 

        

,  ,  .  

    ,    

  .  . .   –  «  

 ,  ,  

   ,      

  , ,    ( )  

   (  ),    

, , ,  ,  

    

» [ , 2007: 18]. 

. .  ,   –   , 

      [ , 1979]. 

. .  ,    ,     

     

 [ , 1971]. 

. .  ,  «  –      

» [ , 1964: 9]. 

  .     «   

 ,        

,       

     ,  
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    ,  ,    

 » [ , 1987: 443].  

       ,  

   . . .  ,   

   ,    

  –      

        

 / .       

      (  

  ),     

 [ , 2008]. 

 ,  ,   

.    . . ,     

  : 

1) .      

 –    ; 

2) .  ,   ё     , 

    ,     ; 

3) .    ( ),   

  ё    ; 

4) . ё     , 

      , , 

, ; 

5) . ё  ё   , 

    – , ,    

 [ , 2002]. 

        

        

,         – 
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 . . .     

 : 

1)  .     

      ,    

(   , , ,    

); 

2)  .   

    :     

(  ).        

    -     

 ; 

3)      .  

    .   

     .   

      ,   

    ,     

   ; 

4)  .     

  ,     

  ; 

5)  .  ,    

        

,       ,  

  ; 

6)   .    

    , 

       

 [ , 2008]. 

        .  

, « »   «    ,  
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  »    . 

     ,    

       . 

 ,        

,         

    [  ]. 

      : 

– .       

  ,      

 ,    .    

 ,      ; 

–  .        

      . 

      ,   

       , 

   ; 

–  .      

 ,     , , 

,       ; 

–  .    , 

         . 

        

    . 

      : 

1)    ; 

2)    ; 

3)  ,     

 ; 

4)   ; 

5)       ; 
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6)  ; 

7)  ё   [ , 2008]. 

. .        

: 

1.    (   

  ,  , , 

  ,    

     , ,   

  ). 

2.     (     

    ). 

3.      (  

        

,  ,     , 

  ). 

4.  (  ё      

 ,  ё     

). 

5.    , ,  

   (     

 ) [  ]. 

 ,  ,      

,    ,   

      . .,    

     ,    

« »  « ». ,       

  ,       

  .    ,  

         

 ,       . 
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1.4.       

 

       ,   

    . ,   

  ,         

,       .  

 –    .    

 ,    . 

.     «  ,   

 ,      

   » [ , 2012: 353].  

 –   ,  ,    

.  ,   –   . 

«  –    .    

,   ,   ,   – 

   » [  : 353].  ,   

      . ,  

(  ) –    .  

 ( ) –   , , 

    . «     

       ,       

  ;         

     ,     

 » [ , 2017: 25].  

 « »  « »  ,   – , 

   ,   –  . 

    ,     

         

  .      
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         . 

      

    – - , ,  -

,     ,   

 .  ,   . . ,    

,  «  ,        

,     , 

  » [ , 2008: 54]. 

          ,   

   –     ,  

     .    

: «    ?»,   – «      

?»       - , 

    ,       

  .  –   ,  

     .  

 ,    ,   ,    

   .  

       .   

   ,   , ,   , 

   ?       

 ё    .      

 ,        

 .     ?   

   ?     

 ?     ?  

   ?        

 –    ё    
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«  »,     

   .   , . . , 

      , 

    «   ,   

     ;  

    » [ , 2003: 137]. . .   

    «     

   » [  , 1989: 274]. 

 . .        

«         

   ,    

 » [ , 1998: 11].       

     .  

. . ,   ,   

      : «  

         

  » [ , 2008: 66]. 

 ,       

    «  », 

          

.      

     ,   

   .   

        

      ,    

.  ,  ,   

  ,     

 ,     

.        . .  
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 «    ,   

.      “   ”» [ , 2008: 111]. 

,       

« »  « »,     ,    , 

 –    , ,  

- .   ,    ,   

    .     

  .      

     . 

 

1.5.       

 

        

     .   

 « »  ,  

       .   

, , ,      –  , , 

 ,         

 .          

  ,      

 , ,   . 

 ,  ,    , 

 ,    ,   

  ,     .  

   .   «   », 

        , 

 ,     .   

:         

    , ,   

.       
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    ,     

.      : , 

        .  

,       ,  

       ,    

 .  

       . 

      .   , 

 ,      

, ,         

,     ,      . 

   –    – 

        

,        

  .    , 

   , ,  

 .  

. .       

:  

1)   –    

  ; 

2)   –     

  ,    

  [ , 2001]. 

    ,  , 

    .     

          

,      . 

. .   ,   , 

   : 
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1)   –    

  ;  

2) -   –    

          

 ; 

3)     –   

      ( , 

).  

    :  

1)       ;  

2)     –  

,        

 ; 

3)      « » 

;  

4)   –    

   ;  

5)  ;  

6)      « /  

»   [  ]. 

     ,  :  

        

 .     

 (   ),  ё   ,  

  .    ?  

: ,    .  –   

  ( ),     

.  

,        

  .       
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,    .      

. ,  . .    : 

«  –    ,   

        ,  

     ». . .  

 ,  «     ,   

    ,       

» [ , 2000: 81]. . .    

      ,   

   [ , 2001]. . .   

  « ,   , , 

  -   ,   

,    , ё    

     , , » 

[ , 2002: 98].  –   ,    

   - ,   , , 

.     ,     

,     .  –  .   

     .  ,   

    . - : «  –  

 ,  » [ - , 2001: 19].  

  , /    

 /   ,   

 ,    ,  

         . 

      – .  

          ,  

  « »: , ,    .  

    –  ,    

 ,      ,   
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  .  

 ,      

.        

 ё ,    .    

,       , 

  .       

  , .     –   

     [ , 2009]. 

  ,     

         

  .    ,   

     –   . , 

     , 

 . . : 

1. «     » (     

,  ,    –    

 ). 

2. «   » (   , 

,       ). 

3. «  » (    

 ). 

4. « , » (     

 ,   . 

5. «  » (   – ,  

    ,    

 ). 

6. « » (         

  – , , ,  

   ).  
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7. «  » (   –   

, , -  ). 

8. «    » –    

    ,     

 – ё       . 

9. «   » –   ,   

 , ,    

 [ , 2008]. 

   –     

   ,     

,  ё   .  

  ,    

 .  

Wide Use of Nouns in Brand Names /   

    (    

 ,   

  ,     

). 

Extensive Use of Monosyllabic and Simple Words /   

    (      , 

  ). 

Bulk Use of Compounds /   -   

(     ,        

      ). 

Comparative and Superlative Аdjectives /    

  (      

   ). 

Affixation /  –  (   ) 

    ,      

,  . 
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Statements /  (       

). 

Simile & Metaphor /    (     

,      ).  

Hyperbole /  (     . 

 ,         

,       –   

 ).  

Numerals /  (  –   ,  

   ).    

     , 

    – , ,   – 

      ,   , 

    [ , , 2016: 324].  

 ,       

   .    ,   

    , ,  

  ( ).   , 

     , 

      . 

,      , 

        ,  

     ,    

   ,       

  ,        

      ,  

    .  
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  А  1 

 

      

       

. 

        

  ,       

        

.      

        

    -   

        

  .     

     , 

    ,    

      ё   

. 

      : 

 ;  ;   

   ;  ;  

;   .  ,   

   ,    , 

        . .,  

       ,  

  « »  « ». ,   

      ,   

      .   

 ,         

   ,      

   . 
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      « »  « », 

  ,    ,  –    

, ,  - .   , 

   ,       . 

      . 

 –   ,  ,    

.  ,   –   . 

      , 

  ,     

 ,      

,           

      , 

       . 
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А А 2. А А  А  А А   

А  А  А  
А  . А А  
А  А  

 

2.1.      

   .     

 

        

.    ,     

        

     .     

     ,   

,   ,  

  ,    ё    

,       

.        , ё  

     ,   

     .  

 ,       

    .   

 ,      

 . 

 

2.2.     

 

    ,   

,       

       

      .  
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  ,     

. 

        

 . . .      3 

: 

1)   ; 

2)   ; 

3)   . 

 ,     

  ,          

,     ,    

  ,   

    .  

 

2.2.1.    

 

      

      . 

        

 .     

     ,    

        .  

         

 : 1)     

(     ,  

      ).   

: 1)      ( ё 

      ,    

   ); 2)   (  

       ).  
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 : 1)  (   ), 

2)   (    ё   

,    ,    

  ), 3)   (    ё  

  / ) 

        

  . 

        

      « ». 

«Mountains without tops. This attractive, remote and hard-to reach area is 

under the protection of UNESCO. Here the mountains have no tops, and the 

canyons seem to be bottomless. The lakes stretch for hundreds of kilometers, and 

the rivers plunge from rocks, forming waterfall cascades. In this uninhabited 

landscape there are no roads or fashionable hotels and there are still places where 

no man has ever set foot. To visit this place is a victory even for experienced 

travelers».  

  ,  ,     

      ,    

,   ,   ,   

   ,     

     («attractive, 

remote and hard-to reach area», «uninhabited landscape»),   

  («there are no…», «there are still places where no 

man has ever set foot»).  ,  ,  

  ,     

      («this place is a 

victory…»). 

       

(«Mountains without tops»),       

,        . 
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 ,        

 ,       

 («under the protection of UNESCO»).     

 ,       

  ,      

.  

          

 : 

«In the gloomy beauty of the magnificent Putorana canyons one could easily 

hide the Eiffel Tower which is 324m high. Just imagine such a scale, because 300 

m is the height of a 100-story building!». 

«Covering 1.887 million hectares, Putorana area is comparable with the 

territory of Great Britain!». 

«To forget about mobile communications and finally hear ringing silence». 

     -  

       («magnificent»), 

         , 

        

  («…one could easily hide the Eiffel 

Tower which is 324m high», «is comparable with the territory of Great Britain!», 

«300 m is the height of a 100-story building»),     

       ё   . 

 ,        

(«gloomy beauty», «ringing silence»),    

   ,    

 . 

«The Putorana Plateau is a kingdom of water, rocks and wildlife, a paradise 

for those who love extreme travel, fishing and rafting!». 

      («is a kingdom», «is a 

paradise»),     ,    
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  ,      ё , ,  

  . 

 ,       

 .       

       

,        

  ,    « ё », 

« » («remote», «hard-to reach», «uninhabited»  . .),  

,      

       

 ,  ,  

    ,    

,      .  

 

2.2.2.    

 

     ,   

    .   

   -  .  ,  

  –   ,   

       . 

        ё 

   : 1)   

  (     , 

   ); 2)   

(        

ё     ). 

       

    « ». 
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«Our Mountain Spirits Lake is one of the most mysterious places in Russia 

(according to Russia Travel website)…». 

« A lot of photographers consider The Malachite Reservoir one of the most 

beautiful places in the world…». 

«Parabola is a unique rock; there is not anything like it in the world. It 

arouses the admiration of tourists at first sight, which doesn’t disappear on the 

second, third and hundredth viewing either. And we show you that Parabola 

resembles horns or the Sauron tower from the legendary film The Lord of the 

Rings if you look at it from the side of Star Peak».  

        

      («the most 

mysterious», «the most beautiful»),     

   ё  ,     

,     («there is not anything like it in 

the world»)     ,    

  ,   .   

,   ,       – 

    .       

  («unique»),   

  ё  .  

«Ergaki is called the pearl of the Sayan mountains. Ergaki is the edge of 

fabulous rocky peaks, endless taiga and crystal reservoirs. It is a paradise for 

travelers where you can find alien-like landscapes». 

     («fabulous», «endless», 

«crystal»)    («Ergaki is the pearl», «It is a paradise»),  

   ,       

. 

«Ergaki Nature Park is blessed with unparalleled mountain scenery nestled 

in the heart of the magnificent Wester Sayan mountains. Each year thousands of 

visitors come to Ergaki to see wonderful pristine nature, to marvel at flower-filled 



42 
 

heavens and crystal clear lakes at valleys, enjoy striking set of peaks, stunning rock 

formations and sweeping vistas <…> A trip to our nature park will inspire you to 

make a lot of wonderful pictures and give unforgettable impressions». 

       -

     («unparalleled», «magnificent», «wonderful», 

«crystal clear», «striking», «sweeping», «unforgettable»  .),   

   ,    

 . 

 ,       

 .       

       

,        

  ,     , 

   ;  there is not anything 

like it in the world,      , 

,   - . 

 

2.2.3.    

 

    ,   

   .  ,     

        

 .       , 

    .     , 

       ,    

  .     

  - ,  ,  , 

    ,    

     ,    

 ,     ё    
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        , 

      . 

        

  « ». 

«Why you should come? We help you: To escape from the city rush to stay 

alone with yourself and reload values. To get surprised by the frequent «hello», 

«good morning» and «good day» it is customary to greet everyone in Ergaki. To 

breathe deeply in the mountains. To make sure that not only dishes can be piquant, 

but also hills! To appreciate your feet and whole body. To see the gigantic hundred-

year-old Siberian cedars with your own eyes. To take eye-blowing photos. To fall 

in love once and forever». 

    («Why you should come?»),    

   ,     ;   

       («We help you»),  

   ё      , 

    ;  («To escape», «To get», «To 

breathe», «To make sure», «To appreciate», «To see», «To take», «To fall in love»). 

     ё   .  

  ,     ,   ,  

   ,      ,   

   .  

 ,       

  .     

   ,  ,  

  .  ,   

      ,   

   , ,   .   

, ,     , ,    

,         

  («reload values», «To appreciate your body»),   
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    ,     

      ё  («To fall in love 

once and forever»).      

  ,     . 

        

 («imagine»)     « », « », « », 

« »,   ,      

       

 ,        

  .      

(«reload values», «To appreciate»), ,    

 – ,     . 

     : 

«Why you should come? We help you: to understand what it is like to live at 

a place where the sun shines 24 hours a day, or, conversely, pitch darkness reigns; 

to climb to the top of the table mountain and shout loudly: “It’s unbelievable!” So 

that the echo is carried away into the distance; to admire the fabulous northern 

lights, pinch yourself and believe that this is not a dream, it’s a reality!; to visit the 

“crying rocks”, dozens of waterfalls and canyons; to stuff yourself with Taimyr 

berries: lingonberries, cloudberries, blueberries; to forget about mobile 

communications and finally hear ringing silence; to taste local dishes made from 

wild venison and delicious northern fish; to make your own routes and find yourself 

where no one has gone before; to hide in order to see from afar a fabulously 

beautiful animal – a bighorn». 

         («Why you should 

come?»,    ,      

    .    

 , ,    ё      

   («We help you»).      

  («to understand», «to climb», «to shout», «to admire», «to 
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pinch yourself», «believe», «to visit», «to stuff», «to forget», «to hear», «to taste», 

«to make», «to find», «to hide»),     

       ,    

 («“It’s unbelievable!”»)   , ,  

ё    ,   («pinch yourself and believe that this is not a 

dream, it’s a reality!»).      

  ,    . 

 ,       

 .       

       

,        

  ,    « », « », « », 

« », « », « », « », « », « », 

«  »  .,  ,    

 . 

 

2.3.     .   

      

 

    ,   

     .   

 ,   ,     

   – ,   

 ,     

 ,       

  . 

    ,  

     (  1). 
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 1.       
   .    . 

      
  

 
   

  
  

 

Covering 1.887 million 
hectares, Putorana area 
is comparable with the 
territory of Great Britain! 

-
   

 
« ё », 
« » 

Mountains without tops. 
This attractive, remote 
and hard-to reach area is 
under the protection of 
UNESCO. <…>  

  
  

To visit this place is a 
victory even for 
experienced travelers. 
 
The Putorana Plateau is a 
kingdom of water, rocks 
and wildlife, a paradise 
for those who love 
extreme travel, fishing 
and rafting! 
 
And we show you that 
Parabola resembles 
horns or the Sauron 
tower from the legendary 
film The Lord of the 
Rings if you look at it 
from the side of Star 
Peak. 

 Just imagine such a 
scale, because 300 m is 
the height of a 100-story 
building!». 

  In the gloomy beauty of 
the magnificent Putorana 
canyons one could easily 
hide the Eiffel Tower 
which is 324m high. 
 
To forget about mobile 
communications and 
finally hear  
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  ringing silence. 

  
 

  
  

, 
  
 

 

Our Mountain Spirits 
Lake is one of the most 
mysterious places in 
Russia (according to 
Russia Travel website). 
 
A lot of photographers 
consider The Malachite 
Reservoir one of the most 
beautiful places in the 
world. 

 there is not 
anything like it in the 
world 

Parabola is a unique 
rock; there is not 
anything like it in the 
world. It arouses the 
admiration of tourists at 
first sight, which doesn’t 
disappear on the second, 
third and hundredth 
viewing either. 

,   
  
 

 

Ergaki Nature Park is 
blessed with unparalleled 
mountain scenery nestled 
in the heart of the 
magnificent Wester 
Sayan mountains. Each 
year thousands of visitors 
come to Ergaki to see 
wonderful pristine 
nature, to marvel at 
flower-filled heavens and 
crystal clear lakes at 
valleys, enjoy striking set 
of peaks, stunning rock 
formations and sweeping 
vistas <…> A trip to our 
nature park will inspire 
you to make a lot of 
wonderful pictures and 
give unforgettable 
impressions. 
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We help you: To escape 
from the city rush to stay 
alone with yourself and 
reload values. To get 
surprised by the frequent 
«hello», «good morning» 
and «good day» it is 
customary to greet 
everyone in Ergaki. To 
breathe deeply in the 
mountains. To make sure 
that not only dishes can to 
the top of the table 
mountain and shout 
loudly: “It’s 
unbelievable!” So that the 
echo is carried away into 
the distance;  

 
 

…to admire the fabulous 
northern lights, pinch 
yourself and believe that 
this is not a dream, it’s a 
reality!; to visit the 
“crying rocks”, dozens of 
waterfalls and canyons; 
to stuff yourself with 
Taimyr berries: 
lingonberries, 
cloudberries, 
blueberries; to forget 
about mobile 
communications and 
finally hear ringing 
silence; to taste local 
dishes made from wild 
venison and delicious 
northern fish;  

 
 
 

…to make your own 
routes and find yourself 
where no one has gone  



49 
 

    П и е  еб е ия 
  before; to hide in order to 

see from afar a fabulously 
beautiful animal – a 
bighorn». 

  
 

Why you should come? 
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 .      

      .  

     2,   ,  

        

.    ,    

        

 ё  ,     

     

.    . 

     36  

      

  ,   3  (  

 ,     

  )    . 

 ,     

       

,     

     .   

       

.   ,      

      

     («is comparable with»); 

-     , 

,  («attractive», «remote», «hard-to reach»); 

    («is a victory», «is a kingdom», a 

paradise»);   («In the gloomy beauty», «ringing silence»).  
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ё    ,  

     .   

       

     («is one of the most 

mysterious places», «one of the most beautiful places in the world»);  

there is not anything like it in the world,      

, ,   -  («unique», 

«unparalleled», «wonderful», «crystal clear» «striking», «sweeping», 

«unforgettable»). 

     

   ,   .  

       

    («To breathе», «to make sure», 

«to shout», «to admire», «believe», «to forget», «reload values», «to appreciate»)  

.),     («Why you should come?»). 
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