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5 

ANNOTATION 
 

This degree is devoted to proving the feasibility of expanding the network of 

the international company «NL International». 

The subject of the research is the project of opening a representative office of 

the international MLM company «NL International».  

The main purpose of this final document is to analyze the company's activities, 

evaluate the distribution system in the Krasnoyarsk region and describe the project of 

opening a regional representative office in the Sosnovoborsk city. 

To achieve this goal of the degree it is necessary to solve the following 

problems: 

  to analyze the international experience of  the multi-level marketing 

companies; 

 to search the Russian market and the regional market of Krasnoyarsk 

region; 

 give a brief description of the selected company activities; 

 describe an expansion plan for «NL International». 

The degree work consists of three chapters. 

The first chapter includes the theoretical foundations of the multi-level 

marketing concept, research key trends in the global, Russian and regional markets. 

The second chapter contains a competitive analysis of the enterprise, analysis 

of the distribution system in the Krasnoyarsk region and problem identification. 

The final part includes the project of opening new representative office of the 

international MLM company «NL International» and his necessity. 

Finally, the degree work contains the main conclusions of the work. 

The diploma project contains 57 pages, 4 tables and 4 figures. 

  



6 

 

 

 .................................................................................................................. 7 

1        ............. 8 

1.1     ........................................... 8 

1.2         

 14 

1.3        .................... 18 

1.4        ..................... 22 

2     «NL International» ................ 24 

2.1    .................................................................. 24 

2.2    .................................................................... 31 

2.3      «NL International»  

    .......................................................................... 41 

3       

«NL International» ...................................................................................................... 46 

3.1    ....................................................................... 46 

3.2.       «NL 

International»    .................................................................... 49 

 ......................................................................................................... 55 

  ………………………………57 

 
 

 

 

 

  



7 

 

 

  XXI          

  .      

  ,     .    

        

.        

    .      

  ,      

  .      

        

,  ,   . 

          

  .   , 

,        , 

           

.  

      

«NL International».        2000   

       . 

     «NL 

International»       . 

       

         

        

 .  

  



8 

1       

 

 

1.1     

 

MLM ( Multi-Level Marketing ) -        

 . ,   70-     

       ,   

     .  80-     

  — Network Marketing,    ,   

   .        

    ,      

         . 

     ,     

 .   ,    

 ,       ,   

    ,   .   

 MLM       . 

        ,  

    .    

,    XX    ,     

.      1927       

    .     

       

 .      , 

      .   

 , ,  .        

.         

  ,     ,    



9 

.        , ,  

 ,     ,    .  

      .  1934   

    " alifornia Vitamins"    

 ,       

 ( ),      

7  ,       . 

          

  .   MLM   

         

.      

     .  

   -  .      

,    -  .      

 ( ) , ,  ,  

  .     . 

 ,          

.          

 .  

,     ,   

 ,       

 .   , ё   , 

    –    .  

   ,     

  .        

  .  ,    

 - ,     ,    

 .     ,   

      . 

         , 

https://center-yf.ru/data/ip/Partnerstvo.php


10 

       ,   

. ,      ,    

  .      

 ,         

,    .         

   .       

   ,    ,   ,    

    .       

 -    ,        

   ,    

 ,   ,   

   . ,    

    .  

       1989 ,  

,      “Herbalife”. 

         

    .      

        ,  

     ,        

   .  ,     

         

  .      

 .         

   ,   ,  , 

   ,        

.      ,   

          

 .   ,    

    , ,  , 

  ,     .   1980 



11 

  ,   ,    

.      :   

 ,  , ,    

. 

        

        90-   XX 

.          

   .      

      ,   

  -   .     

    .    ,  

      : ,   

,     .      

  ,   « ».     

XX          

   ,     

    .  

   ,        

,     « »,   

      .   

        

.    ,   

 ,    ,   

       .  

  ,      

  ,      .  ,   

  ,     .  

    .  ,   

 .       

     ,  



12 

     .      

        

      .  

   .   ,  

 - ,     

 .       

     .       

  .       

   .    

,     ,  

ё  .  

 ,      ,   

  .      

     . ,    

. ,      ,  

    ,      

   .      

 ,    .   

  .  ,   -

,           

        .   

,         

       , 

     :   

.          

,   ,    .   

   ,       

      ,       

 .       ,    

      ,   



13 

       .   

  .      

      – -    

.         

     -   . 

-  –       , 

        

: 

1.     –     

     ; 

2.     –   

       ; 

3.   –       . 

        

 .    ,       

     ,     

,  ,       . ,  

  ,       

,      . 

 ,       

 ,     - 

.        ,   

  .   

     5   -

: 

1.  ( Stair-step); 

2.  (Unilevel); 

3.  (Matrix); 

4.  (Binary); 

5. . 



14 

 ,   MLM ,   

  .         

  .     -

    .  

 

1.2        
   

 

MLM       ,   

  ,        . 

            

 .  

      : 

  –    ,    

   ; 

         

    .    ,   

      ; 

      

       ; 

      .    

    .     

 .      

; 

    ,      

  ; 

   . 

  1959-1975     .  

    30     .   

        



15 

  .   80-     

  ,       .  

    .   

    .    

        .  90-  

          

     .    

       ,     . 

 1991   50%        

  .      20 

 30 .  

          

.   ,     .  

.       

      .  

        150  

.  

      5000 ,   

  MLM .       

 (WFDSA – world federation of direct selling associations),   2018 

     120    

.    189,7  .   1,6% 

,   2017 . 

        

       2018 : 

 

 

 

 



16 

 1 –        
   2018 . 

    $   
 

 
 1,1 576400 

 3,7 550000 

 16,7 884932 

 3,2 561000 

 2 1297000 

 34,3 5350000 

 2,8 5078835 

 34,9 18600000 

 5 795963 

  15,3 3124000 

 

     WFDSA    

2018 . ,      

  ,         

     .   : 

 – 18%,  – 18 %,  – 8%,  – 9 %,  – 6 %. 

 ,        

,   ,   

     . 

   ,      1,4 % 

 ,         

 .     ,    

       ,    

      . 

 ,     , 

 .   ,       

  ,    

       . 

        

 :  ,     , , , 



17 

    ,    

 .  ,    ,  

        

 .   Primerica, Inc.,   1977 

. 

       

  .   ,   

    .      

  2500   , 30 %    

           19% 

,      .  500  

    ,      

.   ё       40-

50%,          

 .      700       

MLM    15%,      

800 .        

WFDSA.  

       , 

         

    .   ,  

,     ,      

      .  

        

.  5%      

 100.000 .   .     

 1.000.000 .  .    1/3     

 . 

 

 



18 

1.3   я      

 

   ,     

    ,      

      .  

          

. 

          90-  

  .       

 «Herbalife».        . 

         .  

  ,        

.      .    

    ,    

      . ,  

 ,     .  

        

   . 

    MLM    

     . ,   

  40   ,   ,   

  ,     ,  

      .    ,  

        MLM , 

       . 

   ,        

        

.  

      , 

 , ,     ,   



19 

  .   WFDSA,    2018 

    4   ,    

 ,     $ 2,8 .  

80%       .  

 .       

       ,  ,  

,          

  .     

19.06.2000 N 82-         

 .   1  2019      1 

       

       

         

   .    1  2019  

 11280 .     ,    

      .  

          

2008  .     ,     

 2008—2009 .       

     —   , 

    ,      ,   

   .    ,   

       .  

   2010     

          

.        «  

       

».       

       

    -   . 



20 

   ,        

,      ,     

    . ,   

     ,     

   .   

    . , , 

          

.      ,   

     .    , 

    :  , 

   -       

 .       ,   

  .      

     .  

         

 .   ,   . 

    - ,   

  .  

      . 

       . 

          

  –     . 

         

.       ,  

   «    ».  

        

,     ,    

   .       , 

,    ,    .   



21 

 ,         

  .    ,    

     ,  

   .       

   .  

         -   

   .       1997 

   «MLM ».    

   .       

    .  

    ,   

,    ,    

 MLM   : 

1.   1998  2008 .     

,           

  ; 

2.         

   «  ».   90-  .   

  ,     , 

     ; 

3.         

  ,      

  . 

,    ,    

,     : 

4.      ,  

   ,     

 ; 

5.       

 ; 



22 

6.       

; 

7.          ; 

8.    ,     

      . 

 

1.4   я    я   

  

         

    .   

        

.        

     .      

      5  . 

  ,   ,    

   ,  ,   .   

    . - ,  ,   

     . - ,  

      ,    

 ,     . - ,  

       ,    

      .  

,        : “NL 

International”, “Greenway”, “Amway”, “Mirra”, “Oriflame”, “UDS Game”, “ 

Tupperwear”  .    ,  , 

    ,  ,  IT . 

        

    .    

  ,      ,   



23 

 ,        

 . 

  



24 

2 я  я   «NL 

International» 

 

2.1  я   

 

       

   .       

          

          

 .  

 ,       NL,  

      22  2000 . 

     New Life,   

   –  ,  

   .      

    ,   ,  

   . 

   NL International –   , 

        .  

    «  ».   

 : 

 630099, . , . , . 53/1,  1015 

   +7 (383) 208-13-06  

  5401305707 

       :  

,   ,   – -   

 NL Europe,   – - ,   –  

,   –    . 

 2003      .  

     



25 

 Energy Diet.     ,  , 

  Energy Diet    

        . 

    16 ,    

       .    

     . 

 3  : 

1.  «  »        

2. NL Continent Balti      

3. NL Europe        

   NL     

    . «  » –  

,   ,    

        NL. 

 : , ,  (  ), 

, , , , , , , 

, , , , , , , 

 (  , ), , , , 

, ,  (  ). ,    

.  

  – ,  . «   

 ,      

    NL International.     , 

  -     .  

 ,         

     –  ,     

    ».      

    .  



26 

 

 1 –       NL 

 

  1      

 NL    .      

        .  

     ,     

,   2010       

 NL International.    –    

,    –  ,   ,  

  ,     ,    

     NL International. 

         

 ,       

NL:   .       

Па т е т о 

•К а ия     
     

     
   ( ). 

   , 
  

•М ы NL -  
,     

  ,   
  - .   

  . 

Б е  

•К а ия    
   , 
   . 

   
. 

•М     
     , 

      
.    

    
. 

Будущее 

•  к а ии   
  
 .  

   , 
    

,    .  
•   -  

ы   
  ,   

      
 . 



27 

   -    ,   

NL.        

      . 

 

 1 –    NL International 
    

    
  
  
  

   
 

      

       

   .     

   ,   ,  

   .    –   

 .        

  ,      

         

.    ,    

   ,   

  ,      100–150   

 .   NL International      

 ,     . 

NL International –   ,     

     . 

   ,  ,    – 

 «  ».       

        .   

     .  

NL International – -      

.        



28 

    ,    

NL International.      ё  

    ,   

        ,   

   .   

     . 

        

,       .  

     : 

    ; 

   ; 

      NL. 

   –      

 .         

  : 

          

; 

         

; 

        

  ,      ; 

        

  –    (    ), 

      . . 

  NL International     , 

 14 ,      .  

 (  18 )        

   NL International    

    . 



29 

      , 

  ,      

  .          

   ,      .  

     . 

       

 (  )    

  (    ). ,  , 

        

          , 

      

NL. 

   3    . 

1.   –  ,  

    . 

2.   – ,    

  ,      

.        

   ,     25  2008 . 

3.   – ,    

 ,    ,   

    . 

        

,   .     NL International  

       .  

         : 

       , 

   ,    , 

  ,  ,   

   ,   . 



30 

   ,   : 

1.        

   ; 

2.   -    

    ; 

3.         

       ; 

4.  (     ) 

         

; 

5.         

 . 

        

 ,     ,  

   ,    

     .   ,, 

      ,  

,     ,  

   .  ,    

 NL         

.       

     .    

         

. 

      

 www.nlstar.com    .     

   ,     , 

   .       «Nl 

store»    .     

        . 

http://www.nlstar.com/


31 

   ,    

       

(ID).       

     .  , 

   ,   ,   

  ,   ID.      

     .    

   . 

 

2.2   я   

 

        

  ,       

    .    NL   

 - ,      

,    . 

   ,       

      ,     

   .    

        

 PV .     . 1 PV   

 110-120 .     .  ,  

       ,   

 .     ,  

   ,   .     

     ,    

,    . 

  ,   2     

: ,        

 .   –     



32 

 .      35 PV (  

4000 ),        .  , 

       , 

 ,     70 PV. 

     ID   8000 . 

  ,        

      ID.      

 ,      – 

     70 PV  ,   

  .  

 ,       

   ( ).      , 

   ,        

 ID.      200PV   

     -  

IDC. 

   ,        

    ,  NL 

         

  .        

      .    

   ,      –  

  ,     

.   ,      

 ,       .  

,    ,     

  .      ,  

  .  

  -  NL     

.  



33 

      ,  

   :  

 

  ( ) =   ( ) +      

(1) 

         , 

   .  –   

,         

   .      

  .  

      ,   

    1     

-  ID         . 

    14 ,    3 : 

1.  ; 

2.  ; 

3.  . 

 

 2 –     NL International 

      
 
 

  

Start Manager 200 PV 
Master 500 PV 

Master Elite 1000 PV 
Star 2000 PV 

 
 

  

1 Star 4000 PV 
2 Star 6000 PV 

Diamond Star 10000 PV 
Diamond Tutor 13000 PV 

 
 

 

Diamond Tutor 1 16000 PV 
Diamond Tutor 2  47000 PV 
Diamond Tutor 3  100000 PV 
Diamond Tutor 4 250000 PV 
Diamond Tutor 5 500000 PV 

 

         

.    ,  ,  



34 

        

    .   -

    ,     

       ,  

   ,   ,   

  ,        

 -   NL International. 

 NL c       

 ,          

  . 

   17    300  . 

       

 Energy Diet.  Energy Diet     

BeautySané    Laboratoires SVM,  

 .     www.beautysane.com  

     ,   

   Energy Diet.     

Laboratoires SVM      

9001  22000.  ,      

 .     

 ,    

    .   

 9000        

     .   

    ( ).     

    ,  ,   

      ,   

 .  

 2014       

 Energy Diet     NL  

http://www.beautysane.com/


35 

  ,      

       : , 

, , , , ,     

   .  

          

Energy Diet Smart,     .   

  6  ,     

 .  

   ,  NL International  17 

 ,      : 

 

 3 –       

     
Energy Diet     
ED Smart    

ED     
Energy Slim     

Energy Pro    
Enerwood   , Yo coffee  

Joyfield    
Joyfield       

Sklaer      
Be loved      

Occuba  Must have    
 

,  

Tenx    
Lab for men     
Crispento    

Fine effect     
First edition    

Greenflash    
 

   ,     

  PV,     . , 1 

 Energy Diet,    20  ,  2200    

  18 PV,          ID  

  .   2 PV,    7 PV,  4 PV 

  . 



36 

       ,  

     .   

    .     

  ,     :  

 , , , ,     ,  

     .    

        

 ,   .    

     ,    

.      , ,  

         .  

   ,    NL   

 .   ,   ,  

       ,    

  .       

   ,       

     ,    

 .        

  .        

   .   ,     

    ,    . 

         

     . 

 

 2 –        

 

 

п о од тель по та щ к  по та щ к  

а а  
о ч о  
то о л  



37 

 

 3 –      NL International 

 

 ,        

   ,      

  .       

 .       .  

  Energy Diet Smart    «  

»,     .  

      –  

,     . 14  2018  

        

  HALL     . 

«  » -    ,   ,    

     .    1998 

      , 

-      .  

,   2019     

 ,     , 

     .    

 ,  ,  NL    

   ,       

   .     

  3    ED ,    

  Greenflash      Energy 

Pro    .  

      NL  

   ,    . 

п о од тель а а  NL 



38 

  –  .    , 

    ,   ,   

 .     ,    

,   .   ,  

        

     .  

 ,     ,  

 «    NBS Lift».    , 

   ,       

         ,  

     .  

 ,   «Nl Helper» «Nl Analitics»,   

      

   ,     

 ,     . 

       ,    

   . 

     3   

IOS  Android : 

1. NL Store –     ,    

   , downline (     

) 

2. NL Reader –     

3. NL Task –  ,    

      . 

 ,   NL      

  18         

 ,         

 : 

1. Mercedes-Benz 



39 

       

   2012 .    ,  , 

    DS  ,      

  Mersedes-benz  C  S ,    

 . 

     , , 

, , .  ,      

    :  

  ; 

    Diamond Star  ; 

       

 5 ; 

     ; 

  ; 

         

. 

 ,        

        

 ,        

 NL. ,   ,   NL  

       ,  

 .     .  

      .   

       ,   

   .       

, ,  ,      

.  

2. .     . 



40 

3. - .   NL –     

   . 

4. X-fit .       

   . 

5. Black star wear.   . 

6. Converse.   . 

7. Globus-tour.       

. 

8.  .     

  NL   . 

        

    ,    .  

 2018   Mersedez-Benz  NL International   

      . 

 7       800   

     . 

       

 .         

,      . 

NL International - ,     .  

      .   

    . 

   «  »   2007  

        

,    ,    , 

    .  2014    

   « -  »,    

-  deti.sgdeti.ru (  « - »),      

          .  2016   

       .  

https://deti.sgdeti.ru/


41 

      ,    

   .   10   19 000  

   .      25  

  . 

 

2.3    я   «NL 

International»  я    я  

 

   NL International    .  

      .      

,        . 

        

  .  

   ,     

   ,     

 NL    .     

       2003 . , 

    .   

,   ,     ,  

   ,   2014 .    

  ,  ,    . 

         NL  

  .   ,     

,        . 

    Diamond Tutor 1.    

    16000 PV,    

  .         

 – Mersedes-Benz E-class.  

     ,   

  24 .  ,  24   



42 

         Diamond 

Star  Diamond Tutor 4.   ,       

NL   ,      

     ,     

   .  ,  ,    

 ,  30-40%.      

     .  ,  

 ,        

 65   .    , 

      .  

     ,     . 

     .      

  ,        

   .        

.  

,     ,   

   .  ,    

 ( ) ,     

.  ,   ,   

     ,   ,     

  NL,       

 ,        

. ,      , 

,          

.     ,    

    .  

  2018         

 .    1000 ,    

  .  ,     20000 

.  ,   2-3      



43 

,     .     

      .  

,    3   

 NL.      .  94  2012 . 

      .  18,  2017 .  

        2018    . 

  , . 160 /2.    

      10:00  21:00.     

    .     

   ,     .   

         

 . ,   2,     

    . 

 

 

 2 –       

NL 

 

   ,        

 ,      

   ,       



44 

    .      

  .   , : , 

, , , , , , 

  .         

.        -  

,       . 

    ,     10 ,    

 ,       

         

.      .  

    30   ,    2019 

  40614 .      , 

     NL   

     .     

   .   , 

,    ID,  528 PV,    

 60000. ,      

          

.       . 

,    : ,  

,           

  .  

    ,   

         . 

      ,    

   .  ,     

       .   

,    ,   

    .     

  ,    .  



45 

        

       , 

    .  

  



46 

3   я  

  «NL International» 

 

3.1 я   
 

         

   NL International   

,            

   . 

   ,     ,   

  ,      

   .        

   ,       

  ,      

 ,    

  .  ,      

,     

  NL  . 

   –     

   «NL International»  .  

        

  ,       

,      . 

  NL (    )  

 -       , 

     NL.  

      

,         

. 

 

 



47 

   NL  3  ,     

     : 

 

 3 –      

 

   ,  ,     

         

 .    ( )    

 ( ) ,         

  ,  :  , , . 

 ,         

   . 

  ,        

  ,    ,     

,          

 .       

,     ,    

       . 

       Master Elite,  

    1524 PV ,    

,     175000 .    

        70-80 PV,  

 –     . 



48 

        

     . ,    , 

        

NL.       PEST ,  

  4       .  PEST 

       

  3-5  ,    .  

 

 4 – PEST  

POLITICAL ECONOMICAL 
   , 

   . 
,  ,   

   , 
   
 .  

   ,  2019   
   ,  

     
   .  

SOCIAL TECHNOLOGICAL 
     

,     
  . ,  
       

    

   , 
    

  . 
 IT   
     

. 
 

  ,   ,   

         

    .  NL   2018  

   77%     82 %.     115 

 ,  45    126   

    .  2018   306 . 

          

2018 .        

   .      

       , 

        .  

 



49 

3.2  я    

 «NL International»    

 

   ,    

   NL,       

  ,     . 

 ,    ,    

   ,     ,   

      . 

   ( ) ,   

 ,    –     

    ;   

.           , 

            

 . 

 ,        

  ,      , 

  ID, ,        . 

  ,     

,    ID,        

. 

        

  ,        

 : 

       

    (   

,   1  2017 )   

     ; 

          

; 



50 

       

 (  ,     ); 

        ; 

       ; 

        

(  № 26.2-1)        

  (  № 26.2-7),   

 ; 

    ,    

 ,       

 ; 

  ID,     .  

 ,      .   

     ,     

800 .        ,  , 

       

.  

     ,   NL  

   - .      

  ,       

  NL.     , , 

  ,        , 

      .  

        

    ,    

 .   , ,    

         

 .      

    50 2: 15 2      

,      ,   



51 

 ,   35 2       

.          .  

     ,  

  .  47   .   54 2  

 ,     31000 . 

    ,    

  .        

   4000 . 

 

 

 4 –      

 

        

: 

      online-

   ,     ; 

     ,  

 ; 

       , 

     NL   ,  : 

http://nlstar.com/office4/system/rules/standarts/


52 

      ,   

  ; 

        

; 

-        ; 

    ,   

       ,  ,  

  .; 

         

 –   . 

         

  ,     8       19:00 

  .  2  ,      

    .     

  ,     NL.  

  ,  ,  ,    

  ID   .    20000 

.         

   .   ,   ,  

      .   

  ,       

 ,    2   .   

  ,    2-   3-

  . 

    2000 PV  ,   . 

   2000  5000 PV  ,     

«  »    1   .  

 –   ,        

online- ,       . 

       . 



53 

        , 

   ,      

    .     

   1524 PV     Master Elite. 

    ,    ,  

        Master Elite 

(1000 PV)      2000 PV , 

     .   

  ,         

   . 

     

 ,        15%  

,    .    

     .  

       

   ,    

    .   

        .   

,    NL       

.       , 

      ,  

     .  

       :   

 ,  5    20 ,   

     .       

 50 000 .   ,    

 ,    6    

   30000 PV.      15%,    

     500 000 .    

   ,    PV ,    



54 

 .         

     ,   

   ,   ,  380 000 .  

    ,     

   «NL International»   

   ,  ,     

     ,     

 . 

 

  



55 

Ч  

 

        

    ,    

       . ,  

     

  «NL International»   . 

          

  ,  : ,     

.       ,    

            

 . 

   ,     

   4,7%.       

.          

, ,       

      .  

   NL     

 ,       

    .    

   ,     ,  

 ,     ,    

      . 

      NL 

  .   ,     

    ,     

   .  

       

   .       

          



56 

          

 .  

 ,     ,     

   NL     

 ,        

  . ,     

          

    NL.      

  «  –  !    NL».     

          

       , 

  . 

  



57 

  Ч  

 

1.         /  . 

 . - .:  « », 2007. - 496 . 

2.  .      / 

  - .: «  - », 2006. - 384 . 

3.   ,  .     . 

– 15 . 

4.  . .    / . .  // . - 

2006. - №19. - .25. 

5.  . .   :  

 //  . — 2017. — №13. — . 437-439.  

6.  . .     / . .  // 

 - . - 2003. - № 5. - . 10-11; № 6. - . 13-15. 

7.      

  /  . .,  . . //  / - 2018/ - 2 . 

8.     /   «  

  »/ .-2012.  – 15 . 

9.  .    . — ., 2003. — 50 . 

10.  .,  . :    -

 / . , .  - .: «  -  ( )», 2007. - 112 . 

11.  . .  . – 26 . 

12.  .    .  

« », ., 2002. — 136 . 

13. https://www.beautysane.com 

14. https://www.iso.org 

15. https://www.nlstar.com 

16. https://www.wfdsa.org  

 
 

 




