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SUMMARY 

The final qualifying paper on the topic “Organization of commercial activity 

and directions for its improvement (on the example of the retail enterprise OOO“ 

MVM ”)” contains 84 pages of a text document, 50 sources used, 15 figures, 20 

tables. 

COMMERCIAL ACTIVITY, RETAIL SALES, APPROACHES, 

ORGANIZATION, METHODS, EVALUATION CRITERIA, PERFECTION, 

EFFICIENCY. 

The purpose of the work is to study the organization of the commercial 

activity of the enterprise and the development of directions for its improvement 

(using the example of the retail enterprise OOO MVM). 

In the process, the theoretical foundations of commercial activity were 

studied, the organizational, legal and economic characteristics of the organization 

and the evaluation of the material and technical support of commercial activities 

were presented, the organization’s commercial activities were analyzed, measures 

were developed to improve the commercial activities of the enterprise, which are to 

increase the loyalty of potential buyers and improving interaction with them, 

increasing the efficiency of use the sales area of the store, the development of 

SMM marketing, reducing the cost of freight costs. 

On the forecast - in 2019, measures were taken to use Internet resources, namely 

the creation of a store account in social networks, which will ensure the growth of 

turnover by 3%. The increase in the efficiency of the shop area increased to a 

factor of 0.7. 

The effect of creating a product tracking application will be 275,000 rubles. 
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